CATTLE... 


The American people are big meat eaters and 
the rigors of military service and long hours in 
war plants have meant a heavily increased de- 
mand on the nation’s cattle raisers. On ranches 
throughout the country, “AMERICAN”-made 
lariats long have been outstandingly popular 
with cowpunchers. For tether lines, handling 
lines, halters and other work-a-day jobs, the 
resistance of “AMERICAN” ROPE to exposure 
and hard usage makes it the very best choice. 


Care Saves Rope... a Vital War Material 


AMERICAN MANUFACTURING COMPANY, BROOKLYN 22, N. Y. * ROPE + TWINE + PACKING - OAKUM 


Branch Factory: ST. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. 


Sales Offices: BALTIMORE * BOSTON * CHICAGO * HOUSTON * NEW ORLEANS + PHILADELPHIA 








PATENTS PENDING 


YES! 


iT’Ss THE NEW 


FULL 4-QT. CAPACITY 





IRRO-MATIC 


PRESSURE PAN 
THAT’S COMING FOR YOU TO SELL 


The biggest news in modern cookery in many a 
moon, the new MIRRO-MATIC Pressure Pan will 
bring new cooking speed and simplicity to mil- 
lions of homemakers tomorrow. Millions of 
MIRRO-MATIC advertisements, in scores of lead- 
ing national women’s and home magazines, are 
pre-selling for you—today. Of course, when the 
time comes, MIRRO-MATIC will be reaching 
you through the dependable MANUFACTURER- 
JOBBER-RETAILER system of distribution. 


Ase your JOBBER 


MIRRO-MATIC 


Control regulates 
pressure automati- 
cally. Gives choice 


of 5, 10 or 15 Ibs. 
for cooking or can- 
ning. 





e@ Thick gauge, new special hard 
aluminum alloy...husky con- 
struction. 

e Extra cooking capacity, domed 
cover, straight sides. 


MIRRO 


FINEST 


NEW Improved 
Gasket seals and 
locks cover auto- 
matically under op- 
erating pressure 
inMIRRO-MATIC 
Pressure Pan. 





e Cooks practically all foods 
faster, better. Saves time, fuel, 
nutrition. 


e Pressure-cans three one-pint 
jars at a single time. 





ALUMINUM 


MIRRO has never stopped National Consumer Advertising 
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THE YALE MOVING MEN ARE HELPING 
TO MOVE THE ENEMY OUT 


First things come first—and before the Yale & Towne 
Moving Men—Quality, Reputation, Promotion—can 
get back to the job of helping you move famous Yale 
Locks, they have war jobs to do — war jobs for which 
Yale & Towne production facilities and manpower 
are particularly well-suited. 


The Stamford Division of Yale & Towne was selected 
by the leaders of our armed forces to make certain 
important parts for military equipment because of 
Yale’s special experience and years of skill in making 


THE YALE & TOWN 


products for you... When the wars are over and Yale 
resumes its normal business, you will find Yale Locks 
incorporating the benefits not only of new designs but 
also of new improved production methods that Yale 
has developed during the war... Postwar Yale Locks 
will be easier to move than ever. 


es ~YALE- 


The name MLE helps make the Fale 


MANUFACTURING CO. 


STAMFORD, CONN., U. S. A. 
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VENTILATING 
FANS 


F indications point to a hectic era of distrib 
when the ‘‘go ahead”’ is given to civilian goods: # 
the wholesaler who now is laying his plans a di 
tying up with established fast-selling lines, it will E 
a golden harvest. Victor is planning a greatly ex 
panded production of Victron Electric Appliances. — 
Your inquiry regarding the Victron line of ode 
will receive our prompt and cooperative attention. 
PORTABLE IRONERS 


MANUFACTURERS OF VICTRON DESK AND PEDESTAL ~ FANS—VICTRON AIR CIRCULATORS—VICTRON EXHAUST 
JEANS —~ VICTRON VENTILATORS — VICTRON PORTABLE IRONERS—VICTRON F.H.P. MOTORS 





DEPT. HA—3145, 2950 ROBERTSON AVE. CINCINNATI 9, OHIO 
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ACE— one-day alarm 
clock 4%" high 4” 
wide; pedestal model 
with gold colored legi- 
ble dial and top stem 


* 
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* 
Tpical American Merchandise 
High in Quality and Low in Price 
which will be Available Again Postwar 


DIXIE—A Sturdy 
Pocket Watch 
with black track 
metal dial and 
ull-out stem set. 
itted in dust- 























































tight case with 
unbreakable 

















K-21—8-day Kitchen Clock 7” in diam- 
eter with smart modern cutout num- 
erals and clear white dial, 37" in 
diameter. 
















WRIST-FIT No. 10— Wrist fitting dust-tight 
back. Non-breakable dust-tight crystal and 
attractive tapered leather strap. Chromium 
plated case. 





THE E. INGRAHAM COMPANY 
Bristol, Connecticut 
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Over 90% 
Buying War¢| 
Bon: 


on 
\ Payroll Plan 
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We say leading dealers because we know 
from experience what it takes to make a 
success in this business. If you can qualify, 
the sky is the limit. If you can’t, there is no 
point in kidding you or ourselves. 


Briefly, here is what Delta Homecraft 


Power Tools offer to the right kind of dealer: . 


Good profit on a large unit of sale. 
High rate of turnover. 
Continued repeat business. 


Large volume of sales of accesso- 
ries and related items, 


Creation of additional store traffic 


Now let’s see what we mean by the right 
kind of dealer: 





Does This Describe Your Store? 


+ Location in city of 5000 or more. 
+ Satisfactory financial rating. 

- Desirable location: 

. Adequate store traffic. 

. Facilities for display. 

. A stock of hand tools. 


- Ability to reach logical prospects: 
homecraft hobbyists, upholsterers, 
cabinet makers, etc. 


_wcaawwn — 


8. Freedom from conflict with any 
established Delta dealer. 











The Market Opportunity 


We think it is tremendous. There is a magic 
something about these tools that built this 
company in a few short years from a back- 
alley shop to its present position as the 
world’s largest nt we of this type of equip- 
ment. The war has only interrupted a great 
wave of interest in power tools for the home. 


Recently we ran a contest on post-war 
home shop plans. It wasn’t easy to enter. Yet, 


7528 EAST VIENNA AVENUE 


















thousands of people entered, told us what 
they want to buy. We interviewed men all 
over the country, found that a surprisingly 
high percentage of them know Delta tools, 
want Delta tools, and plan to buy Delta 
tools. In short, they are hot prospects for 
Delta dealers! And tens of thousands have 
written for a little booklet we offered. 


Why Delta? 


Why is there any special value in the Delta 
franchise? Why not some other line? First 
of all, because Delta is the acknowledged 
quality leader. You can sell Delta tools with 
pride and back them up with confidence. 
They're accurate, dependable, and safe. Right 
now they’re standing the test of punishing 
war production in thousands of plants all 
over the U. S., on ships, and in foreign lands. 


Delta Backs You Up 


Big color ads in mass magazines (like This 
Week and Parade), full pages in the “fan” 
magazines (like Popular Mechanics, Popu- 
lar Science, etc.) carry the Delta story to 
millions of readers every month. A big pro- 
gram of dealer display, advertising, pro- 
motion material is now in preparation. 


Delta Protects You 


By restricting franchises to a limited num- 
ber of qualified dealers with reasonable ter- 
ritorial protection, by refusing to sell direct, 
by referring inquiries, Delta makes it worth 
your while to go all out in establishing your 
store as Delta headquarters. 


Get the Whole Story 


If you have what it takes to hold a Delta 
franchise, you are passing up one of the 
biggest opportunities in the hardware field 
if you don’t act now. The sooner you get 
lined up, the earlier you can have merchan- 
dise when the necessary materials are released. 

Write today. Tell us you want full de- 
tails on the Delta dealer franchise prop- 
Osition. 


THE DELTA MANUFACTURING CO. 


MILWAUKEE 1, WISCONSIN 
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Pro- PROTECTION is, of course, the primary purpose of Eagle Locks... protection of the 
valuables that are entrusted to their safekeeping. The record of confidence we have 


—~ Fy built since 1833 indicates Eagle Locks have successfully accomplished their purpose. 


“a But our obligation to afford protection is not limited to users of Eagle Locks. It extends 


“on also to the people who sell them...and Eagle’s sales policies and strict jobber distribution 





ide plan are the guarantee. 
>rOp- 


THE EAGLE LOCK COMPANY Nil 


SUBSIDIARY OF BOWSER, INC. 










America’s FIRST Lockmakers 
217 Eagle Street + Terryville, Conn. 
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RECORD- 
BREAKER 


...SALES-MAKER! ™ 


Right from the start Britex has made friends among house- 
wives and painters... handy-men and house-owners. They 
like its gentle, effective cleansing properties. And now, Britex 
has won the acclaim of the entire Supplee-Biddle sales organ- 
ization as the item of the Year for 1944. In the opinion of this 
progressive Philadelphia wholesaler, Britex is tops for profit 
... for turnover ...and for dealer and consumer acceptance. 

We of the Britex Company are indeed grateful for the 
Silver Cup awarded us by the Supplee-Biddle Company. We 
pledge that Britex will continue to merit the confidence of 
dealers and consumers alike. 

Britex was developed to meet the need for a reliable all- 
around cleaner for the home. It is a new, improved pink 
powder that turns green in water. Britex contains no caustic, 
lye, acid or soap. It dissolves grease instantly...leaves no film 
... handles every cleaning job quickly and efficiently. Britex 


will not injure hands. 
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Your customers will want Britex for cleaning woodwork... 
walls .. . ceilings ... venetian blinds . .. refrigerators... tile 
floors ...and paint. There are many other uses for Britex, 
too, in the laundry ... the kitchen... the bathroom. 

Feature and display Britex for extra sales and profits. 
Britex is sold exclusively to the hardware and paint trade. 
It retails for 25 cents per package. Your profit per case of 24 
packages is $2.00. Order a supply from your jobber today! 


BRITEX 


COMPANY 


BOSTON 20, MASSACHUSETTS 
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(ahr VA Ge the Scene is Being Set! 


NEW MATERIALS - NEW 
DESIGNS - NEW MERCHANDISING 
SUPPORT tiie thax'tto picuserna anos 
NATIONAL ADVERTISING PROGRAM FOR 


Ckben Were, / 


Carlton is ready to meet the tre- 
mendous pent-up demand for 
sturdy, easy-to-clean cooking 
ware with a most impressive 
line of utensils backed by an 
aggressive merchandising pro- 
gram. 

THERMO-PLY STAINLESS 
STEEL is a modern metallurgical 
triumph ...a layer of stainless steel, 
famous for its beauty and service- 
ability, shields both surfaces of a 
“conductor core” for highly efficient 

¢ even heating. Faster cooking con- 
serves fuel, vitamins, flavor. 

SEMI-SEAL LIDS give pressure- 
type moisture retention to speed 
cooking. Black Bakelite knobs are 
finger-formed, can’t collect stains, dust. 

TRUE-GRIP HANDLES of cool 5 
Bakelite give easy leverage. Quickly _ —, 

LABEL \ 
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ork... 
til replaced by simple, patented one-screw . 2? < W 
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-_ Resumption of civilian production 
i (we’re all-Navy now!) will bring a 2 NOVEMBER 
ofits. nation-wide advertising campaign in 
7 women’s service magazines, newspapers, 
rade. ‘ : “4s 
store displays, promotional mailings. The 
of24 § features named above will be associated in 
y! : all advertising with the distinctive new 






3-color label recently adopted. Watch for 
it. And establish preference in early quota 
shipments by deciding now to feature 
Carlton Ware when the big show begins! 


CARROLLTON MFG. CO. PWC * 


CARROLLTON, OHIO CARROLLTON, OHIO 
Buy War.Bonds For Keeps! 















STAINLESS STEEL 
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It all started with a walking dog we 


created by Noma.. $| an unusual dog.. 








that walked Sse into the hearts of 
more than 1,000,000 kids - 


Yes, the kids loved Bowser te the trade was 


x 
rz a 
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sold on Bowser \& and, to make a long tail short 


Noma was in the toy business fs but BIG! 





NOW. . here's the happy sequel... 
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NOMA § 


HARDWARE ACE 























IN THE TOY BUSINESS TO STAY! 


. expects to be 












NOMA IS 
what’s more..- 


“THE GREATEST NAME IN TOYS 


just as Noma has long been 


EST NAME IN CHRISTMAS LIGHTING” 


_Noma expects to g0 places. : 





——- 





THE GREAT 


NEXT MONTH 


in these pages We will make the most sensational 
announcement the toy industry has heard in many & year 


watch or 


ATCH NOMA TAKE THE LEAD 


ORATION 


AND W 


i NoMA ELECTRIC CORP 
{ 55 West 13th Street ° New York 1 
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Ayait the 
NOMA SHOWROOMS 


Noma Building 
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PLAY UP 
THE TAVERN LINE! 


@ Take a tip from leading hardware dealers 
all over the country—and stock the complete 
Tavern Home Products line—the most heavily 
advertised line of its kind in the U.S.A.! They’re 
fast-sellers! Long on profit! And they'll help give 
you a bigger share of housecleaning business, 
because your customers have been told about 
Tavern’s top-quality and outstanding value. 
Your customers have read about these famous 
products of Socony- Vacuum laboratories in Life 
Magazine, Ladies’ Home Journal, American 


Gleaner FF 


Home, Good Housekeeping, Woman’s Home 
Companion. They know how much time and 
work Tavern Home Products can save them 
every day in the year! 

Order from your nearest Socony- Vacuum 
Office today. In the Southwest, from Magnolia 
Petroleum Company; on the West Coast from 
General Petroleum Corporation " 
of California, or from 26 Broad-  tvatiea ny ® 

Good Housekeeping 
way, New York 4, New York. La rena a 


aren Bee 


| TAVERN HOME PRODUCTS 


Tavern Liquid Wax - Tavern Paste Wax - Tavern Non-Rub Floor Wax 
Tavern Window Cleaner « Tavern Candles - Tavern Electric Motor Oil 
Tavern Lustre Cloth - Tavern Parowax or Paraseal Wax - Tavern Rug Cleaner 
Tavern Furniture Gloss - Tavern Paint Cleaner - Tavern Leather Preserver 
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BUX Clocks will be back again. And they 


will be streamlined, graceful clocks... 


Ne the finest tux ever made. Yes... pass the 


/* 
word along that once the bigger job is done, gux will 
resume its Peace Time job of manufacturing better clocks 


... clocks you will be proud to feature and recommend. 


LUX CLOCK MFG. CO., Inc., WATERBURY, CONN. 
Sales Division: DE LUXE CLOCK & MFG. CO., Inc 
New York—1107 BROADWAY «© San Francisco—833 MARKET STREET 


* BUY MORE WAR BONDS FOR KEEPS! * 
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Single Package . $ .29 
Full Box . . - 1.25 
Case of 13 boxes. 16.25 


WINDOW cone 
STREAMERS - Higher in west ond deep + 











PACKAGED 


and PRICED 
to pull in sales 


Strip-Seal clicks on every count. . . its popular 
“loose-change” price appeals to everyone...an 
immaculate cellophane wrapping keeps it clean 
and fresh. 

And it offers what every hardware man wants 
—a hard-hitting, well-rounded, sales boosting 
advertising and merchandising program. 

Strip-Seal advertising in national magazines, 
in newspapers, on the radio : .. plus eye-catching, 
sales-inducing counter displays, window stream- 
ers, consumer folders and advertising stickers, 
has sold hundreds of thousands of packages of 
Strip-Seal, since its introduction a few months ago. 

Join the swing to Strip-Seal. Just put it on the 
counter . . . it sells itself! The Tremco Manufactur-— 


ee aes * AeA, : 
SOLD THROUGH 
HARDWARE JOBBERS 
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This blue arrow appears in advertisements in magazines 
read by the biggest buyers of aluminum paint . . . by paint- 
ing contractors and boss painters; by superintendents, 
maintenance men and other important executives of indus- 
trial companies. 

Good customers, these. And reading why Alcoa Albron 
pigment gives best results with aluminum paint is going to 
make them better customers for dealers who can supply 
this pigment. ; 

So the blue arrow points the way to more sales , . . sales 
to big buyers of aluminum paint. Carry Alcoa Albron, or 
paint that contains this superior pigment. Ask your paint 
supplier for it. 


Aluminum Company of America, 1984 Gulf Building, Pittsburgh 19, Pa. 
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HE BLUE ARROW 


emer] THINGS ARE LOOKING 





advertisement to industrial ¢: 


Typical recutives 
on aluminum paint. Note the blue arrow. 














Helping Dad Win the War! 


y\ ... And Loyally Backed 
in this 
ESSENTIAL JOB 
By Thousands of 
Expert 
DE LAVAL DEALERS 




























N THOUSANDS of American farms 
De Laval machines are saving time and 
labor and making possible the production of 
essential milk and butterfat . . . in many cases 
by youngsters, women and older men .. . in 
the absence of fathers, husbands, brothers, 
sons and hired men serving with the armed 
forces. 

The farm front is doing a valiant job... 
and we are proud that De Laval machines 
play so prominent a part through their effi- 
cient operation, dependability and long life. 

We are equally proud of the part played by 
thousands of expert De Laval Dealers who are 
placing new De Lavals where they are most 
urgently needed and will do the greatest good 
. .. and who through their systematic service 








The De Laval Sterling The De Laval Magnetic programs are loyally backing the successful 
Milker . . . best milker Milker . . . world’s . 

of its kind. Pulsator has best, fastest and cleanest efforts of the fighting farm front. 

only two moving parts. milker. 


De Laval Dealers are seeing to it that every 
De Laval machine remains in efficient opera- 
tion . . . and by so doing are serving their 
customers . . . aiding their country . . . and 
making firm friends for tomorrow. 


De Laval Separators 
skim cleaner ... 
last longer . . . and 
cost users less per 
year of use. 


De Laval Separators 
are built in a wide 
variety of sizes and 
styles for every need 


and purse. @ 


THE DE LAVAL SEPARATOR COMPANY 


NEW YORK 6 od 1107. ClO mm. SAN FRANCISCO i9 


165 BROADWAY 427 RANDOLPH ST 61 BEALE ST 
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The DEMAND is OVERWHELMING 
The SUPPLY is INCREASING 
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A MESSAGE TO MYERS DEALERS: 


More and more Myers Water Systems are rolling off the assembly lines. But even with greatly 
increased production, not enough are available to offset accumulated shortages and meet the 


overwhelming demand. 


Despite continuing war orders, Myers is today producing and shipping to its dealers the largest 
quantity of water systems possible under present restrictions of material and manpower. The 
supply is steadily increasing — but while shortages exist, it is Myers policy to confine production 
to Myers dealers and distributors only — and to allot to each, whether large or small, his full 


and fair share of Myers Water System production. 


THE F. E. MYERS & BRO. COMPANY 
Dept. C-6 Ashland, Ohio 


MARCH 1, 1945 








WE DUG THE DITCH 
AND LAID THE PIPE, OURSELVES 


When livestock can outdrink a well, and there’s good spring water going to waste in the woods 
—a progressive farmer does something about it. Now, there’s water in the barns and in the 
house. There’s plumbing. A whole new train of improvements followed the new water supply 
—a whole new conception of convenience and comfort. 

And FARM JOURNAL had a hand in this. For this largest, most influential of all rural maga- 


zines first raised the question in this 
farmer’s mind, “Why can’t we do 
it?” Packed with thought-provok- 
ing articles of interest to practical 
farm men, women and children, 
FARM JOURNAL helps give them 
both the stimulus to do and the 
method to get it done. It provides 
for them, too, through its advertis- 
ing pages latest information on 
the things needed for farm oper- 
ation and for farm families. FARM 
JOURNAL, for 2! million receptive 
subscribers is a helpful guide to 
better farm living. Foresighted re- 
tailers and agents serving them will 
find FARM JOURNAL equally a guide 
to their buying preferences. 
2 * ° 

Let us tell you how many FARM 
JOURNAL subscribers live in your 
own county. The FARM JOURNAL 
has anywhere from half a million to 
a million and a half more sub- 
scribers than any other national or 
sectional farm magazines. It leads 
Life, Collier’s and The Saturday 
Evening Post in two counties out 
of three. 








These are the products in your line advertised 
in current issues of the’ FARM JOURNAL. 


ALCOA ALUMINUM 

ARMCO STEEL 

BAG BALM 

BAG BALM DILATORS 

BILTRITE RUBBER HEELS 

BLACK LEAF 40 

BORG-WARNER PRODUCTS 

BOSS KEROSENE STOVES 

BRIGGS & STRATTON 
GASOLINE ENGINES 

BRIGHT STAR FLASHLIGHT 
BATTERIES 

CARBORUNDUM FILES 

CAT'S PAW RUBBER HEELS 

CHORE GIRL CLEANER 

CLOROX 

COLEMAN ARPLIANCES 

CORONA OINTMENT 

DEEPFREEZE 

DISSTON SAWS 


Of the 
FIRST FOUR 


General Magazines 


only ONE 


covers the rural market} 





DUO-THERM HEATERS 
EVEREADY FLASHLIGHT 

BATTERIES 
FLEX-0-GLASS 
FOLEY FOOD MILL 
FREEZE-ALL 
FRIGIDAIRE 
FULL-O-PEP FEEDS 
GENERAL ELECTRIC 
DR. HESS & CLARK PRODUCTS 
IVER JOHNSON’S ARMS 

& CYCLES 
KELVINATOR 
KOW-KARE 
LARRO FEEDS 
MONARCH RANGES 
DR. NAYLOR’S PRODUCTS 
NORGE 
PARMAK ELECTRIC FENCER 
PENOVOXIL 


: FARM {| NA 
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PERFECTION STOVES 
PHILCO PRODUCTS 

PLUMB TOOLS 

POLAROID DAY GLASSES 
PRATTS POULTRY REMEDIES 
PURINA FEEDS 

PYREX WARE 

RCA PRODUCTS 

ROOTONE 

R-V LITE 

SILEX 

SPEED QUEEN WASHERS 
TOXITE 

U-C LITE 

UNIVERSAL APPLIANCES 

U. S. STEEL 

VICTOR TRAPS 

WESTERN CARTRIDGES 
WESTINGHOUSE PRODUCTS 
ZENITH RADIOS 


GRAHAM PATTERSON, Publisher 


Washington Square, Philadelphia 5 
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THE WORLD'S BEST LAWN MOWER 
STANDS BY FOR Y DAY 


ECLIPSE LAWN MOWER CO., Prophetstown, III, 
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FENCE 
CONTROLLERS 


Meeliile 


Mode g 
6. 
ae $19.95" 
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Opn FROM YOUR JOBBER! 


WATCH SNELL! After V-Day we 
will supply auger bits of the same 
high quality as always, in. a modern 
package produced on new modern 
equipment in our recently enlarged 


Shelton 
Planes 


cAnnouncing 


ANOTHER ADDITION TO 
THE SHELTON PLANE 
LINE—BLOCK PLANE #18 


¢ NON-BREAKABLE 
© STEEL BODY 
¢ LOW ANGLE 


Originally designed for wartime use by our 
armed forces . . . they are now available also 
for hardware jobbers. Write us for details. 


ALWAYS BETTER VALUE 


SHELTON PLANE & TOOL Merc. CO. 
SHELTON, CONNECTICUT 


“Wore Power 


PARALLEL ACTION TOOLS 


THE WM. SCHOLLHORN COMPANY 


HARDWARE AGE 








husky 
accurate 


A new low-cost 


18” drill press that 


can really take it 


This New Duro 18” Drill Press has been de- 
signed and built to handle a much heavier 
load continuously than ordinary low-priced 
units. Has many new features including: spe- 
cial design for quick-changing of belts; head 
casting slotted to provide take-up when wear 
develops from movement of quill; six-spline 
telescopic self-aligning spindle that reduces 
play; heavy ribbed cast iron table and base 
with large machined surface and grooves for 
collecting coolant; base provided with “T” 
slots for bolting jigs; improved simplified 
depth gauge. Efficient production foot feed 
available. Specifications include: %4” ca- 
pacity. No. 2 Morse Taper. 4 New Depar- 
ture Ball Bearings. Speed range 425 to 
2030 R.P.M. Spindle travel—5”. Drills to 
center of 18” circle. Maximum distance from 
base to spindle—49”. Maximum distance 
from table to spindle—19”. Overall Height 
—68". Size of overall base—18” x 2814”. Send for Catalog—showing low-cost single and multi- 


Diameter of column—3 2”. Weight of Model spindle Drill Presses, Metal-Cutting Band Saws, Circular 
Saws, Jointers, Routers, Shapers, Grinders, Lathes, Scroll 


A3088 (as illustrated) less motor, 350 Ibs. Saws, Flexible Shaft Units, and Portable Electric Drills. Gives 
Also available in bench model. full specifications and prices. 





Available on Priorities only 


DURO “!'OO1LS 


MACHINE TOOL DIVISION 


DURO METAL PRODUCTS CO. -2681 N. KILDARE AVE., CHICAGO 39, ILL. 


ALSO MAKERS OF DURO HAND TOOLS 
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__ we are still 100% 
mm WAR WORK?! 


To the many hundreds of dealers and prospective dealers who are so eager to 


sell Auto City Cast lron Chrome Cookware, we feel that we owe an explanation: 


Right now, war contracts are taking 100% of our production time and we do not 


know specifically when we will be in a position to manufacture this cookware 


lt all depends on the length of the war. 


BUT... you may be certain that once ‘‘V"’ Day arrives, we will be able to start 
delivery of Auto City Iron Chromeware to you almost immediately. Our plans, 
programs and production facilities are ready. We have no reconversion problems. 
When Uncle Sam says ‘“‘Go” we'll be off in a flash! And we'll keep this sparkling, 


modern cookware coming to you as fast as the pent-up demand depletes your stock. 


If you haven't already done so, better write TODAY for further details 


CAST IRON CHROME COOKWARE 


“Ohe ET LAL st Spot in the Kitchen” 


Sales Department Factory 


1490 Merchandise Mart, Chicago, Il! 3450 Denton Ave., Detroit 11, Mich 


HARDWARE AGE 





Range of colors... 
Red... Blue... Green 
..lvory and Yellow 


HERE are SEVERAL MILLION 

REASONS WHY the Durabrite 
all-plastic Dustpan is the sales-leader 
in the store— women! ... women! ...and more women! 
Blonde or brunette... young or “over thirty”... they have 
that “gleam” in their eye because the Durabrite Dustpan — 
-«» radiates brilliant color for a lifetime...won’t crack 
or chip...and will not scratch floors or furniture. 


, IT’S RIGHT — WHEN IT’S DURABRITE 


Right now housewife is telling housewife... wife is “ pointing’ 
out to husband . .. that the Durabrite Dustpan is a “must” for 
every home. When these customers flock into your store, be 
ready to supply the demand . .. to keep an old customer .. . to 
make a new one. A sound policy for INCREASING PROF- 
ITS, always! 

Order From Your Jobber —if Not in Stock Write or Wire... 
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OTHER DURABRITE P 
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Diamond No. W-10 Store Display 24”x58” 


DIAMOND 


WAR TIME EXPERIENCE 
WILL COUNT 
IN POST WAR COMPETITION 


The men who are using Diamond 
Tools today to keep our mechanized 
forces moving, will be the men who 
call for Diamond quality when they 
get home. 


Diamond tools are on every fighting 
front. 


DIAMOND CALK 
HORSESHOE CO. 


4622 GRAND AVENUE 
DULUTH 7, 





Look at it this way: Your biggest business 
asset is a satisfied customer. When you select 
Dayton Water Systems, you’re protecting 
him . . . and yourself on every installation. 
Dependable and economical, Dayton Water 
Systems should be included in your post-war 
plans. It’s good business! 


THE DAYTON PUMP & MFG. CO. © DAYTON, OHIO 


HARDWARE AGE 


















pt Letter 
Id Like to Write to 
Your Son 

















You know, while you've been thinking about home, those at home have been thinking 
about you, too. Your Dad in that store of his — he thinks about you, too. Your Dad and 
a lot of other Dads like him. I know what he’s thinking, because I've got three sons myself. 


Your Dad is thinking about your future, when you get home. Your Dad has high hopes — 
high ambitions for you. He doesn’t say much. He doesn’t try to tell you what to do. 
But inside, he’s hoping that when you come back you'll want to come into the store 
and help him carry on the business. 


Have you thought about that, Son? Have you considered that right in your Dad’s store 
you have the biggest opportunity a man could ask for? If you'll put that youthful drive 
and hustle, that good education and quick mind to work in your Dad’s business, there's 
no limit to what you two can accomplish. 


The hardware business is a good business, an honorable business, Joe. Your Dad 

is a successful, respected business man, more important in his community than you 
probably realize. That’s what he has accomplished in the hardware business — and you 
can accomplish even more. He wants you to — he'll help you. 


The hardware business has a wonderful future. There will always be successful, prosperous 
hardware stores like your Dad’s, because the good hardware man renders an essential service 
to his community. The opportunities in hardware retailing are growing greater all the time. 
This business needs and demands good men —and it promises a more reliable income 

than almost any other line of work. 


Think it over when you have time, won’t you Joe? Remember, your Dad needs you. 
And, whether you know it or not, you need him too, just as much as you did when you were 
a barefoot kid with a broken wagon. 


Remember that story about the acres of diamonds? There are acres of diamonds 
waiting for you when you get back — right in your Dad’s hardware store. 


Would you like to have a reprint of the above 
letter? Upon request we will gladly send reprints 
without cost, to you or to your son. Be sure to give 
us full address, to which you want reprint sent. 
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Dear Joe: 





You've been away a long time, haven't you? Gosh, wouldn't it be swell to walk down 
Main street in the old home town and drop in at your Dad’s hardware store? I'll bet you 
wouldn't groan now like you did when you were a kid, if he asked you to unpack some 
stock or clean out some bins. 










e 











, 












Sincerely yours, 


fOrand 


Sales Mgr., Hardware Div. 


H. B. SHERMAN MEG. COMPANY 
Battle Creek, Michigan 






Portable 
Electric Hand Lamp 


s 
Canopy- 
Lege—1i 


A 2,000 FT. BEAM OR A BRIGHT WIDE-SPREAD FLOODLIGHT ae 


@ Heater— 
. This is, in brief, the story of sturdy, efficient, long-lived Big Beam. In insul 

No. 700 EH with emergency trouble war, industry, transportation, on farms, in boats, warehouses, strip Automa 

pons aps ag) yey: Pare mines, railroads . . . everywhere work is done, the story is well-known. ther 

Big Beam is’now helping win the war on all fronts, military and indus- 

trial . . . but it will soon be available for play, too—sports, hunting, 

fishing, camping and all civilian uses. New models are in preparation 

now and there will be Big Beams available for everybody when war 

restrictions are relaxed. 

Big Beam js an item of increasingly wide use. That will make it a valu- 

able item for you to handle .. . the prices are attractive . .,. it is 

backed by extensive advertising . . . it can be counted on to help swell 

your sales and your profits. 

Get acquainted with Big Beam NOW so as to be set for the increased 

postwar market among your own customers. Write TODAY for cata- 


He. 1600-—P — by 9 v. Dry Cot log and full information. Address Dept. 0. 
‘attery 


No. 700—Powered by 4 No. 6 Dry 
Cell Batteries 


Buy 


More 
War Bonds Mf { r 
4 4 4 
No. 700D—Dual Head. Powered by 


oo a eee 11 East Hubbard Street .* Chicago 11, Illinois 
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@ LOWEST PRICES -- COMPARE 
FOR CHICK GROWERS @ FULL PROFIT FOR YOU 


10D Am) 2 Oe  ) ee OL 


3 NEEDED ITEMS ® !MMEDIATE DELIVERY 
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UB-42 




















CHIK—SAVER 
ALL METAL ELECTRIC BROODER 




































ies es Back-lotters or fancy breeders alike 
36 x 42 will appreciate this quality brood- 3 
c CK er. You can sell it on a money- 
200 HI back guarantee — it’s BIG 


sturdy—well made—will 
work in any climate— 
and it’s priced right. 
| Retails for $13.95 
Your Cost 9.77 


f.o.b. our factory 
or $10.46 f.o.b. 
your local 
distributor’s 
warehouse. 


B-132 
CHICK 


FOUNT 


‘ = 1 GAL. 
betes Year = CAPACITY 


CAPACITY | 



























SELLERS 





ae cs Eee 


SPECIFICATIONS 
Canopy—26 ga. galvanized iron. 
Lege—18 ga. galvanized iron. 
Insulation—” Hard Surface J. M. 
Insulation board—dead air space in top. 
m@ Heater—500 Watt nichrome wire, mica 
n insulated, steel encased. 
Automatic Control—Standard bi-metal 
. thermostat, regulator handle on top. 





HEAVY GALVANIZED BOTTOM PAN 


Complete 1 gallon fountain. Crystal glass one 
gallon jar with 434" diameter mouth for easy 
cleaning. Threads solidly into galvanized pan. 





3° Can’t tip and user can always see water supply. 
Curtains—Heavy cotton fabric—steel 














rods and clips. - & 4 
: Weight—33 Ibs. Pg 3 chicks can use it at one time. The finest and 
’ x ” fastest selling baby chick fountain on the market. 
$ 
ie, os Q Your cost $4.80 per dozen. 
P @ 
; sy SS 
| s 
Ort ORDER 6 ea. UB-42 Electric Brooders. 
| °,* FROM 6 Dz. B-132 Chick Fountains. 
S # Fs , 4 THIS AD \.41 Gro. U-24 Ci Feeders. 
oy > “ Here's a We reserve the right to limit quantities. 





suggestion/ \All prices quoted f. 0. b. Toledo, Ohio. 



















THE NATIONAL IDEAL CO. Fetes 
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Kryocide is a fast-moving sales 
item. Long.a favorite insecti- 
cide of commercial growers... 
it has now proved its worth to 
home and victory gardeners. 
This summer many more thou- 
This is the Rubbermaid Sink Strainer, RM-50 | eee cae 


. . a best seller before the war and a sure-fire OLITE Insecticide controls 
item for postwar. Will not chip or rust. Will not many troublesome insect pests. 
mar the sink. Made of synthetic rubber, it will And there is good, hard-hit- 
be highly resistant to soap and grease. ting advertising behind Kryo- 

As soon as the war permits we will be around cide. Again on the air, in news- 
to show you this and other nationally advertised eb lies in home and garden 
’ Y publications, millions of cus- 
Rubbermaid Houseware. As always, Rubber- tomers will “discover” Kryocide. 
id wi " i lity” ... the bes 
maid will ” tops in quality the best Cutie ‘Suen steely wow. hin 
line to carry, effective insecticide, promoted 


by effective advertising, o- 

e cide means profits to you. Call 
CRubbeunatil your jobber now ... 

or write to Dept. HA. \2/ 


HOUSEWARE 


‘PENNSYLVANIA SALT? 
MAM UF i 


TURING ¢€ 


THE WOOSTER RUBBER COMPANY 


WOOSTER - OHIO 1000 WIDENER BUILDING, PHILADELPHIA 7, PA. % 


New York + Chicago - St. Louis- Pittsburgh - Cincinnati x) 
Minneapolis - Wyandotte - Tacoma 4 





HARDWARE AGE 





No magic in our de- 
livery schedules... 
each customer receives 
his shipment in turn. 


L EA D * RS aa f e Ever higher qualities are behind Superior’s 
leadership standards of metal trim beauty, 
witho ut accuracy of dimension, and ease of use — 


more than that, Youngstown Manufactur- 
Re A G { C ing’s easy-to-use, on-the-spot profit price 
list makes Superior aluminum trim the 
- product you can profitably and proudly 
handle. 
It’s true, we cannot pull metal trim . 
at least the kind we furnish you . . . out 
of the hat. But, we can give you Superior 
metal trim in turn. You can become a 
Superior trim source in your territory at 
this time, and you will certainly benefit 
now and for years to come by your decision. 
Write today for our new, on-the-spot 
profit plan price list . . . 80 shapes are 


available. 


Trade Name of Youngstown Mfg. Inc. 





p Moth ‘ich-yeed''s, Bev -W Bens Wengen ai, fcomm, fem 
66-76 S. Prospect. St. Youngstown, Ohio 
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ONE THING THAT CAN NEVER BE BOUGHT 


TS one thing a company, a store or an in- 
dividual cannot buy—even in normal times. 
That’s reputation. It has to be earned. And once 
gained, you have to work just as hard to retain it. 
The reputation that Lucas Paints enjoy, for instance, 
is built upon one thing—gquwality. People consider 
Lucas Paints top quality because they are top qual- 
ity. They buy them because they know they're good 
—and they continue to buy them again and again 
because Lucas Paints continue to be good. We 


see to that. 


Almost a century of effort is behind the Lucas repu-— 
tation. So it’s just good business for us to see to it 
that every can of paint that leaves the Lucas factory 
will uphold that reputation. And that, in turn, is 
why Lucas Paints mean good business for dealers 


_ who carry the Lucas line. They uphold the dealer’s 


reputation as well. 
= ae 


Write today for complete details on the Lucas Paint 
Franchise in your neighborhood. You'll be glad 


or .« 


ADMINISTRATION OFFICES - PHILADELPHIA, PENNA. 


JOHN LU CAS & COMPANY, INC, OFFICES, FACTORIES, WAREHOUSES IN PRINCIPAL CITIES 


HARDWARE AGE 





ring (ong of Profits for You 


by tian Ruthertord and TRIMZ 


© Talk about rea/ support for dealers! Look 
how Trimz has stepped-up its program this 
spring to help you step-up your profits: 


Over 64 million full-page ads in 10 lead- 
ing magazines... featuring "Il did it my- 
self’’ testimonials by Hollywood stars 
famous for their home-making talents. 
Plus—47 radio programs on 45 major 
stations with a listening audience of 23 
million homes. 
That's the Trimz $pring $ong of profits. 
It’s part of a continuous campaign—the big- 
gest selling support for any wall covering, 
at any time, by any company! 

And it drives home how quick, clean, 
easy it is to redecorate with Trimz Ready- 
Pasted Wallpaper, Borders and Cedar- 
Closet Paper. Just dip in water and apply! 

Yes ... here’s a campaign bound to make 
your cash register sing! How do we know? 
Because an impartial survey among Trimz 
users by the Elmo Roper research organiza- 


S repu- p 
ae tion proves: 
ee to it 
93% are completely satisfied and 80% 

factory will buy Trimz again! 
‘urn, is 64% would not have papered except for 
dealers “I had no idea what fun it is to give a room new the convenience of Trimz! 

loveliness with your own hands this easy Trimz 37% will paper more frequently because 


way,” Ann Rutherford, star of R.K.O. Radio's Two- 
O'Clock Courage, tells your prospects in full-page 
color ads in leading magazines during February 
and March. This is Palm Grove, Pattern No, 4006. 


Trimz is so easy to use! 
So get your share of easy, consistent Trimz 
profits. Tie-in now with the spring cam- 
paign. If you aren’t already cashing in on 
Trimz, mail coupon below for full details. 


FIVE EYE-CATCHING HOLLYWOOD FEATURE TIE-INS TO BOOST YOUR SALES! 


ye 


Jealer’s 





1. Window Display Set— 
Beautiful, full-color, 
window card—plus 
complete auxiliary set 
of smaller cards. 


2. Large Counter Card— 
A “stopper” that really 
sells! Features full-color 
reproduction of Trimz ad 
appearing in national 


3. Newspaper Ad Mats— 
A selection of sales-mak- 
ing messages which tie- 
in with Trimz national 
advertising. Choice of six 


4. New Consumer Folder-— 
A proved sales stimulant. 
Use as envelope stuffer, 
package enclosure, give- 
aways. Your name and ad- 


5. Publicity Stories — The 
ready-pasted story from the 
news angle. Your local news- 
paper editor will welcome 
them. They give you free, 


magazines. sizes. dress imprinted. indirect advertising. 


TRUNM2Z 


r 
| 
| 
| 

REG. U. S. PAT. OFF. 4 | 
| 
| 
| 
| 
| 
V 


EE EE ee et lee 





TRIMZ COMPANY, INC., Dept. HA-345 
Merchandise Mart, Chicago 54, Ill. 
I’m interested in those big profits. Rush me the details! 


READY-PASTED WALLPAPER 


Division of United Wallpaper, Inc. 
World’s Largest Manufacturer of Wallpaper and Ready-Pasted Decorations 


Chicago 54, Illinois 


COPYRIGHT 1945, UNITEO WALLPAPER, INC. 


NOTE: If you are a jobber, state 
how many men you travel...-eeeeeeees 


MARCH 1, 1945 











Today there are 


hack saw 
blade markets 


gest eth 














ror THE NEW market 
OPENED TO YOU BY NEW STEELS 





Stainless and other hard -to-cut alloy steels re- 
quire a special type of blade — which, in turn, 
means a new item for you to sell. For this purpose 
investigate Capewell’s Technite, the molybdenum 
“high-speed” hack saw blade that has been making 
records in factories for fast cutting and long life. 


THE REGULAR MARKET 


CG ufa ct uN ing Compan y You enjoy fast turnover when you feature Cape- 


well’s low-priced Flexloy hack saw blade — hard 
throughout, yet sufficiently flexible to be unbreak- 


ERIE. PENNSYLVANIA Gite ln < fume. 


MANUFACTURER ” 
Agents: 
NEW YORK: 45 Warren St. CHICAGO: 162 N. Clinton St. 
SAN FRANCISCO: 703 Market St. . 
HAC K SAW BLADES 


HARDWARE AGE 

















No hammer has been improved and no hammer has 
earned such quick and lasting approval during the 
last decade as have Cheney Nail-Holding Ham- 
mers. After the war hardware stores— 
everywhere, will have a tremendous 
call for this fine tool—both from 
regular mechanics as well as 
householders. Limited 
quantities are avail- 
able now for civil- 
ian essential 
use. 
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‘DEAL ANT TRAPS 


(Still made with Thallium Sulphate—world’s finest medium of ant control) 
IN ONE EXTRA-PROFIT V-DEAL YOU GET: 
2 display cartons, each containing one dozen TAT Ant Traps Retail $6.00 


48 TAT Ant Traps packed in bulk for refills 
ee TA FED We Bicccccccccsccscccscescoccoseseegscvccvenshicbsaacetiiiibeeecceonsocees Retail 1.00 


| Total Retail Value 


YOUR COST 
ONLY 


FREE, attractive 
point-of-sale material 


TAT INSECT 
REPELLENT LOTION 


Retail $12.60 


Vea “2 


3 doz. 2-oz. 35¢ bottles 
PREE—THREE 2-0z. bottles 


Total Retail Valve. 


.56 
i 


TAT Roach Traps offer swift, 
sanitary elimination of 
roaches. One dozen to dis- P 
carton. Dealer cost 
¢ dozen. (ilbus- 
c each. JUMBO 
Dealer cost $2.80 
5¢ each. 


YOUR COST 
ONLY 


The supply of THALLIUM SULPHATE, world’s 
finest medium of ant control, has been dras- 
tically curtailed for 1945. This means that 
you haven't a minute to spare if you intend 
to cash in on the sale of TAT Ant Traps this 
; season. A hint to the wise is sufficient! 
can't harm hands or stain woodwork. 
4 oz. Bottle makes 1 gol. Retails 50¢. NOTE: The O. & Linck Compony, now producing DOT 
Your cost $3.60 dozen. products for the armed forces, will monufacture a complete | 
8 oz. Bottle Retails 85¢. Your cost $6 line of DDT agriculteval duats, sprays and household insecti- 
dozen. cides when this motertal bs released for civiian use. 
Point-of-sale material available. 


Pe ee a ee 


(formerly Soilicide Laboratories) 
Manufacturers o f TAT 


AT LAST! A wall paper re- 
mover that penetrates wash- 
able wall poper—STRIPSOFF. 
Penetrates tough washable wall paper. 
Dissolves paste and makes removal easy. 
Getter because it's wetter. STRIPSOFF 





America’s first and osiginal 
scientific ant trap. Seid on 
Money-back Guarantee. Ne- 
tionally gdvertised. One 
dozen to display cartop. 
Dealer cost $2.00 per dozen. 
Fair Trade Retail 25¢ each. 


TAT Insect Repellent Lotion 
repels mosquitoes, gnats, 
chiggers, flies. Prevents in- 
sect bites. Does not contain 
citronella,: pennyroyal and 
other less effective agents.) 
Does not remove nail polish. “ 
One dozen to display car 
ton. Dealer cost $2.52 per 
dozen. Retail 35¢ each 


AT. = 
ANT BAIT 


FOR GARDEN ANT6 


A specially prepared 
bolt in jelly form. 
Packed in easyto- 
haadle tubes. Unsur- 
passed for contro! of + 
ovtdoor ants. Fair 
Trade retail 35¢€ 
each. 1 dozen to dis- 
play carton. Deoler 
cost $2.80 per doz. 


MONTCLAIR, N. J. 


INSECTICIDES 


HARDWARE AGE 





Take FAVORITE* WYTEFACE 


‘T- the professional user every K&E 
Steel Tape, for instance. It. has black 


product has great attraction. It 
looks right, feels right, makes people 
want to own it. Why? Because K&E 


graduations on white, because every- 
body reads black on white best. The 


make things not to please just them- 
selves, but also to meet the desires of 
customers. Precision manufacture and 


quality control are vital to K&E, 


but there is something else that is 
just as important. That is design for 


white surface is easy to clean, and 
being firmly bonded to the steel, affords 
protection against rust. In addition, it 
is easy to read when the light is dim. 
No wonder anyone who picks up one 
of these tapes wants to own it. To SELL 


it—SHOW it! 


KEUFFEL & ESSER CO. 


NEW YORK « HOBOKEN + CHICAGO «+ ST. LOUIS 
DETROIT + SAN FRANCISCO + LOS ANGELES - MONTREAL 


daily use. 





FAVORITE* WYTEFACE STEEL TAPES are 34” wide, and come with either 
plain end ring, or K&E end fastener. Graduated in feet, inches, eighths. Lengths, 
25’; 50’, 75’ and 100’. Ask your jobber or write us for illustrated folder, prices 
and diggounts. 











DISPLAY CARD. Has proved effective in stores 
all> over the country. Sent free on request. 


FAVORITE* 


WYTEFACE 


STEEL MEASURING TAPES 


Drafting, Reproduction, Surveying 
Equipment and Materials. 
Slide Rules. Measuring Tapes. 


* TRADE MARK REG. U. S. PAT. OFF. 
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KEEPING PACE WITH 
NEW DESIGNS AND 
CONSTRUCTION MAKES 


ROYAL FIREPLACE 
FURNISHINGS 


A LEADING LINE 





Gas Heaters 
available 
through your 
Distributor 


A |) SR ie OTA Leer 


CHATTANOOGA IMPLEMENT & MFG. CO. 


CHATTANOOGA G&G, TENN. 





If you'll just remind your customers that spring 
is the time when tree-climbing insects ascend 
the trees and lay the larvae which later devour 
the foliage and buds, you'll be doing them a 
service and make a handsome profit on Tree 
Tanglefoot sales. This nationally advertised 
product gives positive protection against bag- 
worms, cankerworms cutworms and all other 
climbers and is selling in constantly increasing 
volume to both commercial fruit growers and 
residential tree owners. Order, NOW from 
Taneaares? your jobber and display it 


TREE : 
the barrier that stops prominently. 


Ae ipl wi God 


insects cold. 
1, 5, 10 Ibs. in attractive cartons, 25 lb. pails; and 


@ oz. cartons in the eye-catching display carton. 
THE TANGLEFOOT COMPANY 


356 Straight Street, S. W. ° Grand Rapids 4, Michigan 
36 





MOVING 


FAST pecause ve ? 
INCREASED DEMAND 


This Spring, Léma is being advertised through- 
out the selling season in the Garden Pages of 
the biggest list of Newspapers ever used to 
build Sales for America’s QUALITY Plant Food. 


Be prepared for the increased demand this 
advertising is bound to create. 


Make sure you have enough Léma on hand to 
take care of the business that is coming your 
way. 
TENNESSEE CORPORATION 
New York 6, N.Y. 





HERE'S WHAT THEY WANT 
IN SPRING 3 


NATIONALLY ADVERTISED 
SPARKLING DISPLAY MATERIAL FREE 


ASSOCIATED SEED GROWERS, Inc. 


JEROME B. RICE SEED CO., CAMBRIDGE, N. Y. 
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SELL THE HOW™ 





Today, America’s dairy farmers 

are buying an efficent helper .. . 

not just another gadget! That’s why 

it is most important that you sell 

them on how to best milk their cows with 
mechanical help. And that’s why we 
have prepared a 24 page illustrated booklet 
“Better Milk with Clean-Easy”. It 
explains fast milking, sanitary 

milking, profitable milking. A 

copy is yours for the asking. 

Sell the “How” and you'll 

sell Clean-Easy! 


PORTABLE AND TRACKSTER MODELS 


\ Pact Milking, Low Vacuum, Easy Cleaning 


FOR THIS VALUABLE HAND-BOOK ON 
© MODERN MACHINE MILKING! 


Ben H. Anderson Mfg. Co. 


Dept. 331, Madison 3, Wis. 


Send me _______- copies of your booklet on Better Milk with Clean-Easy. 
We are interested in learning the “How” to better machine milking so that 
we can pass the word along to dairy farmers. 





Firm Name 





Individual 





Address 








eK! ix 
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This new booklet of valuable hinge information 
has just been compiled and published by 
McKinney. It contains detailed diagrams of 
various types of hinges, important tables of 
dimensions and clearances, proper type hinges 
for wood and steel doors, and other hinge data 
you will want to keep. Your copy is ready. 
Use the coupon. 


Designers and Manufacturers 


of 
Quality Hardware Since 1865 


MCKINNEY MANUFACTURING COMPANY 
1400 METROPOLITAN STREET 
PITTSBURGH 12, PENNSYLVANIA 


Please send me a copy of the new booklet “McKinney Details 
and Data for Hinges.” 


Name.. 
Company 


Address .. 














JERYWIL 


Tt) ieee gm | presents 


promotional selling 


Every kitchen needs at least one of these new utility 
racks. Sturdily constructed of heavy wood and 
Masonite. They are quiet to use and==naturally— 
cannot dent or rust... should last indefinitely. Both 
styles come in Red and White gloss lacquer finish 
with colorful decorations. 


X 133—17}4 x 9 x 3 inches for linen towels with built-in Masonite 
shelf for spices or small plants to add further gaiety to 
the kitchen. Packed 2 dozen to carton. 


X 134—13 x 54 x 4 inches with removable roller to take paper 
towel rolls... regular linen or endless type circular linen towels. 
Packed 4 dozen to carton. 


FOR IMMEDIATE DELIVERY 


Write for Information and Literature 


PZIb & LIPPE, INC. 


1166 BROADWAY, NEW YORK 
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DURABONDED 


TRADE MARK 





These newly released Durabonded Floor Sanding Papers are made by a new bond- 
ing formula engineered and perfected by Behr-Manning to bring your rental cus- 
tomers still better production and finish with no increase in price. 


Durabonded means “‘Hard’’ bonded—and hard bonding means’ substantially in- 
creased cutting life because this new ‘“‘rock-hard’’ bond resists the severe cutting 
heat which loads and glazes ordinary glue bond Floor Papers prematurely. 


Durabonded Floor Sanding Products are now available to the Rental Trade— 
Durite Paper Closekote and Speed-grits Openkote Combination, in Rolls, Discs and 
Cut Sheets. 


Ask Your Jobber About Durabonded Coated Abrasives 








BEHR-MANNING « TROY,N.Y. 


1) A Ot-31e), Me) am, 10): Bee), Mele) 07.0. bg 


Makers of the Sandpaper with BARNEY the Bear 
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BOOST YOUR SALES 


WITH 
ARASAN* 

2% CERESAN* 
New Improved CERESAN* 
SEMESAN* 
SEMESAN JR.* 
SEMESAN BEL’ 


Give your sales a healthy figure—give farmers and 
gardeners healthier crops. Push Du Pont Seed Disin- 
fectants. Seed Treatment is standard recommended 
practice ; .. And Du Pont has a treatment for every 
major crop. 

Need any of our free booklets? Counter cards? Win- 
dow streamers? They’re yours for the asking. We are 
advertising on a continuous nationwide basis to help 
you. So—get set to handle your share of the business. 


OU PON Tee U. S. Pat. Off. 


DU PONT SEMESAN CO. (inc.) 


Wilmington 98, Delaware 











RIEGEL 


WORK GLOVES 


These strong, protective work gloves are the product of 

one of America’s largest textile mills. They are Riegel- 

controlled —in one plant— from raw cotton to finished 

glove. This single close supervision of every detail 

results in unexcelled quality — durability — economy. 
Sold by Leading Wholesalers 





“The Right Gloves ~<a} 


RIEGEL TEXTILE CORPORATION 


342 Madison Avenue, New York 17, N. Y. 








MACHINE BOLTS 


®@ Machine bolts with either square or hexagon 
heads are made of heat treated steel, and have true, 
straight shanks and very accurate threads. Made 
up to 2-inch diameter, any length, but stocked only 
up to 1%-inch diameter, 12-inch lengths. 

A copy of the Lamson “Ready Reference” List, a 

handy visible indexed catalog and price list, is ready 

Sor you. Ask your jobber’s salesman, or write us for it. 


THE LAMSON & SESSIONS COMPANY, Cleveland, Ohio 


LAMSON & SESSIONS 








“gf, VACO 


SCREW DRIVER 


with Shock-proof and Break-proof 
AMBERYL HANOLE 
to fit 
EVERY HAND 
and EVERY JOB 


325 E. ONTARIO ST. * CHICAGO H, ILL. 
Conedion Werehovse: 560 KING STREET, WEST - TORONTO 2, ONTARIO 
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National Hardware will play an 
ee ne. in die: gay building 


a 


our engineers and designers 
have kept constantly alert as 
to just what homeowners 
will want and expect in the 


a oo AUS homes of the future. 


ge BUILDERS’ New materials and stream- 
= ng «le ae lined production methods 
will enable us to supply this 
ever-increasing market with 
many new hardware prod- 
ucts to facilitate longer wear, 
mechanical simplicity and 
ease of installation. 


National 


Of course the majority of 
National productswhich have 
served so well in the past and 
have proved their merit in 
service will again be avail- 
able after the war. 











Many of these products 
already have such advance 
designs in working simplicity 
that they can scarcely be im- 
proved upon. Among these 
are the latest styles in cabinet 
hardware and the popular 
No. 900 Overhead Door Set. 


Until V Day we shall plan 
and work to cooperate with 
you on your postwar plans. 














STERLING 


National Manufacturing Co. tiiinois 


SEITEN. 5 Re i ie 
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Just as soon as 
UNION and VICTORY 
shut down on Fighting Tools! 


Just as soon as we can switch our ex- 
panded facilities from fighting tools to 
hardware and sporting tools,— 


You'll have a greater line of UNION 
fast-sellers, replete with new features 
to expands your Profits on UNION. 


Roller and Ice Skates 
Fishing Tackle 


*Chisels and Screwdrivers 


= Hack Saw Frames 
T. But non-priority 
WAR ORDERS COME FIRS si “nt ahs nee 


* Available on Priorities 


ow accepted: * ingfotd, Conn. 
ZeREE PRAT 


a poy COMPANY, 
HARDWARE COMPANY 


sol - 4-41 <ich fe) \Maonel <1. 


NEW YORK OFFICE ISI CHAMBERS STRELT 
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Cc A SH-IN — asics 


on 


DRIVE-INS 
with STANLEY HARDWARE 


The popular trend is toward the “Drive-In” It isn’t too soon to maintain a continuous 
type of construction for such businesses as dry lookout for projects such as these — so that you 
cleaning establishments, markets, suburban can cash-in, when the time comes, with Stanley 
restaurants, and the like. For you that means Hardware—a favorite with architects and 
a well-rounded opportunity to sell a large builders because it always fills the need and 
number and wide variety of hardware items satisfies the owner. The Stanley Works, New 


from the complete Stanley line. Britain, Connecticut. 
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STROLLER-WALKER 


*. . st 
Sturdy, All Steel Construction—Built To La 


*% Rubber Tire Steel Disc Wheels 


*% Rubber Covered Bumper 


dle Quickly Removed 


Han 
Floor Board and 
- for Walker 


dc Wooden Play Bead 
shed in 


s in Assorted Colors 


Com- 
*« Attractively Fini Blue and Ivory 
bination 





ALL ORDERS 
FILLED IN 
SEQUENCE 

. 
WRITE, WIRE 
OR PHONE 
FOR PRICE 


ALLIED CABINET CORPORATION = 


32 WEST RANDOLPH ST. CHICAGO I. ILLINOIS 








No. 4336Z, A Pig Bank 


Registering a “Welter of Amazement” 
as well as Coins. Wondering why it's 
always on the Kaul List. 


No. 4336Z 


Made of Porcelain, Hand Decorated 
in Red and Black 


Four inches high. Weight: 3 lbs. to the doz. Packed 
VW, doz. in box. $7.20 per doz. In 6 doz. lots $6.60 per doz. 
In gross lots $6.00 per doz. 

We cerry a Tremendous Assortment of GIFT GOODS, ranging in price 


from $1.80 to $90.00 per doz. Complete Set Z of illustrated Price 
List mailed to any HAROWARE DEALER on application. 





115-119 Z 
South Market St. 


LEO KAUL 


Make Your Store 
Waterproofing Headquarters 








You ean stand 
squarely back of 


KAY-TITE 


It will positively 
prevent the seep- 
age of water. 

It’s guaranteed to 
do the job. 


Any one can apply 
like 





Silos 
Field and Quarry Stone 
also can be used as a mor- 
tar for pointing up brick 
and masonry, also to patch 
concrete. 
Osers are always enthusiastic boosters. They will boost your 
store as the place to get real waterproofing satisfaction. 
Kay-Tite is packed in 10 lb. packages and 60 Ib. bags. It comes in 
Grey and White. A 10 Ib. package will waterproof 100 to 150 sq. ft. 


Write for complete information. Send your Jobber’s name. 


KAY-TITE COMPANY, West Orange, N. J. 





‘FOLD-AWAY 
CARD TABLE 


+ 


@ Folds down to 





Chicago 6, Ill. 








Ts clever new convenience for card players 
is the biggest selling, fastest moving game 
table in leading stores everywhere. Porta-Poker 
is the all-purpose portable playtable for small 
apartment, den or recreation room. This is a new, 
improved model. Attractively finished, substanti- 
ally made, sturdy leg construction. Nothing to 
loosen or wear out. May be sold with complete 
satisfaction. For year-’round profits, it will pay you 
to feature Porta-Poker! LIST PRICE $34.50. 
Dealer price 1 to 5, $23.00 each . . . 6 or more, 
$20.70 each, F.0.B. Shipping weight 44 Ibs. 





only 4 inches 
thick... 

@ Easily stored in 
minimum space 


@ Official size, 4- 
foot diameter ... 


@ Green felt play- 
ing surface ;.. 
es oan. non-~ 
tip holders for 
glasses and ash- 

trays... 
@eMahogany- 
ined, al 


HOME EQUIPMENT MFG. CO., Dept. H-4 663 N. Wells St, CHICAGO 10, ILL. - 
World’s Largest Manufacturer of Portable Game Tables 


\Ho seu 
i 


Ck-iP ALT 


AS ADVERTISED IN 21 NATIONAL MAGAZINES 


HARDWARE ACE 





Positively 
the seep- 
ater. 


anteed to 
D. 


can apply 
on like 


| Floors 


is 


falls 
Piers 


s @ mor- 
up brick 
to patch 
ost your 


comes in 
50 aq. ft. 


N. Jd. 


"MOP UP” SAYS 
PETER PUTTER 


Tramp-tramp-tramp isn’t confined to war. There’s plenty of it across our 
floors right here at home. That means “mopping up” with Double X... 
the white magic that makes varnish vanish and makes old floors new. 
And that means “mopping up” for you too, Mr. Dealer. So there’s dol- 
lars-and-sense in hitching your store to our story on Double X... told 
year in and year out in magazines that hit home the nation over. Order 


from your jobber! Schalk Chemical Company, Los Angeles and Chicago. 





'2nd=\tn a Series of Research Reports from the Rubberset Laboratories 


HW PAINTERS PROVED 


THE EXPERTS 


R YEARS, 45° has been con- 
| Sper tee by the “experts” the 
proper angle to hold a paint brush. 

And when we began investigat- 
ing, we found reams of learned lit- 
erature explaining exactly why 45° 
was the proper angle. But when we 
began testing the Rubberset Nylon 
brush, we found something else. 

We found that painters almost 
never hold a brush at that angle! 
Here’s how: 

We used an intricate instrument 
which makes a flash of light that 
lasts only millionths of a second. 





w 


With this device it is possible to 
take dozens of pictures of an ob- 
ject in less than a second. (You’ve 
seen it done in some of the national 
magazines. ) 

Then we got painters to paint 
while we took pictures of the 
brush from the time it touched the 
surface until the last smoothing 
stroke was made. Now look at the 
pictures we made. 


Most of thetime, the brush handle 
is perpendicular to the surface, not 
at a 45° angle the so-called “experts” 
insisted on! 


RUBBERSET 
NYLON BRUSHES 


Rubberset Company—56 Ferry St., Newark 5, N. J. 
Factories: Newark, N. J., Gravenhurst, Ont., Canada 
Branches: Los Angeles, Cal., St. Louis, Mo. 


“The man who knows 
says Rubberset” 


HARDWARE AGE 











WRONG! 




















* 
sible to 
an ob- So we designed the Rubberset 
You’ve Nylon brush to work best at the 
ational angle you hold it, rather than the 
angle recommended by “experts.” 
) paint And apparently the U.S. Navy 
of the thinks we’re right, because they’re 
red the still taking every Rubberset Nylon 
othing brush we can make —2nd million, 
at the so far. : 

We'll tell you next month about 
hand another discovery we made in our 
a. - ee research. And you'll see again why 
spert 3” we can promise you the finest paint 






brush ever made—as soon as Uncle 
Sam perniits.. 






ES 








rs 


% 


These millionth-second pictures 
of brush strokes of Painters, show 
a flat contradiction between the 
so-called proper paint brush 
angle and the angle actually 
used. The brush was dipped in 
flat white paint. 














Smoothing out stroke, 
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The wire cloth of count- 
less uses. Weight 
Standard Hardware 
Cloth . . . evenly 
woven .. . heavily 
galvanized. . 
gleaming finish. 
LAMSON CAP SCREWS 
@ Lamson full finished cap screws of SAE 1020 
steel have approximately 90,000 Ibs. per sq. in. 
minimum tensile strength. Our high carbon cap 


screws of SAE 1035 steel, heat treated, have approx- 
imately 150,000 lbs. minimum tensile strength. 


A copy of the Lamson “Ready Reference” List, a 
handy visible indexed catalog and price list, is ready 
Sor you. Ask your jobber’s salesman, or write us for it. 


GF WRIGHT Sidae & THE LAMSON & SESSIONS COMPANY, Cleveland, Ohio 
ome WIRE CO, LAMSON & SESSIONS 


WORCESTER? MASS. 


War Work Limits Supplying All Demands for 


CHICAGO LOCKS 


eo &e le cee 


We Look Forward to the Day When We Can 
Again Fully Supply All Our Customers 

















In the meanwhile, please re- 
member—All CHICAGO Locks 
BOTSH SI b ES of 

- « » This ‘“Double- 
Locking — Double Security” 
promotes quicker, easier sales 
—with every sale winning ex- 
| - ened Good Will—for 


There's a “CHICAGO” 
Lock for Many Needs 
+ yy gy ey WHEELBARROWS — LAWN ROLLERS — CONCRETE CARTS 


inder Locks, Single, Double 


Bitted Locks for Burglar 
Alarms and Airplanes. SALAMANDERS—DRAG SCRAPERS—MORTAR PANS— 
MORTAR MIXING BOXES 


Satisfy Exacting Customers 


With a complete line to meet the varied need of 
users, Jackson offers service-proved products which 
can be depended on for quality and service. Their 
universal acceptance has made the name “Jackson” 


Drawer Lock No. 1970 r 2.99 

A Shown Half Size . a valuable sales asset on which you can capitalize. 

Cut Open View, Actual Size Zone 14 Ah ants the of the Jack 
you who will give you prompt, efficient protien 


CHICAGO LOCK CO. ? ier Est. 1876 


JACKSON MANUFACTURING CO. 
HARRISBURG, PA. 











hal, 
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He works at the new machine tool plant, and makes more money now than he ever 
did before. He lives in a house he owns, and he’d like to put some improvements into 


the place. . 


. to keep it in top-notch shape and protect his investment. Trouble is, 


he’s busy and he doesn’t know how much he can do or what materials are avail- 


able, and no one has looked him up to tell him! 


YOU ! 


can do business 
with 


this man 





Today there are any number of people in your community who are looking for professional help 
and advice on maintenance and repair problems. Most of them don’t know, and they are too 
busy to find out, what materials can be had and who can supply them. 

These people are an immediate ready-made market for your merchandise and your expert services. 
Let them know that you can provide genuine Barrett products—Barrett Roofings, Rock Wool 
Insulation and other time-tested Barrett building materials. Most of these non-priority materials 
are in the “easy-to-apply” class—help minimize the manpower difficulties. 

We can help you go after maintenance and repair profits. Barrett direct mail and promotional 
pieces—with a record for successful selling—are yours for the asking. Plan to increase your 


business now—with an eye to the future. 


Here are some Barrett 
Extra-Profit Products 
You Can Sell Today 


Barrett Shingles and Sidings 
Barrett Roll Roofings 
Barrett Rock Wool Insulation 
Barrett Money-Making Specialties 
Protective Paints 
Roof Repair Materials 


Felts and Sheathings, etc. 
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THE’ BARRETT DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 RECTOR STREET, NEW YORK 6, N. Y. 


2800 So. Sacramento Ave. Birmingham, 
Chicago 23, Ill. Alabama 





Evers—to Tinker—to Chance—one -: - 

of baseball's brightest bons mots— . 
expressed the perfect example of (FS 
teamwork by these Cub stars on ~~- iy 
the diamond during the early nine- 

teen hundreds. This is the sort of 

teamwork we have in store for job- 

bers and retailers in the hardware 

field in the not-so-far-ahead post- 

war period ... when Mercury 

applies aeronautical techniques to 

the production of merchandise 

utilizing light metals, alloys 

and finishes to give out- 

standing distinction 

and salability. 


AIRCRAFT 


Mags? De Crate phn 


Mercury Aincraet Na 


HAMMOND S P eT NE W 








IN SPRAYERS 
AND. DUSTERS! 


Postwar demand for Dobbins Sprayers and Dusters 
from gardeners, truck farmers, smaller fruit growers, 
and all home owners promises to be tremendous. 
Already, from advertisements appearing in Rural 
New Yorker, Farm Journal, American Fruit Grower, 
Country Gentleman and Better Homes & Gardens 
the requests for information have been pouring in 
to us. Now is the time for you to line up with Dob- 
bins for big postwar sales. Then, when production 
restrictions are relaxed to permit increased manu- 
facture and distribution, we'll be happy to supply 
your requirements. 


DOBBINS MANUFACTURING COMPANY 
DEPT. 301, ELKHART, IND. 


ie! 
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* MORE SALES * MORE PROFITS with 


The efficient portable power units and other 
military equipment designed and built by us 
for the Army and Navy, stem directly from our 
quarter century of leadership in specialized 

















ft 


mower development * JACOBSEN 
‘A EASY-RUNNING 
Today, with no new equipment available, SILENT 


LAWN MOWER 






YERS owners of Jacobsen-built, easy-running hand 

, mowers and light-weight, sturdy power mowers 
ERS! doubly appreciate the superior performance 
and long life built into these quality machines. 





Dusters ; 

rowers, Facts like these hold special significance 
——_ for the dealer who is looking ahead to the time 
‘rower, ff when mowers will again be sold. He will be 
—s quick to realize the substantial profit oppor- 
h Dob- tunities in selling merchandise backed by 
mio Jacobsen prestige. 

supply | While our facilities continue to be concen- 








trated on high production of equipment needed 
by our armed forces, we too look to tomorrow. 
When we get the “go” signal, we will be ready 
with mowers improved in design and construc- 
tion, produced by new methods born of war- 
time necessity. 












* JACOBSEN 
BANTAM 
POWER MOWER 










The dealer ready to sell Jacobsen products 
will then be in an enviable position. 






MANUFACTURING COMPANY 


RACINE, WISCONSIN 
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EACHISA 
MASTER PRODUCT 


Our washers are flat, clean-cut 
and hand-sorted —no scrap, 
no slugs, no mis-cuts. In the 
twenty-five years we have been 
serving the hardware trade, we 
have learned how to fill your 
needs, whatever they may be. 


U.S. 5. Washers © S.A. E. Washers 
Riveting Burrs * Square Washers 
Expansion Plugs ¢ Machinery Bushings 
Aircraft Washers © Discs 
Light Steel Washers * Copper Washers 
Brass Washers * Aluminum Washers 
Stainless Steel Washers ° Etc. 


and over 10,000 sets of tools 
for special washers. 


re MASTER PRODUCTS co. ctevetano Sono | im 





Ooo 



















a 





Acme 


BALL BEARING 


CASTERS — 


“Acme” Casters roll on balls . . . they roll quietly and 
easily in any direction. Always in demand, these ball 
bearing casters provide a profitable, fast-selling item 
for any hardware dealer. 











































THE SCHATZ MANUFACTURING COMPANY 
POUGHKEEPSIE, N. Y. 


Detroit: 2640 Book Tower—26 + Cleveland: 402 Swetland Building—15 
Chicago: 902 S. Wabash Ave.—5 «+ Los Angeles: 5410 Wilshire Blvd.—36 





MAR 
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FINELY SHREDDED I | ‘mM rd é R é T 0 T. ELL 
Re oe — sure vo SELL! 


Rilco “fele’> murck 


TRADE MARK REG. U. S. PAT. OFF 





THE NATIONALLY ADVERTISED Son CONDITIONER 


Backed by aggressive merchandising and sustained 
advertising in leading National Magazines and 
metropolitan newspapers, PALCO PETE’S MULCH 
builds steady, year-round repeat sales with a lib- 
eral margin of profit. To tie-in and supply the fast 
growing demand, investigate fully, today. Write 
for prices and discounts. Ask for Free Inspection 
Sample and sales helps. You'll find it'll pay to stock — Scigin Bags contain. 
and display PALCO PETE’S MULCH...The “Buy” _ ing approx. 3% cv. 


ft. PALCO PETE’S 
word of gardeners, everywhere. MULCH is ready to 


A Few Desirable Distributor’s Territories Open. = oa oe 





DISTRIBUTORS & 
STOCKS IN PRINCIPAL CITIES 


_ ORs 2, 2 
if, Ta Tacific limber 6 onypany 
SF, 100 BUSH STREET SAN FRANCISCO, CALIF. 
CHICAGO . NEW YORK . LOS ANGELES 
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READY FOR 


yO UR C UT ? But, right now it's... 


FULL TIME WAR WORK FOR HER 
The best way to get your “cut” in the future profits 


in Enameled Ware that will result from the huge This young lady, one of Gilbert's finest operators, 
co-operative national advertising program is to sell used to spend 45 hours a week making clock parts . . . and 
COLUMBIAN Enameled Ware. In Columbian Ware making them right. Later, her skilled fingers and mechanical 
your customers get more honest-to-goodness value “know how” had to be divided between clock work and 
for their money than in any other line. war work. Now, she’s 100% on war work and hasn’t made 
Designs that delight the eye—acid resistance. that a clock part in months. 

means easy cleaning—durability that means longer 
service, and usefulness that pleases the thrifty—those Today, she typifies the whole Gilbert organiza- 
are the plus values that make Columbian Ware tion. The craftsmanship is here; improved machines 
actually cost less to use. and expanded plant facilities are here. At the very 
earliest opportunity, those resources are going back to 
making the Gilbert Clocks for which you've patiently 
waited. 


“FOODS 
JUST NATURALLY 
TASTE BETTER IN 
COLUMBIAN WARE 
WITH ITS SURFACE Keep Your 


OF PORCELAIN” Post War Eye on 
GILBERT alarm CLOCKS 





COLUMBIAN “= 


[ "1T 
i mth | THE Wo. L. GiLBert CLOCK Corp. 
TH bs ' clock makers to the nation since 1807 


ORDER FROM YOUR JOBBER ™ , WINSTED, CoNN. 


MBIAN ENAMELING & STAMP. CO., INC TERRE HAUTE, IND 
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kk Ne 7 | | Drive to Capture Market of Future for 
ow al ; We ; ni | Hew Improved 
hana | — PORCELAIN ON STEEL 
‘t made . . mn ENAMELEDWARE 


Yes, we are spending $1,000,000 to put New Improved PORCELAIN 
ON STEEL ENAMELEDWARE on the want list of every home need- 
ing kitchenware now, of every man and wife who expect, and wait for 
finer utensils to come out of the war. 

Four years research by a great university has set new quality stand- 
ards. The industry’s Technical Committee has developed methods of 
maintaining this high quality in month after month production. 

New Improved Enameledware is pre-tested for high heat and sudden 
cooling, long exposure to boiling food acid, impact and usage which 
astonish experts familiar with all kinds of ware. The red seal shown below 
identifies nationally advertised porcelain enameledware thus pre-tested. 
It’s your assurance of profitable repeat business for years to come. 


ENAMELED UTENSIL MANUFACTURERS ADVERTISING GROUP 
2130 Keith Building, Cleveland 15, Ohio 


atiOMS | 100K FOR THIS SEAL... 


ts tel i 
ga RA r announcers vorce aang Av a Reevcint REGISTERED 520 
coast-to-e° impr cenrcance New /mproved 


ut re. 
millions nat Enameled 


ee” a e 
er. Sponsored by: 
The Belmont Stpg. and Enameling Co. Lisk-Savory Corporation 


The Canton Stpg. and Enameling Co. The Moore Enameling & Mfg. Co. 

50 Cotenabien Enameling and Stamping National Enameling and Stpg. Co. b NAMELE DWARE 
0., Inc. i 

MILLI opm) pe on gl TS 7 

ON Federal Enameling and Stoe. Co. Hla oe YOUR ASSURANCE OF QUALITY 

ADVERTISE The Jones Metal Products Co. Uniied States Stamping Co. ENAMELED UTENSIL MERS., 

MENTS ENAMELED UTENSIL MANUFACTURERS ADVERTISING GROUP AOVENTISING: CDOUF 
2130 Keith Building, Cleveland 15, Ohio Oos muwren 
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Military needs must have the right-of-way. 
The demand by the Armed Force# for Athletic 
Equipment, together with an acute shortage 
of essential raw materials, have created pro- 
duction difficulties. 


It is our hope that with the release of vital 
raw materials increased production will again, 
in the near future, provide a surplus for our 
distributors’ needs. 


Remember that the Athletic Equipment at 
present not available to you is doing double 
duty with the Armed Forces on the home front 
and in every far-flung outpost of the world. 


THE DRAPER-MAYNARD CO. 


CINCINNATI, OHIO 


400 VORK STREET 








-PROFIT ABLE 
HARDWARE STORE ITEMS 





STOPS SLIPPING BELTS | “Sr 4x 
EATSLENE CO, OMAHA, NEBR. 


NEATSLENE 
(3 STICK BELF DRESSING 





Contains ne resin. Made in stick end liquid. 
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Made In three grades. Pure—Prime—Ne. 1 
Softens—Preserves Leather 


Seld by jobbers everywhere. Inquire of salesmen 


NEATSLENE COMPANY 


OMAHA 8, NEBRASKA 














Dancin’ Sam 


arre’s a REAL WOLUME seuter 


—the funny-funny dancing man 


Sells on sight. Just tap the board 
and see him dance—buck and 
wing, jive, etc. Packed individual- 
ly in display package, complete 
with dancing board and full in- 
structions. Wt. 4 ozs. OPA ap- 
proved prices. Write for price list 
today. 


rencer STILTS 
Priced 
Sure-fire sales on this popular boys’ 
and girls’ item. Made of hardwood, 
6 ft. long, steps adjustable to differ- 
ent heights. Red top and bottom, 
black steps, attractively varnished. 
Wt. 4% Ibs. per pair. Dealers ! 
_ Jobbers ! Write for prices and cata- 
‘ logue of other fast-moving items. 


NOCKONWOOD INDUSTRIES, Ltd. 


Dept. H, Bloomfield, lowa 























NOKORODE SOLDERING PASTF. 


Will flux all metals except Alum aum. 
Takes the place of acid in all soldering 
jobs. Absolutely non-corrosive, safe as 
resin and rapid as acid. Not affected by 
heat and does not spatter. The solder will 
not turn dark after using, and the work has high 


tensile strength. 
NOKORODE SOLDERING SALTS 


Eliminates the use of corrosive soldering acid and is 
the remedy for all soldering troubles—makes perfect, 
lasting and non-corrosive joints wherever used. Ex- 
tensively used by plumbers, tinsmiths and leadi 
manufacturers in all lines. Highly economical, an 
has no disagreeable fumes while under heat—will not 
burn the operator’s hands or clothing. ' 


NOKORODE SOLDERING FLUID 


Like Nokorode Salts, eliminates the use of corrosive 
soldering acid . . . ready for instant use. Packed in 
one and five gallon containers, also in steel drums 
cumpeet with faucets containing approximately 55 
gallons. 


ALSO MANUFACTURERS OF SOLDERS 
CORE SOLDERS, NOKORODE, IDEAL ACID, GEM 


RESIN SOLDERS. ALSO MANUFACTURED IN 
PLAIN STRING AND BAR FORM. 


THE M. W. DUNTON COMPANY 
67) EDDY STREET 
PROVIDENCE RHODE ISLAND, U.S. A 
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Packaged products Us | 
for profits... by Sr P 


“CARBORUNDUM’ 


HESE attractively packaged sharpening 

stones, grinding wheels, and “ALOX- 
ITE” cloths mean profit for you. You will 
find a ready market for these products wher- 
ever there are general grinding jobs and 
metal finishing to be done in the home work 
shop, on the farm, in garages, etc... . Your 
customers need these products now. You 
can increase your sales and profits by dis- 


playing them. Complete stocks are now avail- 
able. Write for detailed information. The 
Carborundum Company, Niagara Falls, N. Y. 





THERE 1S A PRODUCT BY 


CARBORUNDUM 


ADE MARK 


FOR EVERY ABRASIVE APPLICATION 


(CARBORUNDUM” and “ALOXITE” are registered trade marks of and indicate manufacture by The Carborundum Companv) 
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GARDEN HOSE 


The Lucky Strike No. 5 is 
a good washer. It locks fast; it 
holds tight; it prevents leaks. 


But it can be taken off and used again g P e 
and it still holds fast. That is. why cye ~<a 
you, Mr. Dealer, can Stock — Feature — In Electro-Line, beauty is a good deal more than skin 
. small detai i I 
Sell — Lucky Strike Garden Hose | {oimenship—-competent handling—the unmistak: 
able trademarks of production skill and efficiency. 
Washers and KNOW that you have Stecne- hits hediiatties aan pup deiaeh Pr. madede 
performed a neighborly gesture advertising. Every Electro-Line distributor and deal- 
: } ee, er is receiving the benefit of Electro-Line’s consumer 
in recommending this item educational program. This expanding program is 
the result of careful study of stock-handling prob- 
to your regular trade. Today, lems of farmers, and is designed to prove the true 
. worth of electric fencing. 
talk Lucky Strike | |. Etectro-Line help you slfare the benefits of this 
to your Jobber. new program by allying yourself with Electro-Line’s 
progressive policies. There’s an ever increasing con- 
sumer trend toward the Electro-Line controller — 
because it has so satisfactorily served so many of the Sold 
12 Washers packaged in —— forme. : 
a clean, easy-to-handle Electro-Line controllers are moderately priced and 
modernly styled — their impelling eye appeal in the 
envelope. 25 envelopes dealer’s store demands attention — their satisfying Only 
to the compact, 2-color service makes lasting friends. 


counter display carton. | ELECTRO-LINE FENCE COMPANY 


120 North Broadway Milwaukee 2, Wisconsin 





COLORFUL COUNTER DISPLAY 


LUCKY STRIKE 
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GET READY NOW FOR THE FUTURE 


wh PINCOR A. cdtucis 


for the HARDWARE TRADE 


POWER LAWN MOWERS e HAND LAWN MOWERS 
BATTERY CHARGERS ¢« POWER PLANTS ¢ CENTRIFUGAL PUMPS 


Look for new PINCOR products just ness. All PINCOR products are 
as soon as war conditions permit their result of careful research by Pic 
manufacture. They will mean increased engineers and reflect high stands 
sales and profits in your postwar busi- design and craftsmanship. 















Your inquiry will receive our prompt attention 









PIONEER GEN-E-MOTOR 
' CORPORATION. 
5841-49 DICKENS AVENUE 

CHICAGO 39, ILLINOIS 







& 
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YEAR-ROUND PROFIT LEADERS 


from the Fast-Selling 
Time-Tested NOTT Line 


Nott Products work—for your 
customer and for you—12 
months of the year. There's 
asure kill for every seasonal 
pest—be sure you have the 
RAT complete line. 
MOUSE-NOTS Nott Products offer you 
ots easy and profitable sales— 
and your customers an eco- 
nomical, easy-to-use, and 
efficient exterminator. 
Check your stock, and 
order NOW-—don't lose this 
chance to make easy profits. 








-_NOTS 


MOLE-N 


RAT-NO 
ic 
PASTE 
ROACH-NOTS 
ANT. x 
We Help You Sell with free 


mots and electres, displays 
that STOP your customers. 


Write for latest Catalog Sheet. 
Dealer and Jobber Discounts. 


NOTT MANUFACTURING COMPANY 


MT. VERNON, N. Y. 



































- 9 “AUTOMATIC 
* WEATHER-STRIPPING 
Sell THERMAL-GUARDS for InsipDe. FOR DRAFTY DOORS” 


Fly cea tecennes INSIDE and 
OUT! 


Keep your stock complete. Jobbers 
con give IMMEDIATE DELIVERY. 


ensue Price 
I 
and 
$1.69 


THERMAL CO. 
45 W. Durham St. 
Philo, 19, Penna. 


AUTOMATIC 


DOOR BOTTOM 


le ew he 


“SPEE-DEE’ Fabric Cement 


now on the market, is used for repairing all 
fabric and canvas goods including clothing. 
It is waterproof and flexible. All hardware 
dealers should stock this product for the de- 
mand is very good, especially from farmers. 


Also do not fail to order a stock of “Spee-Dee” 
Utility Cement. This is an all purpose cement 
and works on any material. It gives the best 
of satisfaction, and has a big demand. Your 
jobber can supply you both of these products. 


OWOSSO PRODUCTS COMPANY 
Manufacturers of "Spee-Dee" Products 
Owosso, MICHIGAN 








GUARANTEED 


FIT, AND FINISH 


il 
Patterns are ayn 
lows, hi sters, 


fr or NO: ° 
soft cente ptain 


i uality obtal! 
yore FP oad trade prices- 


STAR MANUFACTURING COMPANY 
DIVISION OF ILLINOIS IRON & BOLT CO. 
CARPENTERSVILLE, ILLINOIS, U.S.A. (EST. 1873) 
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competition, unemployment. 


markets, and mass buying. 


SS 2 RE CR SPREE I Oa O 


Fiest 


you'll have an enormous reservoir of consumer acceptance 
for General Electric products. G-E Refrigerators, Ranges, 
Mixers, Toasters, and other G-E appliances, perking 
away year after year since long before the war, have given 
the kind of satisfaction that builds repeat sales. 

The owners of these appliances are just waiting for the 
day when they can get G-E products again. As a G-E 
dealer, you will find this business coming your way. 








your customers . . . with savings piled up in banks and 
bonds . . . will be reaching out for appliances they’ve 
Never had before—G-E Dishwashers, G-E Garbage Dis- 
Posalls, G-E Kitchen’ Cabinets, completely automatic 
G-E Washers and Dryers, G-E Home Freezers, and other 
modern electrical equipment that will be well within the 
limits of their pocketbooks. 
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Whos afetid of the postwar world 2 


Mention postwar business to some folks and 
they’ll warn you about hard times, tough 


Whether the pessimists or the optimists 
call the turn correctly, whether postwar busi- 
ness is good or not ... as a G-E dealer you’ve 


Other folks see easy sledding, enormous _ got firm ground under your feet. 


Three good solid assets... 












you’ve got a good-sized following among appliance owners 
.-. built up by your own excellent repair work. 

This repair work won’t stop when the war is over—it 
will be a “‘bread and butter” business for your store in 
good times and bad. 


And you can be sure that your reputation in repair 
work will translate itself into some healthy appliance 
sales, too, when you’ve got goods to sell. 


A WINNING TEAMI 
, 


Every reliable survey shows that a good many consumer 
dollars are going to be spent for electrical appliances when 
the war is over. Just put the General Electric name up along- 
side the name of your store—and then get set for postwar 
business! General Electric Co., Appliance and Merchandise 
Department, Bridgeport, Connecticut. 


TUNE IN: “The G-E House Party,” every afternoon, 
Monday thru Friday, 4 p. m., E.W.T., CBS. “The G-E All- 
Girl Orchestra ’”’ Sunday 10 p. m., E.W.T., NBC. “The 
World Today” news, every weekday, 6:45 p.m., E.W.T., CBS. 


FOR VICTORY — General Electric is working night and day 
to back the attack. You can help, too, by buying and holding 
more war bonds than before. 










Everything Electrica! for Homes After Victory 


GENERAL @ ELECTRIC 
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ANDI-LUBER 
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‘ SIMPLE TO ATTACH - 


Without Removing Container Lid. 


Here is a Grease Gun that is NEW and DIFFERENT. 
It has unlimited sales possibilities. 

The Lincoln Handi-Luber is a high-pressure grease gun that will 

develop 5000-Ib. pressure with ease. It is easily attached to the 

lid of any 25-lb. original refinery container and converts it into a 

large capacity, highly efficient grease gun. 





aaa» auw Giese cums aue aes aes eas eam a” 


1. Insert pump tube into bucket 
by pushing lid-cutting end of tube Handi-Luber is designed so that it can readily be attached without 
removing the container lid. This assures delivery of clean lubri- 


through center of container lid. : . 
cant direct from the container to the bearing without danger of 


2. Punch four holes in lid to line eee erases 
up with holes in pump base. Handi-Luber is built to the highest Lincoln standards, and has 
' many exclusive features that will make it a fast seller. Right now 
3. Insert special attaching bolts is the time to get the complete story. Ask your wholesaler—or 
write us. 


furnished and draw down nuts. 


It’s ready to go. “IT'S THE FINEST THAT MONEY CAN BUY" 


LINCOLN GREASE GUNS ARE 
NATIONALLY ADVERTISED 
TO THE FARM TRADE.. 


Starting with the February issues, Lincoln Grease Guns 
will be advertised to the farmer. Advertisements will 
appear regularly in leading farm papers. Now is the 
time to get ready for increased sales. Stock up on 
Lincoln Grease Guns—They are the Finest That 
Money Can Buy. 


CINCOULN ato 


Pioneer Guilders of Engineered Lubricating Equipment Lancet 
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++ WHEN Lhil wn DAWNS... 


THE ALERT HARDWARE MERCHANT 
WILL BE WELL PREPARED 


Right now while the world plans for That day, too many of 
us sit wishfully thinking ond hopefully praying for its early 
arrival... @ But... let’s get down to cases... there’s still a 
tremendous job to be done...and that takes more than 
‘dreaming ...it takes action and lots of it. @ We here at 


Masters are going full blast on essential war materials. All 
MASTERS 


of us are deeply grateful for the opportunity of contrib- 
HANDY CART 


uting our efforts to the hastening of THAT day. @ Of 


course, we too, are looking forward to the time when 
MASTERS 


PLANT SETTER 


we can again produce our popular line of civilian 
goods... The Masters Handi-Cart...The Masters 


Plant Setter and The Masters Perfect Distrib- 
MASTERS 


PERFECT DISTRIBUTOR 


utor...all items already favorably estab- 
lished in consumer preference and trade 
recognition. @ Be sure your post- 

war plans include The 


Masters Line. 


MASTERS PLANTER COMPANY Masters Building + Benton Harbor, Mich 
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GENERAL 


POWER AND HAND SICKLE GRINDERS 
KEEP YOUR FARM TOOLS NEW 


Increased harvests are as important as guns and airplanes this 
year. Our country needs foods . . . more and more of them 
to keep in fighting trim. "General" power and hand Sickle 
Grinders will help produce more by keeping hard-to-replace farm 
tools in fighting trim. Buy from your regular jobber. 


SICKLE CONES POWER SICKLE 


GRINDER . ; ee 
Clean, sharp cutting, true io 
running, pactectiy leveled. oe ag general utility Sturdi HAND SICKLE 
Made from high quality ~ rinder for all farm work, turdily built for long usage. Accurately ma- 
abrasive mineral, electri- harpens six sections at 4 : chined gears and pinions. Electrically fused 
cally fused. All sizes. time. V or Fiat beit drive. p sickle cones. 


eR a) ee ee oe Oe ee On OR Bawa) iD | 


3618 W. PIERCE STREET MILWAUKEE, WISCONSIN 





EVERY SCREW DRIVER BRANDED 
AND WARRANTED 


Note These "DeLuxe" Features 


HANDLES 
® Extra Large 
© Sure-Grip, Deep Flute 
© Two-tone Unbreakable 


Amber 
BLADES 

®@ Full Ground 

© Mirror Finish 

®@ Oil Tempered Steel 

JOBBERS: Write for Catalog Pages for 
Salesmen's Use 
DEALERS: Fuller Line is Stocked by 

All Leading Jobbers 


FULLER TOOL CO. 


A. E& Fuller, 16 Hudson St., New York 13, WN. Y. 
’ . 207 W. 25th Street 
Aeretietes, 22D Ge, Swe Sh, Cingn 1. New York 1, N. Y. 


. M. Davis, 6724 No. Smediey St., Philadelphia 26, Pa. 
Hardware Ageney Co., 89 Broad St., Boston 10, Mass. 
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Y MACKLIN 


Scythe Stones 


No. 824—SCYTHE STONE AND FILE DISPLAY ASSORTMENT 


Here is a display, holding fast selling Scythe Stones and File with easy-to-grip, wooden 
handle, which will come to you in three striking colors. Both Silicon Carbide and Alu- 
minum Oxide Scythe Stones are displayed in most popular sizes.. This attractive dis- 
play, 19%” high, 10%” wide and 534” deep, is sent, no charge, with the following 
No. 824 assortment: 


Quantity No. Size Total List 


214 5%,x1x10 $2.00 
215 x 1x10 1.80 
216 ¥%yx 1x12 2 2.10 
217AL te/ fs x lve x 10 1.60 
218AL ts/th x lf x 10 1.50 

61 14” File 3.00 


No. 824—Scythe Stone and File Display Assortment Total $12.00 


In as much as the season, for use of Scythe Stones, is close at hand we suggest your 
orders, for this attractive display and assortment, be placed immediately. 


MACKLIN COMPANY 


Manufacturers of GRINDING WHEELS AND OTHER ABRASIVE PRODUCTS 
JACKSON, MICHIGAN 


Sales Offices Chicago New York - Detroit - Pittsburgh - Cleveland Cincinnati - Milwaukee Philadelphia 
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“The Hardware Dealers’ Magazine” 
Editorial and 
Advertising Offices 


100 East 42nd St., 
New York 17, N. Y., U. S. A. 


Executive Office 
Chestnut and 56th Sts., 
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Pretty hard to show, in a 
picture, the things about a 

tool that make it good. Our car- 
penter’s wrecking bar, for instance. 

Picture doesn’t even tell you how long it is, to 
say nothing of its finest quality carbon steel, oil- 
tempered both ends, more than meeting U.S. Gov. 
specifications GGG-B-101. And how can a picture 
show the conscientious skill that Briddell workers 
put into every last hand tool they make? 

It’s a fact, though—any hand tool you come 
across that comes from Briddell, down Crisfield- 
way, can be counted on for long, efficient service 
to working folks. Briddell workers see to that. 


For more details ask your supplier. 


St warded June 24,1944 
Flag awarded Janvary 4, 1944 ou re awarded June 24, 


WARTIME MAKERS OF ROCKET PROJECTILES 


KEEP ON BUYING WAR BONDS AND STAMPS 


CHAS. D. BRIDDELL, INC. 





Gxt 


i 


Crisfield, Maryland + Craftsmen in Metal since 1895 





e It takes more engineering than you might think 
to make really good shackles. We know, because 
we’ve been making good shackles for years. And, 
every once in a while, we find a way to make them 
even better. 

ACCO SHACKLES are forged from fine grain steel 
which has superior forging qualities—a steel which 
can be depended upon for uniform product with 
uniform tensile strength. 

All ACCO SHACKLES are forged in solid dies. Most 
sizes are drop-forged already bent. This also in- 
sures greater uniformity. 

Every shackle is rigidly inspected. Special lights 
ACCO SHACKLES are made in enable inspectors to see even the smallest defect. 


both chain and anchor type— : : : 

of material from %{ inch to 2 It is almost impossible for a faulty shackle to get 
inches—with round pin or by ACCO inspectors. 

screw pin—finished self-col- ‘ F > 
ored, blacked or galvanized— In the case of shackles with a screw pin, the pin 
shipped in kegs or barrels, is drop-forged and accurately threaded for con- 


jepending on quantity. . ° 
ee ee tinued easy operation. 











ACCO SHACKLES, in short, are made to do their 
job—better. 
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Informal Editorial Comments... 


Just Among Ourselves 


... By Charles J. Heale, Editor of HARDWARE AGE 


———— ] 








P. M. FAHRENDORF 
CHARLES J. HEALB 








OPA Price Squeeze 
Program Unchanged: 


¢ heer has been 


some rumor that OPA may 
modify its present, policy of 
forcing wholesalers and retail- 
ers to absorb reduced margins 
incident to higher costs (to 
them) due to wage increases 
in factories. Examples to date, 
of hardware trade interest, are 
firearms and bicycles. At press 
time, no such relief has been 
officially announced and our 
fingers are tightly crossed— 
and have been from the start. 
There has been a reasonable 
amount of protest to OPA, and 
to members of Congress from 
hardware distributors. This 
protest should continue until 
some relief is obtained. 
Wholesalers and retailers in 
the hardware field are just as 
interested in curbing runaway 
inflation as any member of the 
OPA staff but they also want 
to stay in business. They only 
ask that OPA consider cost data 
that is more representative 
than are the artificially and 
abnormally low averages of 
1943 figures of both wholesale 


and retail association surveys 


* 


* 


—and it is the latter. “‘aver- 
ages” that OPA is improperly 
applying as ‘the yardstick for 
determining, margins for dis- 
tributors, without regard to the 
class of goods involved. 

Committees of competent 
wholesalers and retailers have 
offered OPA exhaustive cost 
data taken from actual. busi- 
ness records of reputable firms 
—but to date OPA remains 
adamant and talks only of re- 
taining ceiling prices at the 
consumer level to prevent run- 
away inflation. 

Some might argue that both 
bicycles and firearms are cur- 
rently very scarce and that 
both lines could. be dropped 
until after the war—but it 
should be realized that the pol- 
icy "involving these two. items 
sets the precedent and repre- 
sents a formula to which OPA 
seems, wholeheartedly commit- 
ted. That is the alarming point 
which all hardware: distribu- 
tors should remember and on 
that basis they should keep on 
protesting both to OPA and 
Congress until some relief is 
provided, 


* 


Fight to Tax Co-Ops 
“Margins Encouraging:— 


N the display room of a 
prominent manufacturer I 
recently met a buyer for some 


large Co-op outfit. He imme- 
diately recognized my name 
and affiliation and paid me the 
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great compliment of saying, 
“Oh, you are the fellow who is 
getting in our hair.” 

He then accused me, and 
all others who are trying to 
force Co-ops to pay their just 
share of the tax bill, of seeing 
only one side of the argument 
and of not meeting the full is- 
sue squarely. It was his idea 
that, instead of forcing taxa- 
tion on Co-op “margins,” the 
exponents of such a program 
should enlist the aid of the Co- 
ops and all other business fac- 
tors and put up a concerted ef- 
fort for general tax reduction 
and especially look for the re- 
peal of double taxes on cor- 
poration profits (taxed first as 
company profits and then the 
dividends are taxed as income 
for the recipient). I suggested 
that if Co-ops paid their full 
share of taxes some such tax 
relief might be possible. I 
have had that same argument 
from Co-op officials who have 
written me in response to re- 
cent editorial comments on the 
subject—but of course that is 
begging the question. 

Recent reports from Wash- 
ington suggest that Represen- 
tative Wright Patman is very 
much interested in this fight to 
tax Co-op “margins” and that, 
as chairman of the House 
Committee for Small Business, 
he may have the subject 
brought up in this session of 
Congress. 

If tax-paying wholesalers 
and retailers support this fight 
by telling their two Senators 
and Representative just where 
they stand and urge every 
other neighboring tax-paying 
business operator to do the 
same thing, some favorable ac- 
tion by Congress may develop. 
This fight is making headway. 
But it must be continued by all 
interested parties as the Co-ops 
are politically potent, are well 
organized, well financed and 
thoroughly competent to resist 
the proposed taxation on their 
“margins.” In fact, they are 
very actively combating this 
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movement in a big way. They 
are not “push-overs.” 

If you really want the Co- 
‘op “margins” taxed, as they 
should be, then keep on fight- 


ing and enlist the support of 
other business men who, like 
yourself, do pay taxes on prof- 
its—and “profits” is the right 
name for Co-op “margins.” 


x * * 


The Short Change Artist 
Has Many Tricks—Beware! 


OF all the many forms of 

cheating’ and _ stealing 
which can harry the unwary 
retailer, the many slick tricks 
of the “short change artist” 
are the most difficult to detect 
and avoid. He depends large- 
ly upon the confusion of his 
victim and is a past master 
at creating and increasing that 
confusion. A few of his tricks 
are explained, in this issue, by 
Harold Ziegler whose story 
starts on page 80. Mr. Ziegler 
has made a real study of this 
subject and will shortly offer 


some further information ex- 
posing short change thieves’ 
technique. Read this story and 
watch for subsequent articles 
by the same author on this im- 
portant subject. The insidious 
part of the short change racket 
is the ostensible plausibility of 
the patter and chatter which 
these crooks hand out. Make 
sure that all members of your 
organization handling money 
read Mr. Ziegler’s story too, 
for short change operators 
often prefer to work on some- 
one other than the boss. 


xx 


Surplus Goods Disposal 


Effect on Post-War 
Domestic Economy:— 


ror many months the out- 

look for the probable im- 
pact of surplus goods disposal 
on our domestic economy has 
presented a rather gloomy pic- 
ture. Every business man 
knew that various government 
agencies had purchased stag- 
gering quantities of everything 
and that a huge surplus would 
inevitably be offered for sale. 
Government spokesmen talked 
readily of the “orderly process 
through normal distribution 
channels” policy, but each 
new development in the sur- 
plus goods situation cast a new 
shadow of doubt that such pol- 
icy would maintain. 

One by one, experienced 
business leaders have faded 
from the surplus goods control 
picture and the current, and 





probably final, Surplus Prop- 
erty Board is composed of 
three men whose best known 
background is politics and not 
business. 

There have been many sur- 
plus goods sales, in various lo- 
cations, but it does not appear 
that the bulk of such goods are 
going through what hardware 
distributors would consider 
“orderly process through nor- 
mal distribution channels.” 
Newspapers and magazines 
carry pictures and stories in- 
dicating that many sales are 
direct to consumers, and that 
fairly large quantities have 
been acquired by firms or in- 
dividuals not previously in the 
distribution business long 


enough to be well known as 
(Continued on page 96) 
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it is still on the 


This sturdy member of the Ilco padlock 
family was one of the fastest movers in your 
peacetime stock, ‘but is available only on 
rated orders today. 
Deliveries are slow owing to the tremend- 
ous demands of the Armed Services, which 
quickly recognized the value of 320G, as well 
as the accelerated requirements of the regular 
trade against high-rated orders. 
A popular number in peacetime and in war- 
time, it will enjoy even greater general de- 
mand in peacetime again. 320G is a good 
number to remember. 
ILCO Padlock No. 320G. Five disc 
tumbler, non-spill type. Case of special 
cast alloy, high tensile strength. Phos- 
: Aas us phor bronze springs. Zinc plated steel 
cihenecripeeoneaaair sy shackle. Green wrinkle finish. 


Independent Lock Company 


Fitchburg, Massachusetts 
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SECURITY HARDWARE BY ILCO HAS GONE TO WAR 
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The post-war hardware store should 
be redesigned and remodeled so 
that there will be room for larger and 
more comprehensive departments. 
The inside sales force should be 
made more efficient and there should 
be a determined effort to concentrate 
on outside selling. Steps should 
be taken to identify the store with 
all types of local farmer activities. 


By KENNETH A. McQUEEN* 


R. D. Cone Company, 
Winona, Minn. 


\ “4 want to main- 


tain our good old American way 
of business, of free-enterprise, so 
we must plan carefully and then 
work our plan faithfully in order 
to keep our business as we would 
like to have it, We, in business 
owe a great deal to our fighting 
forces, and about the only way we 
can show our appreciation to 
them is to plan so that we will be 
able to absorb many of them into 
our hardware business and assure 
them of a job when this terrible 
war is over. 


A Super-Business Period 


The post-war period is no doubt 
going to be a period of super busi- 
ness, if you please, because of the 
enormous accumulated wealth that 
our customers have for future 
spending. Because there will be a 
tremendous demand by world 
markets for American goods, now 

*From an address before the Minne- 
sota Retail Hardware Association con- 
vention, Minneapolis, Minn., Jan. 23- 
25, 1945. 


is the time to plan and get going 
on your plan. 

We modernized our store inte- 
rior and added a complete line of 
post-war fixtures. It is a fine job 
and we are truly proud and happy 
to be able to do this for our many 
customers. They enjoy it more 
than we do. Incidentally, I know 
some may hate to spend money in 
fixing up their stores and plan- 
ning for future business expan- 
sion but believe me you are only 
“kidding” ydurselves. The in- 
creased business you receive from 
better service to the buying public 
will actually pay the bill. 

We have remodeled and our 
fixtures are in. We can now dis- 
play 60 per cent more merchan- 
dise than previously and the extra 
stock is right under the displays 
to sell from. We are inviting the 
buying public to serve themselves 
and they seem to like it. 

Right here is where we must 
work on sound organization plans. 

You will have new departments 
and they will need a department 
head who can be held responsible 
for sales and upkeep of each de- 
partment. 


Merchandising a Post- 


If you have many old salespeo- 
ple, you will naturally have a 
problem on your hands. They 
will not be willing to accept the 
new methods of selling and main- 
taining stocks. They will be mis- 
erable at times with poor coopera- 
tion. When the post-war period 
breaks, you cannot put up with 
them and so they must be elimi- 
nated or they will destroy what 
you started out to do. 


New Designs and Materials 


It is said that post-war mer- 
chandise will perhaps be about 75 
per cent new in design and mate- 
rials. If.that be the case, along 
with your plans on organization, 
plan regular sales meeting for 
each week of the year. Salespeople 
will have to have the knowledge of 
this new merchandise in order to 
sell it. 

When you have a new store lay- 
out, you can see that many depart- 
ments can be enlarged. There is 
room for a bigger and better 
sporting goods department and 
surely the boys and girls will “go 
for it” when they all come home 
again. 

There is certainly going to be a 


Hardware Age 
Post-War Forum 


“They shall beat their swords into plough- 
shares, and their spears inte pruning hooks” 


“They shall beat their swords into ploughshares 
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larger and better major appliance 
department and is the public go- 
ing to demand this merchandise? 

We are going to have a better 
and larger line of china and nov- 
elties. 

We will have a larger depart- 
ment of tools, also paint, in fact 
all departments are going to be 
larger and improved. 


The Farm Service Store 


Now I have come to the most 
important department. This new 
farm service store set-up. We 
have our plans on this, and have 
partially started work on them. 
We all know by this time, that in 
order to get a volume of sales, 
you must have the merchandise on 
hand well displayed and must 
have a good knowledge of it in or- 
der to sell it. 

We purchased an adjoining 
building and have partially re- 
modeled it. We plan to have on 
display all merchandise pertain- 
ing to the farm—a place where 
the farmer can see, feel, and dwell 
to his heart’s content amidst good 
farm equipment. Stalls and stanch- 
ions, litter carriers, hay carriers, 
milk machines, milk house heat- 
ers and tanks, milk coolers, freez- 
ers and all dairy equipment, steel 
goods, wire goods, harnesses, 
stock tanks, feeders, fountains, 
etc., and anything he might want. 
Is he going to like it? We are 
eventually going to have it for 
him. 

Now back to organization again 
and I will tell something about 
outside sales organization. We 
plan to have this type of selling 
consisting of a crew manager who 
will have from three to five men 
under him selling all major appli- 
ances and farm goods direct to the 
farm and city homes. Daily con- 
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ferences will be necessary each 
morning to work on _ prospect 
cards and call backs from prospect 
files. These men must be guided 
and taught on how best to budget 
their time and efforts. A good 
outside sales organization can pro- 
duce as many sales as the inside 
sales group can and with less ex- 
pense. 


Cooperate With the Farmer 


Nothing has been said on ad- 
vertising, and we all know it pays 
to advertise and use direct mail 
advertising, newspaper, radio, ac- 
cording to our own personal ex- 
periences. But are we cooperat- 
ing in our communities, city and 
rural areas in other ways than a 
little financial. support? 

Let us meet and enjoy our 
farmer and future farmer friends 
through service to them in helping 


and their spears into pruning hooks.’..... ii. 4; Michah, Iv, 3 


them sponsor calf shows, lamb 
shows, fair exhibits, 4H club 
work and so forth. 

The time you spend doing this 
work faithfully pays big dividends 
in rich associations and eventu- 
ally in business associations. Get 
behind farmer nites and club pro- 
motions for that is one way you 
will help to make sure the farmers 
in the surrounding* territory will 
still want to come to your home 
town to market and do business 
with you. 

Our town depends on _ the 
farmer for its business and so 
does yours. Let’s keep him com- 
ing through good community ser- 
vice and cooperation. 

Our post-war plans are not 
completed but we are not afraid of 
work. We are going to work our 
plans and hold or better our busi- 
ness in our community for years 


to come. 











Most of Five Billion Dollars Worth of 
Durable Goods Surplus to Be Sold Abroad 


Robert A. Hurley, Surplus Property Board member, states 

this disposal will not have direct effect on economy of 

country. Weapons 50 per cent of the total surplus. Pref- 

erence indicated for establishment of a single disposal 
agency to operate directly under Board. 


HILE 50 per cent 


of all surplus property will be 
war weapons for which there is 
very little commercial use, only 
about $5,000,000,000 worth will 
be in consumers’ durable goods, 
the greatest portion of all surplus 
property will be sold abroad and 
will not affect the economy of this 
country directly, Surplus Property 
Board member A. Hurley told 
HarpwarReE AGE recently. 

Mr. Hurley, who has been as- 
signed the responsibility for pri- 
mary formation of policy with re- 
spect to priorities of purchase of 
surpluses and foreign disposal, 
said that plans to give veterans 
preference are under serious study 
by the Board. 

Confirming the recent statement 
of Guy M. Gillette, board chair- 
man, that veterans are to be given 
a preference only if they need it 
in the maintenance of or establish- 
ment of a new business or farming 
venture under the Surplus Prop- 
erty Act of 1944, Mr. Hurley said 
that it is contemplated that pref- 
erence certificates would be issued 
by the Veterans Administration 
for presentation to the Depart- 
ment of Agriculture or to the 
Smaller War Plants Corporation. 

Agriculture has the authority to 
grant loans to assist veterans to 
secure farms and farming equip- 
ment, and the SWPC is empow- 
ered to assist veterans by loans, 
counsel and aid in purchasing sur- 
plus property for use in new busi- 
nesses. 

Mr. Gillette made clear to news- 
men at a press conference that the 
public has been under a general 
misapprehension of the dutv of the 
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By J. DONALD BROWNE 
Washington Representative 
of Hardware Age 
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Surplus Property Board to give 
veterans price and priority advan- 
tages in the purchase of the sur- 
plus goods. He indicated that per 
se SPB has no responsibility to 
give such preferences to buy 
trucks, jeeps, land or anything else 
unless it was to establish or main- 
tain a business or a farm. He 
said that it would be an impossible 
construction of the law to assume 
that it was the intent of Congress 
that SPB should set all veterans up 
in the surplus disposal business. 

Chairman Gillette, formerly a 
Senator for Iowa, who has the 
responsibility to contact Congress, 
said that groups which originally 
drafted surplus legislation in both 
the House and Senate had been 
queried about what the section of 
the law on veterans’ preference 
means. He said that some mem- 
bers thought it would be manda- 
tory that veterans be given prefer- 
ences as to price and priority in 
purchasing under all circum- 
stances but, he said, there was a 
general confusion as to what these 
preferences should consist of. 

Mr. Gillette said that the Board 
would try to carry out the law 
as it was written, and that it 
would not make any suggestions 
for repair legislation until it had 
had some experience in admin- 
istering the law, sources close to 
the Board said that its members 
have very definite ideas that the 
present law will not work. 

This source reports that the 
Board would like to remove au- 
thority from the numerous dis- 


posal agencies and establish one 
disposal agency which would op- 
erate directly under the Board— 
that it would like to see the prohi- 
bition against speculation of a 
legitimate type withdrawn—that 
the ‘elaborate scheme for giving 
special pressure groups preference 
over the rest of the public should 
be eliminated. If these things are 
done—then the Board feels that it 
can act and do a job with reason- 
able efficiency, it is reported. 

The fact that a number of agen- 
cies are in the disposal business 
will lead to confusion of policy 
and a spreading too thin of admin- 
istrative skills, Board members are 
said to feel. And aside from the 
lack of personnel skilled in salvage 
and property disposal in the vari- 
ous agencies, it is said that Board 
members feel that it would cause 
less confusion to the public to 
have one agency dispose of all 
property rather than have a num- 
ber of them doing so, merely from 
the standpoint of convenience if 
for no other reason. 

The prohibition against specula- 
tion, while not directed against 
legitimate buying and selling of 
surpluses, has the effect of discour- 
aging buyers who fear that they 
will be made the object of federal 
investigation for just doing nor- 
mal business. 

Board members are reported as 
feeling that to establish priorities 
for all of the groups the law re- 
quires will not only complicate the 
administration of the act, but will 
possibly result in such a slow 
movement of property that sur- 
pluses of some kinds may be in 
the government’s hands many 
years longer than they would be if 
no such priorities existed. 


HARDWARE AGE 





Smaller items are featured here, complete sets in an adjoining section. 


Furniture Represents 39 Per Cent 
Of Their Total Sales Volume 


H. Richards & Sons has developed 

excellent business in two-part 

H . department by suggested selling 
ARDWARE and 


furniture combine to make the H. 
Richards & Sons, Mexico, Mo., a 
hardware-department store, with fur- 
niture accounting for about 35 per 
cent of the total annual volume. 


Four Stores in One 


Catering to both town and rural 
families, the firm carries a line of 
furniture in considerable variety and 
at varying prices and is able to get 
an excellent volume of business on 
the line. The Richards store, lo- 
cated on Mexico’s famous court- 
house square, is really composed of 
four separate store buildings, with 
large connecting archways. Two of 
the store buildings are devoted to 
the display and sale of furniture, an- 
other to hardware and the fourth to 
a showing of stoves, appliances and 
farm goods. ' 
During wartime, the store staff is This six-sided, step-up fixture is ideal for showing lamps. It is 
largely a family affair, and all mem- located near a window and may be seen by passersby on the street. 
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Writing desks and lamps of various kinds are in this sidewall section. 


bers are familiar with the various 
lines of merchandise. Salespersons 
from one section of the store can 
“pinch hit” in selling other lines 
when the necessity arises. 

The furniture stock at this store 
consists of two departments. In one 
section is kept the heavy merchan- 
dise such as living, dining and bed- 
room sets and occasional chairs, all 
items which need plenty of display 
space. In the second section, the firm 
shows items such as occasional 
pieces, tables, lamps, mirrors and 
writing desks. 

The cashier’s desk for the entire 
store is in an area in the archway 
between the hardware and the furni- 
ture department. This enables the 
cashier to see both sections and call 
attention of salespeople to customers 
who need serving. 

In this furniture department there 
are numerous mirrors of Various 
sizes and prices which are hung on 
the brick walls. These are plainly 
marked as to size and price. Prices 
range from $4.00 and up, with quite 
a number of $25.00 and $30.00 mir- 
rors being sold at certain times of 
the year. 

Small tables are very popular in 
this community and the store carries 
quite a stock of them. 
made to appear more homelike by 
placing attractive boudoir lamps 
upon them. 

The store does quite a business in 
writing desks. These are placed 
along an important traffic aisle near 
a showing of boudoir lamps and 
smaller mirrors. These are all items 
which are very popular with the 
trade. The person who buys a mir- 
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ror or a table is almost certain to 
want another lamp of some sort to 
accompany the new piece. Suggested 
selling is employed in this furniture 
department to increase sales and to 
serve the customer better and it 
brings results. 

“Our furniture department goes 
very well with the hardware busi- 
ness,” says Frank Richards, who 
with his mother, Mrs. Lillie M. Rich- 
ards, and his brother, Howard H., 
operate the store. “Most of those 
who buy hardware items are family 
people and they are also in need of 
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furniture. We have large archways 
between each department which en- 
courage people to browse about from 
one section to the other. All our de- 
partments are on one floor which 
makes it easier for people to shop.” 

One effective display idea is used 
by the firm in its numerous showings 
of lamps. This is a many-sided, step- 
up display stand with each step-up 
area smaller than the one below, and 
each decorated with various col- 
ored paper. This helps to give the 
lamp display considerable distinc- 
tion and attention. It is plainly vis- 
ible from the street level for it is 
close to one of the main display win- 
dows. 

Rugs and floor coverings are also 
sold by this firm in considerable 
quantity. In a pre-war merchandis- 
ing of home appliances, the firm 
did outside selling and was often 
able to sell floor coverings and fur- 
niture to customers who purchased 
appliances. 








Display Featured First Aids for Lawns 


/ 


Just about everything for the creation and care of a lawn was featured in 

this semi-open back center window of the Fruehauf hardware store, 17702 

Detroit Ave., Lakewood, Ohio, last spring. Hard-to-find items, some of them 

of wartime substitute qualities, were displayed in the window. A variety 

of hand tools for lawn and garden use were shown in the wheelbarrow, 
suggesting complete preparation for a real job. 
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Feature Seeds Where They'll Be Seen 
And You'll Be Sure to Sell Them 


Leonard Roussell shows seeds at 


& 
3% Gs 


the front of his store and ae 


keeps them there from 


late in February 
until August. 


Bulk seeds are shown to advantage 


in this step-up fixture. 


Another 


section, also given over to them, 
is farther front and may be seen 
by people looking at the windows. 


,% LARGE business 


in bulk seeds is done by Leonard 
Roussell of Dubuque, Iowa, and 
he attributes to display part of the 
credit for the fine volume. “Stock 
of course is the major factor in 
getting a fine bulk seed business,” 
says Mr. Roussell, “but you’ve got 


to display your seeds if you want - 


to get volume. We put our two 
seed sections right up at front of 
the store on a sidewall location. 
This means that people can’t help 
seeing the seeds when they come 
into the store.” 


Two Seed Sections 


Mr. Roussell has made two ex- 
cellent seed displays which he 
uses every year. One is a step-up 
arrangement which provides for 
the showing of six rows of bulk 
seeds in jars, with identifying la- 
bels on each jar. In addition, the 
display also provides for the stor- 
ing of other bulk seeds such as 
corn, peas, beans, etc., in a double 
row of drawers below the glass 
jars. An area in the display at the 
bottom of* the display rack, pro- 
vides for the storing of packaged 
seeds in 1, 2 and 3-lb. lots.. The 
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area, also contains room for seed 
catalogs and booklets. 

Another seed cabinet is at the 
rear of the window area and 
flanking the first display. This is 
lower, is in the form of a counter 
and contains the scales for weigh- 
ing seeds and also the working 
surface. This display has. large 
drawers for the stocking of seeds 
and makes an attractive appear- 
ance. The firm also displays pack- 
aged garden seeds for those who 
want them. 

This store’s windows do not 
have backgrounds, and this means 
that people walking by on the 
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street can see the Roussell seed de- 
partment and customers buying 
seeds. Naturally this helps to pro- 
mote extra sales. Many a person 
who stops to look at something in 
the window will raise his eyes 
above the display he has been in- 
specting and will see the firm’s 
seed department. If he is in need 
of seeds, and most people who 
have farms or gardens do need 
them, he will be influenced into en- 
tering the store and buying some. 


Show Seeds Until August 


“We put up our seed display 
about the last week in February 
and keep it up until August 1,” 
says Mr. Roussell. “There are al- 
ways many people who buy their 
seeds early and we like to get that 
business. If you have your seed 
racks up early it brings in busi- 
ness just so much sooner. There 
are many people who make second 
and third plantings of vegetables 
and this brings the seed business 
on some varieties to the first of 
August.” 
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fm alert hardware 


dealer when selling paint always 
tries to sell brushes, scrapers, 
putty, sandpaper and other acces- 
sories at the same time. In many 
cases, in order to make such sales, 
the salesman must step across the 
aisle to a brush or other display 
and try to interest the paint cus- 
tomer in the allied items. 

At Wm. H. Ware’s, Dixon, IIl., 


this accessory selling is made 


Convenient Shelf Helps Increase 
Sales of Paint Accessories 


Wm. H. Ware of Dixon, III. finds it 





saves salesmen’'s steps and is an 


much easier through the use of an 
18-in. wide shelf at counter height 
level which is part of the paint 
department itself. This shelf has 
a 4in. ridge so that items placed 
inside the display space cannot 
fall out. Furthermore, the inside 
area is divided into sections so 
that cans of putty, paint brushes 
and other accessories can be kept 
neat and separate. 


Everything at Hand 


The advantages of selling paints 
and accessories with this sort of 
display are self-evident. The sales- 








The ledge containing paint accessories runs the entire length of this 
30-ft. section and contains everything needed to complete a painting job. 


aid in making those extra sales 





man does not need to move from 
the paint shelf area when trying to 
sell accessories. He has them 
right at his finger tips. Another 
advantage is that when the brows- 
ing customer comes along and in- 
spects the paint accessories, he 
will see the paint on display and 
be urged to buy extra lots for this 
or that paint job. The man buying 
paint is impelled to buy more 
painting accessories under this ar- 
rangement. 

The area below the counter dis- 
play shelf is made into strongly 
supported shelves for the display 

(Continued on page 89) 
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This miniature Victory Garden not only attracted attention but gave 
numerous practical and. helpful suggestions to the local gardeners. 





- dis- 
ngly 
play 








CGroo will among 


local high school students and 
helpful service to the general com- 
munity were the results of a Vic- 
tory Garden in miniature which 
actually grew in a show window 
of the W. W. Welliver Hardware 
Co. store in Danville, Pa., a town 
of less than 8000 population. That 
the growing display was a success 
is evidenced by the fact that it was 
planted on May 9, 1944, and by 
May 23 everything was in growth. 
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Growing Victory Garden at store of 
W.W.Welliver Hardware Co. aroused 
local interest and built good will 


Dealer Gave High School Boys 
Garden Space in His Window 


The garden was removed from 
the window on May 29. 

Installed by “city farmers” to 
assist other local “city farmers,” 
the garden consisted of a box 8 by 
81% ft. in size and two smaller 
boxes, each measuring 18 by 36 
in. Actually, the garden was ar- 
ranged by members of the Dan- 
ville High School Agricultural 
Classes under the direction of 
Gus H. Dippe, instructor in the 
high school, in cooperation with 
W. W. Drummy, manager of the 
W. W. Welliver Hardware Co. 


Mr. Dippe points out that “The 
boys suggested the idea of this 
garden after they had been taught 
that a good, well-planned garden 
will supply healthful, nutritious 
food of high quality for the entire 

(Continued on page 92) 



















Watch Out for the} SI 


“The number is written on the bill . . . but it was written on the bill 
given you a few minutes earlier by the first short change artist.” 


is merchant in 


America is a potential victim of 
the short change artists and has 
his name written somewhere on 
the “sucker list” of the nefarious 
short changer. This raffish clique 
of the underworld is but a step 
behind the smooth confidence men 
and the high pressure swindlers 
and rates high in both intelligence 
and cunning. 

I could explain in detail the 
modus operandi of more than two 
dozen, totally different short 
change swindles, but this article, 
being written especially for the 
hardware merchant, and subscrib- 
ers of Harpware AcE, will cover 
only those short change rackets 
that have been worked before and 
‘will be worked again on retailers 
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of hardware. To be forewarned 
is to be forearmed, so be on the 
lookout for the following methods. 


The ‘Phone Number on Bill— 
This Costs You $9 


* The number or name on a bill 
that can be identified is the basis 
of a swindle that is worked by two 
persons, men or women. They are 
never together. The first short 
changer will make a purchase and 
pay for it with a five or ten dollar 
bill. A few seconds or minutes 
later the short changer’s confed- 
erate will enter your store and 
ask for change for a bill so that 
a telephone call can be made. This 
confederate, unknown to you, will 
dash to the phone or in the booth 
and dash out immediately, and say 
to you, “I gave you a ten dollar 
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bill and you only gave me change 
for a dollar.” 

Now, if you hesitate but a sec- 
ond, look a little doubtful of your- 
self, or even start in the direction 
of the cash register, this swindler 
will tell you he can identify the 
ten dollar bill he gave you before 
you even open the register, be- 
cause, he or she will add, “I have 
the phone number of the cab com- 
pany I’m going to call on the bill. 
I wrote the phone number on the 
bill a few minutes ago when I 
looked up the phone number.” 

If you accept that explanation 
as proof enough, then you're go- 
ing to be swindled out of nine dol- 
lars because the number is written 
on the bill alright, but it is written 
on the ten dollar bill that was 
given to you a few minutes earlier 
by the first short change artist, 
who made a legitimate purchase 
and has already left your store. 
Naturally, you never suspect that 
these two people were working to- 
gether. Sometimes even the name 


. of the second swindler is written 


on the bill and they can supply 
you with plenty of identification 
cards to prove to you that their 
name is the same as the one writ- 
ten on the bill. 

If this short change racket is 
pulled on you don’t pay off. Either 
call a policeman immediately, or 
say that you can’t do anything 
about it until the register is 
checked at closing time. You 
needn’t worry about them coming 
back at closing time because it is 
a hundred to one that they think 
you will have a police officer 
planted in the store waiting for 
them to return. 


The Twenty and One— 
You Lose $10 on This 


The next short change racket 
that has been worked on a good 
many hardware merchants is 
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the} Short Change Artist! 


Have you ever heard of— 


“The Phone Number on the Bill’—“The Twenty 
and One”—“The Important Letter’—“The Flim 
Flam”—or “The Bouncing Quarter”? 


If you haven't we advise you to read this 
article. If you don't read it you'll find 
out about them the hard way as a result 
of experience—and it will cost you money. 


worked with a ten and one or 
twenty and one dollar bill. 

The short changer makes a pur- 
chase and pays for it with a twenty 
dollar bill. When you put the 
change for the twenty on the 
counter he will pick up a quarter 
from the coins of the change and 
make a small second purchase—a 
box of tacks or something. As you 
are making change again for this 
second purchase the short changer 
will act as though he just discov- 
ered a dollar bill in his pocket 
that he didn’t know he had. He 
apologizes to you for offering you 
the twenty dollar bill instead of 
the single. His next move is to 
feign picking up the “ten spot” 
from the change and putting the 
single in its place, and he says he 
is going to do that, but he merely 
picks the money up, turns it over, 
then shoves it all to you and asks 
for a ten and says everything will 


be right. 


Here’s Where You Lose 


You give him a ten dollar bill 
for all the bills on the counter be- 
cause you seemingly aren’t giving 
out too much money. And you 
aren’t giving out too much money. 
In fact, the swindler is being short 
changed for ten at this stage of 
his racket, and he is aware of that 
fact while you are not. As you 
prepare to put the bills back in the 
register, he suddenly acts as 
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though it just dawned on him that 
he is being cheated. You look at 


‘all the money in your hand and 


feel a little guilty as you realize 
that you are taking advantage of 
the customer. Now the short 
changer takes command of the sit- 
uation. He is a fast talker. 


Now the stage is set for his im- 
portant move. Next he takes the 
single from his pocket again and 
says, “Here, i'll just give you this 
single, and you give me back the 
twenty I shouldn’t have given to 
you in the first place, then every- 
thing will be right.” He then 





“She dexterously inserts her first two fingers in the envelope, gets 
the bill out and palms it as she seals the letter on the counter.” 


$1 





laughingly pardons you for trying 
to short change him, and adds, 
“If I had given you the single in 
the first place we wouldn't have 
had this mixup, so I’m partly to 
blame.” His politeness and jovial 
attitude disarms you as he jok- 
ingly makes light of the mixup. 
If this racket is tried on you— 
grab all the money and hang on to 
it because if you don’t, you're go- 
ing to lose ten dollars. The double 
purchase and the complicated trick 
of the swindler swindling himself 
during the change transaction all 
adds up to confusion to the mer- 
chant. As you may already have 
noticed — the short changer still 
has the first ten dollar bill in his 
pocket. His success depends on 
confusing you with the double 
purchase and making you feel 
guilty when the change situation 
comes out wrong, and making you 
forget with his rapid fire conver- 
sation as he solves the money situ- 
ation. This type of short changer 
is well mannered, soft spoken, and 
about as sharp as the tacks you 
carry in stock, so be on your 


guard for him. 


The Important Letter— 
And Still You Pay 


Next we come to a short change 
manipulation that is often worked 
by women. They carry an emerg- 
ency letter. The letter is unsealed. 
They act worried and in a hurry. 
They tell you a hard luck story 
about a sick mother or injured 
relative that they want to send ten 
dollars to immediately, but they 
can’t do it because they have all 
silver money and coins. They 
show you a handful of change and 
almost tearfully ask you if you 
would please give them a ten dol- 
lar bill for their ten dollars in sil- 
ver. They usually come into your 
store during the last hour of your 
business day, and are quite sure 
that you'll have some large bills 
at that time. If you oblige the wo- 
man, and most merchants do, she 
will start to count out her money 
on your counter. 

Her count may be anywhere 
from fifteen to forty cents short, 
but you won’t know it until you 
recount the money. When you 
start to recount the money, and 
the woman will insist that you 


count it, she will take the ten dol- 
lar bill you put on the counter for 
her and will call your attention to 
it as she puts it in the letter. She 
makes sure that you see the bill 
go into the letter, and then she 
proceeds to wet the gummed flap 
of the envelope as she prepares to 
seal it. With the envelope open 
with the flap up, her fingers are 
hidden from view and she dex- 
terously inserts her first two 
fingers in the envelope, gets the 
bill out and palms it as she seals 
the letter shut on the counter and 
lets it lie there in plain view. 

By this time you have recounted 
the money and have discovered 
the small shortage. You tell her 
about it. She says she is almost 
sure that she had the exact 


amount, so she starts to count the 
money herself. 


This time she 


counts it into her hand, and when 
she finishes her count she has all 
the silver in her hand. She now 
blames her small shortage on her 
confusion and worried state of 
mind because of her sick mother 
or injured relative, and then asks 
you if you want her to tear open 
the envelope to get your ten dol- 
lar bill out, or if you would just 
put the envelope in your cash reg- 
ister and keep it for safekeeping 
until she hurries down to her room 
or home one or two squares away 
to get the rest of the change? She 
is sure that you saw her put the 
bill in the letter, and since you 
actually did see her put it in, but 
not take it out, you usually agree 
to put the letter in the register un- 
til she returns. 

She leaves your store with her 


(Continued on page 100) 

















TOOLS HAVE PLAVED A TREMENDOUS 
PART IN THE HISTORY OF AAANKIND ..- 
PERIOD OF CIVILIZATION HAS 


THEN CAME THE “NEW STONE AGE” 
AND ITS GROUND , FOLLOWED 
BY THE BRONZE AGE, WHEN 
TOOLS OF METAL FIRST MADE 
THEIR APPEARANCE -- THEN THE 
“IRON AGE”-- AND LASTLY BY 
THE PRESENT "AGE OF STEEL” 
OR "MACHINE AGE" /// 





PDO and US TORY | 
Tei IvOR| 


THERE IS NOTHING 
NEW UNDER THE SUN.. 
..- FOR EXAMPLE FIVE CENTURIES 
BEFORE CHRIST, IN ANCIENT GREECE - 
PLATO INVENTED AN INGENIOUS 
ALARM CLOCK--A D 


WATER REACHED A CERTAIN LEVEL 
Ww. CHED A 

ATA SPECIFIED TIME, (T WHISTLED SO 
LOUDLY THAT THE SLEEPER WOULD 
BE ROUSED FROM HIS SLUMBERS f 
THAME TO F.C. MOLTING - WEST SIDE HOWE .C0.-ELGIN, ILL. 











$7.22 WiLL BE PAID FOR EACH INTERESTING ANDO UNUSUAL FACT ABOUT HARDWARE USED IN THIS COLUMN. 
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WHAT IS SPORTING 
AMMUNITION USED FOR? 


Recently, the Remington Dealer 
Letter published the results of a sur- 
vey on what shot shells and car- 
tridges are used for in normal times. 
Because of the trade interest in this 
information, the results are reprinted 
herewith: 








What are 22’s used for? 







Tie, <. <> apwaey ess 60.0% 
Informal target............ 27.2% 
me, Se ads oes 7.7% 
Formal target............. 5.1% 








2 





Remington Express and Shur Shot shells. 





What are shot shells used for? 








Cs 5 th ain a nie adit Sh cp 29.6% 
a delineate Ge 14.0% 
oe ieee ha hek ok dae 13.9% 
eee 12.0% 





Ducks and geese.......... 
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Remington big game cartridges 
with Core-Lokt bullets, and 
service pistol cartridges. 


What are center fire cartridges 
used for? 


Remington Hi-Speed 22’s with 
exclusive Kleanbore priming. ; 











THE 
LITTLE 
BLACK 
BOOK 


Some people we know have been 
keeping a Black Book. The book 
may not necessarily be black in 
color in every instance, and it 
may only be an idea in the per- 
son’s mind, but the things that 
are written in it are certainly 
black for someone. For every 
time a waiter bellows, ‘Don’t 
you know there’s a war on?’’, 
down goes his name in the little 
book. When a clerk in a store 
snarls, “Make up your mind, I 
haven’t got all day!”’, Bingo... 
another one for the book. When 
a delivery man curtly remarks 
to a customer, “I couldn’t get 
here any sooner, lady .. . I’ve 
only got two feet,” chalk up an- 





other one. What goes on, you 
say? Plenty—and it isn’t good. 
All these names are being jotted 
down under the heading ‘‘Do- 
not-patronize-after-the-war.”’ It 
doesn’t mean the individual in- 
volved—it means the business 
he represents. If you can think of 
any incidents in your store that 
would put your name on some- 
body’s blacklist, now is a good 
time to remedy the situation. 
Of course, some customers would 
make a preacher cuss in peace- 
time, but it’s a good idea to be 
courteous even though it hurts. 
Remember, after the war, your 
customers will not buy—they 
will have to be sold. 































Formal target.............11.1% 
All other pistol............ 3.9% 
All other rifle.............. 1.8% 









When you are able to stock a normal 
supply of ammunition, you will be 
doing your customers and yourself a 
‘favor by recommending Remington 


ammunition. 
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**Been livin’ here 40 years and 
never seen a rabbit till they 
stopped sellin’ shot shells!”’ 
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The Remington Hi-Speed 22 with 
Kleanbore primifig is one of the 
biggest little cartridges ever made. 
A Remington Hi-Speed 22 long 
rifle bullet travels faster than sound 
—and hits with such impact that it 
will penetrate seven 7%-inch pine 
boards! 
* * * 

During this war Remington alone 
has produced four times as much 
military small arms ammunition as 
the whole country produced during 
all four years of World War I! 











Express, Shur Shot, Hi-Speed and Kleanbore are 
Reg. U.S. Pat. Off.; Core-Lokt is a trade mark of 
Remington Arms Co., Inc., Bridgeport 2, Conn. 
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Used Plumbing a Source 
Of Wartime Profits 





A Limited Number of 
Pump Jacks 
with Motors 
and 
Deep Well 
Water 
Pressure 
Systems 


rmbiration, 


The Wisler Hardware Co. gets many 
leads for purchases of this used 
equipment from advertisements in 
local newspapers. New plumbing 
is also bringing in added revenue 








BEAUTIFUL Modern 
CLOSET COMBINATION 


Phone 3456—Mancelona 





Why not install those 


Bathroom 
Fixtures 


now or replace the 
old ones with new 
big roomy 
stalls or a modern 
Vitreous toilet com- 
bination and 
tory, before winter 
sets in. 


a oO 


One of the adver- 
tisements used by 
the firm for its 
plumbing busi- 
ness. Reference 
to pump jacks as 
well as deep well 
water pressure 
systems is often 
made in these ads. 


shower 


lava- 


Wisler Hdwe. Co. 9 


Registered Stove Dealer 








J. P. WISLER owner 


of the Wisler Hardware Co., Man- 
celona, Mich., is a man who goes 
on merchandising under any sort 
of conditions. During the past few 
years, Mr. Wisler has done a fine 
business in both new and used 
plumbing fixtures. He has used 
his ingenuity to get the material 
to sell in the *first place and in 
rounding up his prospects. 
Alertness in buying since the 
war started enabled him to get a 
sizable stock of plumbing fixtures. 
To augment this stock he went 
out to neighboring towns and 
bought whatever used plumbing 
fixtures he could. In addition, 
he also watches the local newspa- 
per ads, not only in Mancelona 
but in neighboring towns, and 
when he sees someone offering 
used plumbing fixtures for sale he 
buys them. In this way, he has 
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built quite a stock of these items. 

While present-day building or 
alteration restrictions are tight, 
there are many people who can 
make improvements in their bath- 


rooms and stay within the restric- 
tions, provided they can get the 


‘plumbing fixtures. Many town 


residents and numerous farmers 
have installed extra toilets in 
home or basement, and many 
sales of this type have been made. 
Bathroom alterations have also 
been made in this area to a con- 
siderable degree. 

The Wisler Hardware Co. has 
promoted new and used plumbing 
fixture sales during wartime. 
Newspaper ads and window dis- 
plays of the items have helped to 
stimulate interest in the offerings. 

In several ads on plumbing fix- 
tures, Mr. Wisler ran copy saying 
that a limited number of pump 
jacks with motors and deep well 
water pressure systems were for 
sale. This copy has appealed to 
people who wanted to install such 
systems. 











AT YEAR END 


OUR PRODUCTION ACHIEVEMENTS 
(VALUE OF SHIPMENTS OF WAR MUNITIONS AND SUPPLIES) 


1940-1941 Ma xe 





$8.8 BILLION 


1943 ie 5 
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$59.7 BILLION 


1944 





"$67.8 BILLION 











PICTOGRAPH CORPORATION 


A graphic picturization of the way America has accelerated the 
production of munitions of war from 1940 until the end of 1944. 
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TRUE TEMPER 


THE KNOWN VALUE EIGHT STAR LINE 


* HAMMERS *® HATCHETS * AXES * SHOVELS * STEEL Goops * RODS AND BAITS 
*® HEDGE AND PRUNING SHEARS * SCYTHES. WEEO AND GRASS TOCLS 







Hardware Products 
Produced by 

THE AMERICAN FORK AND HOE CO. 

and Branded 







Create the largest sales volume and the 
best net profit of any line of hardware. (Your own records will 
verify that fact.) 






for 


True Temper KNOWN VALUES are produced in 8 major hard- 
ware lines. 

The production facilities, financial responsibility, merchan- 
dising and distribution policies, are firmly established and will— 


Postwar 


1—Thru concentration of production 
2—Thru selective distribution 
3—Thru better service by more prompt deliveries— 
Make available to consumers everywhere, thru their home town 
hardware store better merchandise at less cost. 
These better values will produce ever increasing sales and 


profit. 
In addition 


Powerful National advertising will constantly tell to millions of 
consumers the facts of these better values and direct them to 
their home town hardware store to see and buy. 























THE AMERICAN FORK AND HOE COMPANY «+ CLEVELAND, OHIO 
Makers of 


TRUE TEMPER PRODUCTS 


MARCH 1, 1945 









This section of 
the gift depart- 
ment features a 
wide variety of 
items. Pictures 
are popular with 
customers of the 
firm and are in 
demand. Pillows, 
unusual articles 
for the hardware 
store, are becom- 
ing more popular 
with every day. 


Lawrence Mattix has built up his \ ] 

business in these lines by giving HEN Lawrence 
> ‘ Mattix of Scottville, Mich., added 

them added space and it has paid 5 iiemiiee 4 ale. cheeeans 


and china to replace appliances 
shortly after the outbreak of war, 
he had no idea that they would 
do so well. However, the in- 
creased display helped him to 
double his volume on the line, and 
now he intends to keep such items 
in considerable stock regularly 
during the post-war era. In fact, 
gifts, glassware and dinnerware 
will continue to occupy one of the 
front key display spots at the 
store. 

Mr. Mattix has wisely stocked a 
wide variety of these items in vari- 
ous price ranges, so that both the 


Figurines, statuettes, vases and a 
number of similar items are shown 
here. Note the display of jars and 
trays at just above floor level. 
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town and country trade can be ac- 
commodated. There are gift items 
in this store selling for as low as 
25 cents and 50 cents, while others 
go as high as $6.00. Mr. Mattix 
reports that $3.00 is a popular 
price with many town and country 
people in buying gifts for wed- 
dings, parties and birthdays. 


Compare Purchases 


When buying gifts for a wed- 
ding shower, or similar occasion, 
a number of women will come into 
the store and each will compare 
purchases so that there will be no 
repetition. Sometimes, they each 
will buy one piece of a gift set 
which will please the bride. This 
practice is often better than to 
have each person buy separate, 
unrelated gift pieces, and the firm 
encourages ensemble buying when- 
ever feasible. Mr. Mattix and his 
clerks are always ready to help 
people pick out gifts, giving ad- 
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vice on what kind fit best for this 
or that occasion. This advice is 
frequently asked for and always 
is appreciated. 

The firm finds that 32 and 53- 
piece sets of dinnerware get a fine 
reception from the trade. Prices 
range all the way from $6.95 to 
$19.95. Some families buy two 
services for six rather than other 
types of sets so they can have ex- 
tra plates of various kinds. A 
large amount of white stock, cups, 
saucers and plates, in heavy weight 
material, is sold by the store to 
the rural trade where the breakage 
factor must be considered. Farm- 
ers know that they can come to 
the store for this white stock, and 
they naturally buy other merchan- 
dise as well. ; 

The Mattix store also does a 
sizable business on ovenware, mix- 
ing bowls, colored pottery and 
glassware. One large, four-level 
display stand is devoted to a show- 
ing of this merchandise, while 


This large four- 
level fixture is 
devoted to a num- 
ber of different 
lines, including 
colored _ pottery, 
ovenware, mixing 
bowls and glass- 
ware. The local 
housewives make 
this one of the 
most important 
traffic spots in 
the entire store. 


Small lamps are shown inside the 
backdrop of the principal window. 
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‘PIPE MASTER’ 


Threads pipe from 3 to 6 times 
FASTER than Hand Threading 


Save time where time counts. Thread- 
ing, cutting off, and reaming pipe by 
hand... too slow ... too costly these 
days. The Oster “PIPE MASTER” 
does the work faster, better and at 
LOWEST COST! 


It's a COMPLETE, power driven, 
portable machine fully equipped 
with built-in die-head, cutter and 
reamer. Light in weight. Easily car- 
ried by two men. Regularly furnished 
for bench use but can be equipped 
with either stationary steel stand or 
all steel wheel stand at extra cost. 





Standard range is 4” to 2” pipe. Extra 
range %”" pipe. With drive shaft, 24” 
to 6” pipe. Bolt range %”" to 1%”. 
Extra bolt range 4” to 4”. 


Put this money-saving, money-mak- 
ing machine to work for you NOW! 
Ask your wholesaler or write us. 


TIME SAVER! 





THE OSTER MFG. COMPANY | 
j 2028 E. 61st St. + Cleveland 3, Olfic, U.S. A. | 


1 Send me complete details and catalog on | 
j the No. 502 "PIPE MASTER” Power Pipe and | 


Bolt Threading Machine. 


| 

i 

I 

Bre NR, 

ADDRESS RR EA SR CT, 
j ] 

| 

| 

‘ 
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other wall space is also given to 
presentation of the items. 

“We have a large rural trade on 
gift, glassware, dinnerware and 
allied items,” says Mr. Mattix. 
“When I first put in the line I 
didn’t know whether farmers 
would buy this merchandise. I 
had to have something, however, 
to replace appliances, and I took 
a chance. The response has been 
splendid. Farm families buy many 
items in giftwares and glassware 
and these lines are bringing the 
farmers into our store much more 
frequently than before. From the 
looks of things, I believe the farm 
trade will continue to buy such 
merchandise in the post-war peri- 
od. While we are going to resume 
the handling of appliances, we are 
going to hang onto our new gift 
lines.” 


Pillows Popular 


Mr. Mattix has two shelves in 
one of his gift sections which are 
devoted to the showing of a large 
stock of pillows for the home, and 
also a row of home and religious 
pictures. The pillows sell from 
$1.25 up and the pictures are 
priced from $1.00 up. The town 
and rural trade likes this kind of 
merchandise and buys quite a bit 
of it. Mr. Mattix finds that these 
two allied lines tie in very well 
with the gift stock. 

Another line which is displayed 
is table and boudoir lamps. They 
are featured just inside the back- 
drop of the main display window. 
This is a good spot for them, be- 
cause they can quickly be seen by 
anyone entering or leaving the 
store. The lamps are lighted in 
the evening and for part of the 
day and this helps to light up the 
entire front area of the store and 
attract considerable attention. 


Rapid Turnover 


What Mr. Mattix has done with 
his gift and related lines is to pre- 
sent an array of merchandise 
which appeals to the woman who 
wants to beautify her own home, 
or to give gifts to someone for 
beautifying their homes. The 
rapid turnover of many of the 
items shows that women shoppers 
appreciate having a store like this 
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Red Arrow Assortment 
Pays Extra Profits 


NEARLY 100% MARK-UP—that’s what 
you get when you buy Red Arrow Garden 
Spray in the No. 720 Assortment—avail- 
able for the first time since early in 1942. 
Contains 24 one-ounce bottles and 2 four- 
ounce bottles. Cost you $5.40; retails for 
$10.40. Red Arrow is nationally adver- 
tised in more magazines, to more millions 
of home gardeners, than any other garden 
insecticide. Take advantage of this extra- 
profit opportunity. Order Red Arrow from 
your Jobber now. Or write, giving your 
Jobber’s name, for full details. Address: 














McCormick & Co., Inc., Baltimore 2, Md. 


RED ARROW 


GARDEN SPRAY 
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where they can obtain their gift 
items. And, as Mr. Mattix says, 
the woman who buys one gift item 


there, may buy four or five or. 


even more during the course of 
a year. Once a woman shopper 
finds a store that stocks a fine line 
of gift and allied items, she will 
continue to come back to buy 
again and again, and she will also 
recommend the store to her 
friends. 





Convenient Shelf 
Helps Increase Sales 
Of Paint Accessories 

(Continued from page 78) 


of gallon cans of paints in various 
colors, with a few shelves avail- 
able for the showing of smaller 
sizes. 

A great deal of paint can be 
stored under this sort of a display 
arrangement. The display area is 
about 30 ft. in length and is near 
the rear of the store. The aisle in 
front of the section is wide, so 
that people can pass to other parts 
of the store even while prospects 
stand at the spot discussing their 
needs with salesmen. 

Oversized wartime paint con- 
tainers have caused some troubles 
at this department but, for the 
most part, a neat display has been 
worked out without changing any 
of the shelves. Color charts and 
other information relating to 
painting are kept in display slots 
and also hang on the dividing ver- 
tical pieces in the display, and this 
is of great help to clerks and cus- 
tomers in choosing colors desired 
for certain jobs. 

Dixon has a population of 10,- 
000 and has several important 
war factories and there is an ex- 
cellent agricultural area surround- 
ing it. This means that the Ware 
store gets customers from both 
city and country. The firm sells 
a lot of house and interior paint, 
and farmers also buy much out- 
side house paint and barn paint as 
well. 

“We try to keep our paint de- 
partment well stocked at all 
times,” says Mr. Ware. “Our paint 
volume is very satisfactory and we 


. try to give our customers all the 


help they need in choosing the 
right paints and colors for the 
jobs they want to do.” 
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What's. that one 
about any port? 


The old saw that cautiéns getting in quickly, any- 
where, when the wind starts blowing is sage counsel— 
sometimes. But when the trade winds that howl for the 
satisfaction of pent-up home-appliance demand are 
finally loosed, the wise dealer may have no ear for 
such advice. For he’s been around long enough to 
know that all hurricanes have a way of blowing out. 


He’ll want merchandise fast, sure! But he'll also 
want to get “in” on products with respected reputa- 


_3 tions; appliances that have been, and give the promise 


of again being, worthy wagons to which he may hitch 
his economic star; made by a manufacturer who has 
shared the boat with him many a time in weathering* 
sales storms and rowing out the calm which followed. 

And that’s exactly what he can expect from Hamil- 
ton Beach, for 35 years a consistent producer 
of top-quality electrical appliances. Hamilton 
Beach Company, Division of Scovill Manufac- 
turing Co., Racine, Wis. 


HAMILTON © 
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Farm Merchandise Totals 85 Per Cent 
Of Heuschafer’s Stock 


Center, Mo., firm features mass 
displays at strategic points 
to attract its rural patrons 


Harness and allied lines are featured on a table adjacent to the 
wrapping counter where they will be seen by passing customers 


A large assortment of heavy items are shown below counter level at 
the wrapping counter. Farmers can’t miss seeing the items on display. 
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ON AVAILABLE GOODS 


| ARM merchandise 


constitutes about 85 per cent of 
the articles in stock in the Roe D. 
Heuschafer hardware store in Cen- 
ter, Mo. On busy days farm 
trucks, which have come from a 
distance of 10 to 20 miles in every 
direction, are parked in front of 
this store, for farmers know that 
they can get what they want there. 

A glance at a special display 
area below counter top level at 
the wrapping counter area re- 
veals the type of trade that deals 
at this store. On large, specially 
anchored hooks there are items 
such as tractor hitches, large size 
chains, pulleys and others much 
needed by farmers. Practically 
every farmer who comes into the 
store looks at this special display 
to see if there is something he 
needs. In a large number of 
cases, the prospect makes a pur- 
chase. 

“This display of farm items at 
the counter has worked out ex-. 
cellently for us,” says Mr. Heu- 
schafer. “We try to keep it filled 
at all times and concentrate on 
the mass display idea. The more 
goods the farmer sees displayed 
there in orderly fashion, the more 
he will usually buy.” 

In a rural area of this type 
there is considerable demand for 
harness and other horse goods 
such as shoulder pads, straps, 
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Mather satisfied 
customer in the 
making 






You really can’t blame people for 
becoming skeptical when it comes 
to getting rid of rats. Chances are 
your customers have already tried 
everything they could think of be- 
fore coming to you for help. Then, 
gli they want to know about the exterminator you 
fecommend is, “Does it work?’”’ 

With Ready-Mixed K-R-O in Bis-Kit form you 
fan answer “Yes” to that one—and mean it! For 
K-R-O offers a variety of ready-to-use baits con- 
taining ‘“‘fortified, standardized” red squill that 
are just plain deadly and hard for rats to resist. 

Killing rats only, K-R-O is safe around humans, 
livestock, pets, and poultry. 

Packaged in two convenient sizes: selling at 35¢ 





for home use; at $1 for farms, K-R-O products 
@rry a money-back guarantee of satisfaction. Call 

¢ wholesaler and order customer-satisfying 
Fo, now. The K-R-O Company, Springfield, 


10. 


KILLS RATS ONLY 











MANY USES in the HOME 


Ever ready pliable 
plastic plugger - up- 
per keeps out dust 
and dirt, mosquitoes, 
flies, ants, etc. Fills 
holes and cracks 
around windows, 
screens, casements, 
drainboards, sinks, 
bathtubs. Use inside 
or outside. During 
cold weather, 
weatherstrips. 





EASY TO APPLY 


Unrolls like ribbon. Just press into 
Place and it stays put. Does not crack, 
chip or shrink. Can be painted. A roll 


covers about 80 ft. 
At hardware, b le 
stores mn welbatveree. $]-25 
Higher west of Rockies and Canada 
Free Booklet 
J. W. MORTELL CO. 
508 Burch St., Kankokee, Ill. 





The above is one of a series of advertise- 
Ments running regularly in leading na- 
tional magazines creating a growing de- 
Mand for Mortite. 


Order through your jobber, 
MARCH 1, 1945 











curry combs and other related 
articles. Mr. Heuschafer devotes 
one side of a large display coun- 
ter to a showing of such items. 
This table is close to the wrapping 
counter and farmers often look 
over the articles on it when they 


come to the store just to make | 
certain they are not missing some- | 


thing. 


Many Lines Featured 


Electric fence, milk and water- 
ing pails of all sorts, large earthen 
crocks, tool boxes, batteries, oils 
and greases and many special 
tools and parts to aid in tractor 
and farm machinery operation 
are also important lines at Heu- 
schafer’s. Poultry fountains, feed- 
ing troughs, stock tank heaters 
and other needed equipment for 
successful farming are also car- 
ried in stock at this store. 

Stoves and furnaces are also 
items which are featured and 
which are much in demand by the 
farm trade. Mr. Heuschafer says 
he sold and installed $4,000 
worth of furnaces during the past 
year in this rural area in addi- 
tion to many stoves, both new and 
used. 


Post-War Purchases 
Mr. Heuschafer believes that 


farmers will continue to have siz- 
able purchasing power in the 
post-war era. In his part of the 
country numerous farmers have 
said they are in the market for 
many farm goods which is not 
available to them at the present 
time, and which they are anxious 
to buy. Mr. Heuschafer hopes to 
stock and sell such merchandise, 
including electrical appliances, af- 
ter the war, together with the 
staple farm lines which he now 
carries. 








Latest News on 
PRIORITIES 


and 


WAR-TIME ORDERS 


on page 146 









































% ae re ae ; 
Here’s a big repeat item of top quality 
Diamond Points are packed in a new box which 
prevents breaking of “sticks.” They are made 
by an exclusive Red Devil process from espe- 
cially hard metal, treated against corrosion. 
Come stacked in strong sticks of 100 points each 
to fit driver. 















Two SIZES. 

Ne. 1 Diamond Points 

3/8” long for No. 1 Red 

Devil Diemond Point 

Driver. 5,000-points (50 

sticks) to @ box. 

No, 2 Diamond Points 

1/2” long for No. 2 
| Driver. 4,000 points (40 

sticks) to a bax. 














‘ainmono LINE 


For quick, easy sales and 
big profits, plan to list and 
sell the famous HAM- 
MOND LINE of insecti- 
cides and fungicides for 
use by farmers, gardeners, 
and florists. 

, 


WE CREATE THE 
DEMAND 


You stock the Hammond 
Line—we’ll supply the 
customers! Hammond 
products art nationally 
advertised in home, garden 
and farm publications, as 
well as in Sunday news- 

apers over the country. 
Be a wise dealer, be ready 
to serve the demands of 
your customers with these 
well-known aids to better 
gardening. 


Write Today for Price-List, 
Sample Dealer Aids, 
lectro Sheets 
All Aimed to Help You 
fo Help Yourself! 
























HAMMOND PAINT 
& CHEMICAL CO. 
45N Ferry Street 
BEACON, NEW YORK 
















e STRENGTH 
@ HARDNESS 
@ BREAKING POINT 
They musi 
be good! 





Dealer Gave High 
School Boys Garden 
Space in Window 


(Continued from page 79) 


year and greatly reduce family 
living costs. Although shown in 
miniature, it was planned to rep- 
resent an area 50 by 100 ft. which, 
if given proper care, will produce 
enough vegetables throughout the 
summer for daily use and will also 
supply 500 quarts of canned 
foods, enough for a family of 
five.” 

The garden was well planned, 
with one end devoted to perenni- 
als, which should not be disturbed 
from year to year. The balance of 
it had rows each of which was de- 
voted to a variety of vegetable. 
Cards designated the number of 
rows which could be planted in a 
garden 50 by 100 ft. in size. Signs 
used were made by the students 
who also did all of the planning 
and planting. 


Gardening Suggestions 


In the rear of the exhibit were 
placards bearing helpful sugges- 
tions as to the preparation and 
care of Victory Gardens with data 
as to the amount of fertilizer, 
lime, etc., required for them. 
There were other suggestions in 
the display such as plowing or 
spading 8 in., preparing the soil 
properly, marking out the rows 
straight and planting north and 
south and the warning that seed 
should not’ be sown too thickly. 
Other suggestions were that small 
seed be covered lightly, that seed- 
ing plants be wrapped to prevent 
damage by cut worms, and that 
gardeners cultivate early, keep 
weeds down, stake tomatoes, 
prune plants, side dress with fer- 
tilizer to width of foilage and that 
they spray or dust for insects and 
fungus diseases every eight to 10 
days. It was also suggested that 
perennials be planted at one end 
of the garden. 

Another chart prepared by the 
boys and displayed with the gar- 
den was for helping gardeners 
make selection as to the proper 
kinds and varieties of vegetables 
to plant. Also indicated were the 
amount of seed needed, planting 





Call Ryerson when 
you need steel —any kind, shape, 
or size. Large stocks are available 
at ten convenient plants. Ask for 
a Ryerson Stock List —your guide 
to quick shipment of steel. 


Principal Products include: 


Bers + Shapes « Structurals « Plates « Sheets 
Fleer Plates « Alloy Steels « Stainless Steel 
Shefting « Screw Stock « Wire « Mechanical 
Tubing « Boiler Tubes « Reinforcing Steels 
Tool Steels + Bobbitt « Nuts « Belts « Rivets 
Welding Red « Etc. 


JOSEPH T. RYERSON & SON, inc. 


Plants of: 
CHICAGO, MILWAUKEE, ST. LOUIS, DETROIT, 
CINCINNATI, CLEVELAND, BUFFALO, BOSTON, 
PHILADELPHIA, JERSEY CITY 





LARGE 
TRANSOM 
CATCHES 


FEDERAL SPECIFICATION 1097-A 
SERIES 73-00-3 as 


with w 
Universal Strike Surface Strike 


Made of wrought steel. Strong, tem- 

pered spring assures a durable, p i 

tive acting catch. Catch 2%” x 1% ° 

Throw 5/16”. Universal Strike 134" 3 

1%". Surface Strike 2%” x %- 

Packed one dozen in box with screws. 
ASK YOUR JOBBER 


THE SHELBY SPRING HINGE CO. 
Shelby, Ohio 


hehe 


BUILDERS HAROWARE 
yee Lowks - blelled UU ait 


SINCE 1698 
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depth in inches, distance between 
the’ plants, distance between the 
rows and the actual ‘cost of the 
seed and plants which would be 
used in such a setup. The most 
useful chart from the standpoint 
of information was one on the 
types of insects and fungus dis- 
eases. There also were instructions 
on how to determine the kind of 
injury done by insects and on 
how and when to spray or dust in 
large or small quantities of ma- 
terial. 


Large Garden Production 


Mr. Dippe stated that a garden 
suggested in the miniature dis- 
play, if executed on the suggested 
100 by 50 ft. plot, would have 
cost $11.16 and that it would pro- 
duce, if properly cared for, at 
least $150 worth of vegetables for 
the winter, in addition to all vege- 
tables used during the summer. 
Although a number of students of 
the agricultural classes of the local 
high school participated in the 
creation of the garden, explana- 
tory charts, etc., the care of it dur- 
ing its period of growth was in 
charge of Daniel Diehl, a student 


of the agricultural classes of that. 


institution, who is a part-time em- 
ployee at the store. 


Tilted Display Rack 
A Factor in Increasing 
Paint Volume 


SPECIAL paint display at the 

Gingry & Thomas store, New 
London, Mo., helps this firm to sell 
More paint than it would ordinarily, 
according to the owners. 


The special display stand is 12 ft. 
long and 4% ft. high. It has five 
shelves, as well as one top display 
area. The shelves are all of varying 
height and will accommodate any 
container up to one gallon size. The 
shelves have a slight tilt which helps 
to bring out visibility of each shelf 
of the display, including the lower 
one which is farthest out into the 
aisle. The fixture can be moved to 
any section of the store as may be 
desired. : 

This display rack is so built that 
surplus stock can be stored directly 
behind the main display area. Ad- 
ditional paint stock is also kept in 
& rear room. 
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Raise BIGGER 
PROFITS- 


with The £asy GARDEN RAISER 


For perfect gardens, it's The Easy Garden Raiser. It keeps soil in producing 
condition; it works easily, quickly and efficiently. It's the garden machine for 
your customers. And that means more sales, bigger profit for you. Home 
gardening is big business these days—and better business with The Easy 
Garden Raiser. Your garden equipment sales will flourish when you display 


this perfect garden machine. 


Read These Construction Features 


REVOLVING BLADES—S biades solidly set in re- 
volving reel, break up surface crust and work with rear 
stationary knife to pulverize soil. Weeds are cut to 
bits. 


UNDERGROUND KNIFE—Thin, made of high carbon 
steel; reversible-edged on each side, giving double life 
and double wear. Cuts through soil 1 inch to 1/2 
inches deep, kills every weed and assists revolving 
blades to grind up soil into moisture-retaining dust 
mutch. 


LEAF LIFTERS—Bars are so closely spaced that no 
leaves can get through and be injured. Permanently 
attached, instantly reversible to either operating posi- 
tion, or can be latched up out of the way, when not 
used. Slip under tender leaves and branches of larger 
plants, lift them away from revolving reel preventing 
all plant injury. 


CULTIVATING SHOVELS—Three shovels of improved 
design and correctly curved to push through soil; well 
crowned so they scour easily and stay in ground. Easy 
to push straight. Adjustable. Removable. New arrow 
point cuts undersoil and thoroughly stirs it. Heat 
treated and hardened. Will not bend. Long wearing. 


PLOWS (Extra Equipment)—A well designed mould 
board plow, easily attaches in place of the shovels. 
Suitable for light plowing, and ridging or hilling up 
plants after cultivation is finished. Wide cultivator 
shovel for opening seed furrows and light irrigation. 


BUILT FOR HARD WORK —Excess  strenyth 
throughout. Genuine durability. Nothing can get 
out of order, nothing to wear. 

Ask your jobber for full details and prices. If he 
cannot supply this information, write us direct, giv- 
ing his mame. We'll send you the profit-story of 
Midland’s Easy Garden Raiser. 


rHeEMIDLAND<.o 
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Manufacturers of Saddlery Hardware and TITE-LINE Clothes line holders. 
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Versatile Four-Man Department Keeps 





Repair Work Moving in Petoskey, Mich. 


McCabe Hardware Co. equipped to 
take care of all types of work. 
Special trucks speed up service 





Repairing a small motor. 


O,.. of the most ver- 


satile and profitable service de- 
partments in its section of the 
state is operated by the McCabe 
Hardware Co. of Petoskey, Mich. 
Not only does this four-man ser- 
vice department repair almost any 
type of small and large appliance, 
but it also does electrical contract- 
ing and repairing, and distributes 
bottled gas and repairs the gas 
equipment. Separate trucks are 
maintained for delivery of bottled 
gas and for repairs of electrically 
operated equipment. 

This service department may be 
called on during the course of a 
day to repair an electric iron, to 
service a farm electric motor, or 
check on the operation of a milk- 
ing machine. The firm’s electrical 
service truck, on its way back 
from a farm call, may bring along 
a washing machine and vacuum 
cleaner for repair or perhaps a 


radio. 


94 


One man gives practically all of his time 
to handling small electrical appliances, vacuum cleaners and radios. 


During wartime, Ameriean 
farmers have achieved the largest 
food production record in history. 
They have done this with a short- 
age of labor and the use of elec- 
tricity has helped considerably to 
ease this labor shortage problem. 
The McCabe service department is 
helping farmers in its part of 
Michigan to keep their farm ma- 








chinery and motors operating efh- 
ciently and this is work which 
undoubtedly it will carry over into 
the post-war period. 

The McCabe service department 
is located in a building at the rear 
of the hardware store. In this 
large, roomy service building are 
facilities for repairing all appli- 
ances and considerable storage 
room, an essential in appliance 
repairing nowadays. 

To facilitate the servicing of 
appliances, one man devotes prac- 
tically all of his time to the re- 
pairs of small appliances such as 
toasters, electric irons, heaters and 
vacuum cleaners. He also handles 
most of the radio repairs. By 
concentrating on these appliances, 
he is able to turn out a lot of 
work every day. 

The other men on the staff han- 
dle repairs on farm electric mo- 





One of the firm's special trucks used for city and rural calls. 
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THERE’S PROFIT IN CASTERS, 
AND HERE’S WHERE TO START: 
FOR FURNITURE CASTERS 

SELL “DIAMOND DART”. 






There is more profit in casters when you con- 
centrate on a few of the better-selling items. 

Two sizes of medium-priced ‘‘Diamond Dart"’ 
Casters will cover a broad range of your cus- 
tomers’ requirements. When you sell these 
better-quality casters — at 90¢ and $1.10 per set 
—you are certain of satisfied customers. 

*The famous Bassick two-level ball race ‘con- 
struction gives utmost ease of swiveling. Order 
these numbers from your jobber — 5288 x 42 
and 7258 x 42. 

Bassick Casters are available for replacement 
and repair in limited quantities. Your jobber 
can supply you with a few of the more popular 
types and sizes. THE BASSICK COMPANY, 
Bridgeport 2, Conn. Division of Stewart-Warner 


Stewart-Warner-Alemite Corporation of Canada, 
lid., Belleville, Ontario. 


CUSHION SLIDES 


Put these fast-moving floor-protecting Bassick 
Gishion Slides on open counter display. They 
tte self-sellers that every hardware dealer can | 
handle profitably. 








Bassick 


*»» MAKING CASTERS DO MORE 
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Corporation, Chicago, Ill. Canadian Division: | 





owners to call. 
call for or deliver these jobs. 


tors, electrical contracting and 
wiring, and also take care of the 
pickup and delivery service on 
appliances within the city limits. 
Customers living outside the city 
area are asked to bring their own 
appliances in whenever possible. 
Owners of the small electrical ap- 
pliances must bring them in and 
call for them, even if they live in 
the city, as no pickup or delivery 
service is offered on these items. 

However, when the firm’s elec- 
trical or bottled gas truck is out 
in the country on service work, 
appliances are frequently brought 
back to town for repair. 


Large Stove Business 


The McCabe Hardware Co. has 
always done a large business in 
stoves of various sorts and these 
repairs are also handled at the 
service department. In the post- 
war era, the firm expects to sell 
many electric and gas ranges, 
along with other types of stoves 
and appliances, according to T. E. 
Lesher, president. He, and other 
store officials, think that they will 
be in an excellent spot to sell ap- 
pliances after the war because of 
the numerous contacts made by 
the service department during 
wartime. Already the firm has 
quite a list of service customers 
who say they want new appliances 
when they are available. 


These small appliances have been 
repaired and are waiting for the 
The trucks do not 
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TO SELL FROM 
YOUR SHELVES 








| 1¢ 
Denver eiinss' 
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teased 


Sold Exclusively Thru 
HARDWARE STORES 


NONE-BETTER 


SOCKET AND BOX END WRENCHES 


MEW BRITAIN MACHINE CO 





Maintaining 
the Trade Confidence 


Has Been Paramount in 
Our Distribution Policy 





In the future, as in the past, you can 
count on: 

eThe SAME Company Policy 

eThe SAME Top Quality 

e The SAME Distribution Channels 


Easily crushes 
cubes or lumps, 


fine or coarse. 











7 
» fusice-O.Mat 
; Trade Mark 
The juicer that 
gets ALL the 
juice, without 
rind-oil, pulp, 
or seeds. 


For steaks, 
chops, fish 
or fowl. Jf 
Only 
electric 
adjustable 


broiler Breil. O- Mat” 


made. Trede Mark 
Opens cans of 
all shapes, and 
sizes, leaving 
smooth, bev- 


~ -0-Mat eled edges. 


National consumer advertising schedule 
includes 


Ladies" 


Home Journal 
Bride’s Magazine 
House Beautiful 
Parents’ Magazine 
American Home 


*Trademark Reg. U. 8. Pat. Off. 


MANUFACTURING COMPANY 
KANSAS CITY MISSOURI 


Suqmaturlh 





Just Among 
Ourselves 
(Continued from page 70) 
established normal or historic 
distributors of the goods in- 
volved. And much of these 
goods are regular hardware 
store lines, yet hardware 
wholesalers and retailers 
whom we have contacted have 
obtained relatively little of 

this merchandise. 

Another distressing factor 
has been the widely divergent 
official and unofficial estimates 
of the probable surplus goods 
inventory. That it will be huge 
is a certainty, but that factor 
alone need not upset our econ- 
omy if proper control is exer- 
cised over the disposal pro- 
cedure. 

Obviously, we cannot expect 
to wage a global war and not 
suffer from various post-war 
economic aches, but -these 
should be kept to the mini- 
mum. For example, surplus 
goods disposal should be kept 
orderly and should not get out 
of hand nor become the play- 
ground for favored speculators 
who will glut and ruin the 
markets with cut prices goods 
—to their own great profit and 
the detriment of existing busi- 
ness which is the bloodstream 
of our economy. 

Wholesalers and retailers 
are urged to watch the trend of 
surplus goods disposal sales 
and to make every effort to get 
their fair share of hardware 
lines when offered. It will not 
be easy, nor wilh their experi- 
ences always prove satisfac- 
tory—but whatever is obtained 
will be well worth the effort. 
This effort they owe them- 
selves, so that disposal agents 
cannot charge, as they have in 
some instances, that regular 
distributors have shown a lack 
of interest, 

It is a tremendous job to 
dispose of the great quantities 
of merchandise now in govern- 
ment hands and no one plan 
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ould be likely to please all. 
if hardware distributors make 
» honest effort to participate 
nly to find themselves un- 
fairly treated they should 
quickly protest, indjvidually 
land collectively, to the Sur- 
plus Property Board and to 
their Congressmen—but they 
ould be sure of the facts. 
Apropos of this discussion 
3 an article on the subject, in 
his issue, by Don Browne of 
the Harpware AcE Washing- 
fon Bureau. It starts on page 
74 and is based on an inter- 
iew with Robert A. Hurley of 
the Surplus Property Board. 
In a measure it is the first ray 
of hope on the situation in a 
long time — assuming Mr. 
Hurley’s figures are correct 
and that the program he an- 
founces is continued. This is 
worth reading. 


Fishing Supplies Table 
Popular with Anglers 


"TINHE Geo. J. Kleih hardware 

store, Dubuque, Iowa, has a fine 
fishing supplies table which attracts 
attention because the table area is 
boxed in, so far as attention is con- 
cerned, by placards showing flies 
and other items which are suspended 
from a specially constructed bent 
pipe background. 

This shuts off view of the other 
tables and centers attention upon the 
fishing supplies. Placed near the 
front of the store, this table quickly 
tatches the eyes of fishermen. Du- 
buque is located on the Mississippi 
River and there is a lot of fishing 


done there, even during the winter 


months. One of the fish caught is 
the big Mississippi catfish, which 
puts up a mighty struggle. For this 
ason, hardware stores in this area 
lots of fishing supplies many 
months of the year. 
| The Kleih store also sells fishing 
dicenses and hunting licenses, too. 
Mr. Kleih reports that in 1941 he 
sold 1680 hunting and fishing li-* 
fenses; in 1942, 1860 licenses, and 
nh 1943, he sold 1440 licenses. This 
shows how this type of activity helps 
fic in the store. 
The loss in license applications in 
store the past year can be at- 
ibuted to the large number of fish- 
men in the armed forces. 


MARCH 1, 1945 





APPROVED CORD 
AND PLUG 


COOL, PROTECTED 
HANDLE 


WELL BALANCED 


THERMOSTATIC 
HEAT CONTROL 


QUICK HEATING 
ELEMENT 


TIPS 


! 2 
COPR. 1944, $.£.€ 


, 
Ron 
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Only the Vanatta Kwikheat has... 


Built-in Thermostatic 
Heat Contr ol. _. Check the exclusive advantages that 


put the Vanatta Kwikheat Soldering Iron in a class by itself. 
. . It's HOT, ready to use only 90 seconds after plugging in. 
Saves time. The built-in thermostat keeps the Kwikheat Iron 
at correct temperature for most efficient work —can’t over- 
heat—-saves retinning time. Kwikheat is powerful, 225 watts, 
yet it’s light (14 ozs.) —well-balanced with a cool—safe— 
protecting handle. Six interchangeable tip designs enable one 
Kwikheat Iron to do most any soldering job. 

Kwikheat Irons have been proved in use for several years by indus- 
trial users. The demand is now swelling. Large advertising campaign 
just breaking. You cannot afford to overlook the Kwikheat Soldering 
Iron. Ask your distributor—$11.00 list. 


VANATTA 


THERMOSTATIC SOLDERING IRON 


d Equipment Corp. of Calif. « 3903 San Fernando Rd., Glendale 4, Calif 
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Garden Goods, Baseball Equipment and 
Housecleaning Aids for Early April 
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HARDWARE AGE: Original Window Display IDEAS 


/ 


IT'S TIME TO SPRING 


HOUSECLEANING 
PLAY BALL LEANING) 















HARDWARE 





LAWN AND 
GARDEN GOODS 
WINDOW 


MERCHANDISE 


Garden hoes, rakes, 
spading fork, spade, 
shovel, garden seeds 
of various types, 
grass seed, plant 
food, garden cultiva- 
tors, pruning shears, 
pruners, pruning 
saws, garden trow- 
els, weeders, dibble. 
etc. 


BACKGROUND 
Center panel of light 
green _ corrugated 
board or painted 
wallboard. Side pan- 
els of dark green 
material. Cut-out let- 
ters of red material. 


BASEBALL 
GOODS 
WINDOW 


MERCHANDISE 


Catcher’s mask, 
catcher’s mitt, field- 
er's glove, first base- 
man’s glove, shin 
guards, chest protec- 
tor, baseballs, soft- 
balls, baseball bats, 
softball bats, rule 
books, athletic shirts. 


HOUSE- 
CLEANING 
SUPPLIES 
WINDOW 


MERCHANDISE 


Water mops, dust 
mops, oil mops, 
brooms, wall mops, 
step-ladder stools, 
galvanized pails, 
floor wax, furniture 
polish, floor ‘cleaner, 
scrub brushes. 


BACKGROUND 
Center panels of 
light green corru- 
gated board or 
painted wallboard. 
Side division strips 
of dark green. Cut- 
out letters of red ma- 
terial. 
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Thousands of irreplaceable pre-war brushes are 
lying idle in cellars, simply because they are 
caked-hard with old paint. You can cash in on 
this situation by recommending our fast-acting 
Imperial Rapid Brush Cleaner to your paint 
customers. 

Imperial is ready for instant use. Brushes require’ 
no overnight soaking nor after-rinse. Imperial 
will not wilt bristles nor injure the hands. It 
quickly softens up hard-caked paint and leaves 
the brush with its original spring and liveliness. 

So recommend Imperial Rapid Brush Cleaner 
with every paint sale. You'll be doing your 
customers and yourself a good turn. 


Order from your jobber. Write us for information. 


WILSON-IMPERIAL COMPANY 


Dept. H-315, 115 Chestnut St., Newark 5, N. J. and easily. 








Cleans and restores 


brushes quickly 











IMPERIAL Rapid BRUSH CLEANER 











Dealers report: “Terrific profit-producer”. . . . 
*“Sure-fire sales hit!"’.. .“’Best bet of the season!" 
. . .“Brings women into my store!" 

Never before a “natural” like the 
new DUTCH Clothless Coffee Filter! 
The Modern PRACTICAL Clothiess Filter 
@ SPARKLING CHINA . . . virtually unbreakable! 

© SIMPLE, EFFICIENT . . . no cloth or paper! 
© SNAPS IN EASILY . . . can’t fall out! * 
BACKED BY A GIANT 


ADVERTISING CAMPAIGN 
NOW! At no increase IN 18 NATIONAL MAGAZINES! 
in price, every VACULA- * 

TOR is equipped with the If you haven't gotten on this 
new DUTCH filter. bandwagon, phone or wire 
your jobber NOW! 


HILLSHAW CO., 311 N. Desplaines St., Chicago 6, Ill. Sales offices In principal cities 
FLASH! “FREE GOODS” DEAL EXTENDED TO APRIL 30th! 


FREE! Full-color 
DISPLAY-DISPENSERI 























Watch Out for 
The Short Change 
Artist 


(Continued from page 82) 


handful of change and your ten 
dollar bill, and you can be sure 
that she'll never return. Very 
often the letter is sealed shut but 
a few feet before your eyes on the 
counter by placing it in a folded 
newspaper and pressing the paper 
to seal it tightly, and immediately 
taken from the folded paper and 
placed on the counter. Don’t be 
fooled by this trick because an 
identical addressed sealed letter is 
planted in the folded newspaper. 
This planted envelope contains no 
money. It is taken from the folds 
of the paper and placed on the 
counter instead of the newly sealed 
letter that contains your ten dol- 


lar bill. When this trick is used, 


they let the bill remain in the en- . 


velope. Then, even if you should 
demand that the letter be opened 
for your ten dollar bill, the short 
change artist will say, “Oh, pardon 
me. That’s the wrong envelope. 
Here’s the letter I just sealed.” 
That eliminates the chances of 
getting caught with the bill i 
her pocket. and leaves the situa- 
tion in such a state that she can 
talk her way out of it without 
much trouble. 


Flim-Flam—the Only Thing 
You Don’t See Is a Profit 


I want to be emphatic when / 
caution about the next type of 
short change racket because it is 
widely used at the present time. 
A five dollar or ten dollar bill is 
flashed and held in view while a 
purchase is being made. The cus- 
tomer keeps up a continuous con- 
versation while his purchase is be- 
ing wrapped. 

Directly underneath the large 
bill, and hidden from your view. 
is a one or two dollar bill (which 
often resembles a large bill by its 
design). You see the larger bill 
continuously as you wait on the 
customer. and you take it for 
granted that he or she is going to 
pay for his purchase with it- 
When the purchase is paid for, 
however. the smaller bill is quickly 
pulled from under the large bill 
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Slaymaker Genuine Pin Tum- 
bler Cylinder Padlocks (illus- 
trated) —No. 800 and No. 900. 
Die-cast special zinc alloy cases. 
Solid one piece bodies. Highly 
polished finishes. Non-rusting ma- 


MARCH 1, 1945 


terials throughout. Shipped in 
metal edge, solid fiber display 
cartons containing one dozen 
padlocks individually boxed. Size 
across case: No. 800—1'2"; 
No. 900—1%". 


SINCE 


ET READY to ring up sales of these two 
Slaymaker padlocks! Your jobber will have 


them ready for you soon... and the market has 


been ready for a long time. 

These Slaymakers sell better because they offer 
customers sure protection and permanent good 
appearance. Slaymaker 800 and Slaymaker 900 are 
both genuine pin-tumbler padlocks. That means 
each individual lock can be opened only by the 
key that’s made to open it. 

Slaymaker 800’s and 900’s are better looking . . . 
and stay that way... because they're polished to a 
high finish. There’s no paint to chip off and mar 
the appearance. 

For prompt delivery, order Slaymaker 800’s and 


Slaymaker 900’s from your jobber now! 


1888 
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To Sell 
CORBIN 
Screws 





Universally welcome, always in demand, you'll find that Corbin 
Screws are handy little door-openers wherever you call — an 
“Open Sesame’”’ to sales throughout industry. 

Production men know that CORBIN-PHILLIPS “CEN- 
TERED DRIVING” cuts time and costs in mass-fastening; and 
that CORBIN SLOTTED are unsurpassed for ordinary use. They 
know Corbin Screws, in a wide range of types and sizes, come to 
them securely packaged and clearly labelled, with deliveries from 
three convenient warehouses.... Most important, the Corbin 
name has always been their guarantee of uniform accuracy and top 
quality. It’s smarter, they figure, to stick to a product they know 
is 100% dependable. . . 

Smarter for you, too... . Concentrate on Corbin — the Line 
for smoother selling. $t-3 





CORBIN-PHILLIPS AND CORBIN SLOTTED 


Wood Screws, Machine Screws, Hardened ‘ 
Sheet Metal Screws, Self-Tapping Machine 
Screws, Stove Bolts. Aircraft Screws to gov- 
ernment specifications . . . 

Also — Steel Drive Screws, Lag Screws, 
Cap Screws, Set Screws, Hex Semi-Finished 
Nuts, Machine Screw Nuts, Escutcheon 
Pins and Chain. 


THE CORBIN SCREW CORPORATION 
The American Hardware Corp., Successor 
NEW BRITAIN, CONN. Warehouses: New York, Chicago 























and handed to yout, and the large 
bill is quickly dropped from your 
view. 

Many careless merchants, who 
have glanced at the large bill four 
or five times slap it in the register 
without another close examina. 
tion, and give the customer change 
for the large bill they had seen so 
often. As a matter of fact, I saw 
this trick worked on a southern 
bartender twice in one evening 
The short change artist workin 
this angle never asks for change 
for the larger bill, but you would 
be surprised how many times care- 
less merchants give them change 
for the bill they flash and keep in 


view. 


The Bouncing Quarter—Cheap 
But Very Efficient 


The last racket is a cheap one 
and is worked when small pur- 
chases are made. The short 
changer keeps a nickel concealed 
between his fingers and switches 
it for one of the quarters in the 
change you give him. He calls 
your attention to the 20 cents 
shortage and suggests that perhaps 
a nickel got mixed with your quar- 
ters in your register. That is tke 
only plausible excuse for the 20 
cents shortage, and since the 
amount is so small most mer- 
chants never hesitate and give the 
customer another quarter for the 
nickel he switched into the change. 

Familiarize yourself with these 
short change rackets and you will 
save yourself from being victin- 
ized by them. 


* 


Seed Cabinet Boosts 
Sales 50 Per Cent 


HEN J. M. Wise & Son, Lake 

City, Minn., installed a new 

bulk seed cabinet last year, the firm’s 
volume on seeds increased 50 per 
cent over the previous year. The 
new cabinet was placed in a promi- 
nent location where the customers 
of the firm couldn’t miss seeing it. 
Selling was made easy by virtue 
of the fact that each container and 
drawer displayed labels indicating 
the nature of their contents. Cus- 
tomers didn’t have to ask where 
they would find seeds of a certain 
type. All they had to do was to look. 
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the large Below the five unrolled patterns 
rom your on display in the windows were also 
a number of items such as paste, 
ants, who sponges and paint—all items neces- 
bill four sary in doing a good wall papering 
; job. 
e register 2 ee 
— Horse Sense 
er change 
d seen s0 F you work for a man, in heav- 
ct, I saw en’s name work for him. If he 
sontlichs pays you wages that supply you your 
° bread and butter, work for him, 
chee speak well of him, stand by him, and 
working stand by the institution he repre- 
r change sents. I think if I worked for a 
yu would man, I would work for him, I would 
mes care- not work for him a part of his time, 
change but all of his time. I would give an 
| keep in undivided service or none. If put to 
a pinch, an ounce of loyalty is worth 
a pound of cleverness. If you must 
vilify, condemn and eternally dis- 
—Cheap § This window had a double-barrelled effect for passersby could look over parage, why, resign your position, 
t the low background into the store where additional wallpaper was shown. and when you are outside, damn to 
s - your heart’s content. But, I pray 
eap one § Lhis Window Stopped Wallpaper Prospects you, 60 lene as you are 6 port of 
all pur- an institution, do not condemn it. 
e short HIS decidedly effective wall- the passersby to gaze right into the Not that you will injure the institu- 
oncealed paper window was shown to the store. Here could be seen other tion—not that—but when you dis- 
sistiches public recently by Black & Co. of ~- samples of wallpaper hung on the parage the firm of which you are 
fis the Rockford, Ill. The window had a wall. The two displays tied in very a part, you disparage yourself. 
eel low, 3-ft. high background, enabling well together. —ELBert HuBBARD 
0 cents 
perhaps 
or Helps Keep Sickles 
t is the ‘ > 
the 20) im Orderly Fashion 
ce the 
t mer- SPECIALLY constructed gar- 
. den tool display table, with an 
rive the ; 
hie the arrangement for the showing of 
h small garden sickles, has worked out 
change. | very well for the F. M. Jaeger Hard- Displayed on your counter . . . 
h these | ware Co., Dubuque, Iowa, according this attractive carton of Acme 
ou will to Lester Schwinn, vice-president. Fasteners . . . reminds customers 
victim: Mr. Schwinn worked out this of quick, easy ways to repair, 
a save wear and lengthen the serv- 
arrangement after noticing how ice of wooden household articles 
sickles often laid helter skelter in which are difficult to replace. 
the average display and became Sell-Golling . . . this handy die 
dulled by bumping against other play-box goes to work and does 
sts tools. Slots were cut into a finished a good job of selling,~ saves 
t board which permits the ends of the sales effort and gives you a 
sickles to rest neatly within with- quick turnover and profits. 
, Lake | out danger to falling or getting Also in Bulk Lots... you can 
a new dulled. With such a display plan, get Acme Corrugated Fasteners 
> firm’s sickles can be arranged in neat rows in standard cartons of 500 and 
0 per Other small garden tools are placed 1000 fasteners . . . ten boxes 7 
The in front of the sickles on a flat sur- Sieuaitiae-alce 20 th feaus fn : 
promi- face. bulk sales. 
ers 4a Get the Facts... about this 
ng it. quick turnover item that brings 
virtue Latest News on extra — If your — 
Rand cannot supply you write direct. 
formas PRIORITIES 
Cus- and 
where WAR-TIME ORDERS ACME STEEL COMPANY Zancai inors 
ertain on page 146 Also manufact rs me Steelstrap and Strap-applying Equipment 
look. 
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This double duty 
rack shows steel 
goods to decided 
advantage. It is 
divided into two 
sections for the 
light and heavier 
items and every- 
thing shown is 
within easy reach 
of the customers. 


Movable Rack Aids Sales of Steel Goods 


of Dyersville, Iowa, 


handle 


A STI El oods display rack store 
/ which keeps the tools off the sales more efficiently. The rack is 


floor helps the Peter M. Hentges 


in two sections. 


A smaller section 





CUSTOMER SATISFACTION MEANS 
redded Sales 
aud Profits! 


d 
 hLuntcoof 


F Magic: flo 


MULTIPLE FILTER 


COFFEE BREWER 


Es * WILL BUILD NEW BUSINESS FOR 

= YOU THROUGH THE GREATEST 

= ASSET A PRODUCT CAN HAVE 

EB .. CUSTOMER SATISFACTION... 

® The Lyric—with the unusually wide 

> neck for fast and easy cleaning —is 
“a top quality product... moderately The Wages res 


| priced...a profitable product... j Works fost and si 
» handled by hundreds of jobbers a Ke 
trom coast to coast. Order NOW 
prompt shiprapet. 





oo ieee 
=< 


GENERAL CONSUMER PROOUCTS INC 


4619 No We cago 25, Iilinos 
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permits the stacking of rakes, hoes 
and similar items with handles 
protruding toward the floor through 
holes in a bottom board. This sort 
of arrangement silently urges the 
prospect to grab a hoe or rake and 
take it out and buy it. 

The larger section is built of 
heavier lumber and has a number 
of hooks for the displaying of 
heavier steel goods. The rack can 
be moved anywhere in the store 
which is an advantage in seasonal 
display. 


Mass Diplays 
Of Farm Goods 


Attract Farmers 
NE of the windows of the Qual- 


ity Hardware, Macon, Mo., is 
constantly devoted to a showing of 
items that interest farmers. This re- 
veals more than anything else the 
importance R. I. Goodson, proprie- 
tor, attaches to the farm trade. He 
says that such windows pull, and 
so he and his wife take considerable 
time to keep those windows attrac- 
tive. 

For example, Mr. Goodson will 
sometimes have an entire window of 
items which appeal to the dairy 
farmer. Another window may be de- 
voted to items that the poultry man 
needs. This mass display of related 
items attracts attention, Mr. Good- 
son says, and brings the farmers 
into the store. 

There has been considerable rural 
electrification in that part of Mis- 
souri in recent years and this has 
resulted in many farmers using elec- 
tricity in their barns.. Mr. Goodson 
was quick to add milking machines 
to his lines in recent years, with the 
result that many electrically oper- 
ated milkers have been sold. Along 
with such milking machine sales 
have gone dairy pail, strainers, 
drinking fountain and many other 
sales. 

“The farmer who comes into our 
store to buy a milk pail or cream 
can may some day be in the market 
for a milking machine,” says Mr. 
Goodson. “We see a fine future in 
the farm trade if the farmer can 
continue to maintain his purchasing 
power. In addition to growing grain, 
the Missouri farmer down this way 
is also going in more extensively in 
raising dairy cattle, feeder cattle, 
hogs and chickens. This makes for 
diversified farm operations. It also 
means that the farmer calls on his 
hardware store for many various 
farm items.” 
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Mr. Goodson keeps a fine display 
of some key farm items up near the 
front of his store at a spot formerly 
used for the showing of appliances. 
Every farmer entering the store goes 
by this spot and usually sees some- 
thing that he wants. Electric fence, 
batteries and various livestock and 
poultry remedies are also farm lines 





that move well at this store. Such 
items are not kept at the rear of the 
store either. They have their place 
right up near the front of the store 
with the rest of the farm goods. Such 
displays helps to increase sales. 

Mr. Goodson and his wife know 
many farm customers personally and 
take a deep interest in farm affairs 
and farmers’ welfare. This interest 
helps considerably in serving farm- 
ers and in making them feel that 
they are always welcome at the 





store. 


Under Shelf Stock 
Kept Attractive 
And in the Open 


HE test of good merchandising 
often lies in the condition of 
the display area directly below 
counter top level at center tables or 
on sidewall locations. Many hard- 
ware store articles can be displayed 


good advantage, as is shown at the 
Slothower Hardware, Dixon, III. 
This store displays items such as 
kitchen stools, shopping bags and 
baskets, etc., in such locations and 
gets much attention on the lines. 





Everything is visible but out 
of the way in this arrangement 
of articles under the counter. 
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BIG UN gupanlis 


It may be a long time before farm- 
ers can replace barns and storage 
buildings. In the meantime they 
need to protect their crops from 
weather and dirt. Harvested feed 
grasses, such as alfalfa, clover, hay, 
etc., deteriorate when left to the 
mercy of rain and snow. Farmers 
should protect their crops and farm 
equipment stored on the outside 
with Fultex Waterproofed Tarpau- 
lins. 

Fulton Bag & Cotton Mills, estab- 
lished in 1870, also manufacture 
back bands, cotton twine, tarpaulins, 
truck covers, tents and other canvas 
items. 

WRITE “DEPT. H A‘ FOR INTERESTING DEALER PROPOSITON 


FULTON BAG & COTTON MILLS 


Manufacturers since 1870 
St. Louis Dallas 
New Orleans Kansas City, Kaa. 


Atlanta 


Minneapolis New York 











at such low, sidewall locations to” 














JOHNSON 
mt? Fee Sage 


JOHNSON XLO 
MUSIC WIRE— 


the wire of a thou- 
sand every-day uses. 
Attractively pack- 
aged in !/, lb., !/5 |b., 
and | |b. boxes. Full 


range of sizes, from 
003" to .200" dia. 


JOHNSON STEEL & WIRE CO.INC 


WORCESTER 1, MASSACHUSETTS 


CHICAGO LOS ANGELES 


NEW YORK AKRON 
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Where 


a good 





hardware man 
keeps 

facts and 
figures 


The place for facts and figures on your business isat your _ provide a method for strict inventory control. By learning 
fingertips. how to make the best use of your present cash register, 
you'll be in a better position to handle your many charge 


When you have them there, you havean adequate system , ' 
transactions and to avoid forgotten charges. 


for handling both wholesale and retail transactions. You'll 
also find it easier to get complete records of money and If you, like many other progressive hardware dealers, are 
movement of merchandise. In short, you'll get all the now planning a post-war modernization program for your 
profits due you. store, we suggest that you call in the National representa- 
tive. He'll be glad to help you plan the business system 
which will provide the greatest profit control for your 
modernized store. 


Keeping facts and figures at your fingertips is a matter of 
system. To make sure you have the proper system, why 
not let a skilled representative of The National Cash 
Register Company make a survey of your hardware store? 
By doing this, you'll get an impartial, expert check of 
your system by a man experienced in systems used by Whether your problem is inventory control, keeping rec- 
most successful hardware stores. ords of daily sales, or determining the efficiency of your 
salespeople, the National survey will be a real benefit to 
you. Remember, you are under no obligation. 


THIS SURVEY PLACES YOU UNDER NO OBLIGATION! 


The National representative can show you howto best de- 
partmentize your store, how to keep an accurate check on 
your wide and varied lines of merchandise and how to Why notcall orwrite your National representative today? 


. CASH REGISTERS * ADDING MACHINES 
ACCOUNTING-BOOKKEEPING MACHINES 


THE NATIONAL CASH REGISTER COMPANY 
106 HARDWARE AGE 
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YOU MAKE 667% 


YOUR PROFIT *7.20 
YOU INVEST ‘10.80 


(LIMITED SUPPLY — DEALERS ONLY) 


STAR DEAL—PUTS MONEY 
IN YOUR POCKET 


Here’s the kind of packaged deal that helps keep STAR hack 
saw blades a fast-moving, profitable item, in any dealer’s store. 
It means MORE and EASIER PROFITS to you. 

You pay only for the STAR blades, $10.80 (112 gross of the 
widely accepted, STAR Unbreakable Special Flexible Hand 
Hack Saw Blades) — and get this attractive, full colored — self 
service — counter display absolutely FREE. 

It’s a money maker —to the tune of $7.20 clear profit on the 
resale price per deal of $18.00. Customers will keep right on 
buying STAR hack saw blades too, month after month — with- 
out any effort, for the display commands attention, acts as a 
reminder of their metal cutting needs and is built to last — and 
that means repeat sales, greater profits for you — longer. 

* * * 


Here's a saleable product for a hungry market —huge profits for 
STAR dealers. Get in on this STAR deal today. Order from your STAR 
jobber salesman and get this free display working for you. If your 
local distributor cannot serve, you fill in and mail the coupon to us 
at once—act today. 


A CINCH TO SET UP= 


Comes jp one piece, nothing to assemble, just swing down 
one easel hinge and display is ready to use. To load 
merely open two standard boxes of blades, tear off ends 
and drop boxes into position. No need to take blades out 
of box. Blade withdrawal is a fingertip operation, open 
front display window gives customer full vision of actual 
merchandise. You can see entire ‘stock from the back. 










































It’s sturdy, compact and lithographed in four brilliantly 
attractive colors... puts STAR liack saw blades “up 
front” ...¢ ds attention from great distance... 
makes buying easy .. . display sells itself. Holds not one 
but two full standard boxes (1 gross) of STAR blades. 


IMPORTANT! To get fast delivery of SIAR Deals ret . 
in 


STAR BLADE DEAL esther tetan 



















Ruth (No) new STAR BLADE DEALS, at $10.80” 
per deal. Total ($___). It’s O. K. fo ship C. 0. D. 

plus shipping costs. My jobber cannot serve me: oO” ey 
Distribut ° " 
_.. Jobber Salesman Name. 
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THE BIT WITHOUT A 
CENTER SPUR.. 


The Forstner Augur Bit Is 
Guided By Its Circular Rim 






Tue Forstner 
Augur Bit bores at 
angles, cuts any 
arc of a circle, and 
leaves a smooth- 
walled, flat-bot- 
tomed hole in the 
toughest, knottiest 






If your customers have war uses for 
these heavily demanded bits, you can 
get them with hand brace shanks, 
from 4“ to 144” by sixteenths; with 
vases machine shanks, from 1°4” to 3” 
by eighths. 





Jhe PROGRESSIVE MFG. CO. 


TE GRICE eee: wee OR NE £ T-16 UT 








BRUSH-TOP 


SPOT REMOVER 
1O¢ ant 25¢ 





@ SafeWay Brush Top Spot Remover is preferred because of its 
op applicator, its non-explosive fluid in a spill-proof bottle, 


ckages sold every day before 


ready for instant use. Thousands of 
ay by men and women of the 


the war—more thousands used t 
Armed Forces—and still more will be sold when the war is won. 
Plan now for your share of profitable Safe Way sales. Write for details. 


SAFEWAY CHEMICAL COMPANY 
6920 Lorain Avenue Cleveland 2, Ohio 
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YOUR REQUIREMENTS IN 
MARINE AND CONTRACTOR’S EQUIPMENT 
PROMPTLY SHIPPED FROM STOCK 
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GOODWIN-STANLEY CORPORATION 


101 West 3ist e- 
NEW panes 1,N 
Phones PEnn. 6-94 


OODWIN-(TANLEY 


00D 


PROMPT 
ATTENTION TO 


WERVICE mait orders 
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Reliable —Clean oe 
PORE SREAE BS . 











Hairdressers for over 
three generations. 

















AVAILABLE ! 
AGAINe 


“ALL-RUBBER" 
ANTI SPLASHER 
for Household Faucets 
1) Stops the Splash. 
2) Strains the Water. 

3) Saves Dishes. 


For 
plain and swivel 
faucets 


Please order thru: your Jobber 
SEED FILTER CO. ¢ FREEPORT, N. Y. 





(#3516 Actual Size) 
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YOUR WHITNEY DISPLAY 
..»A STAR SALESMAN 


Look for a BIG lawn seed market this Spring! You can 
tap this market to good, sound profit, selling Whitney 
seeds. Remember, they're nationally advertised .. . 
featured in Better Homes and Gardens and other high- 
circulation publications. Customers come to you want- 
ing WHITNEY seeds . . . better, Super-Refined Seeds! 
Satisfy them . . . write now for prices and full details. 


WHITNEY SEED CO., Inc., BUFFALO, N.Y. 


MODERN SCIENCE 
PROVES THAT 









GETS THE 
SMART RATS 


It is being generally accepted by those study- 
ing the rat problem that prebaiting is about the most 
effective way to get the smart rats and make a thor- 
ough clean-up. 

KAZOO PRE-BATE Extract used 
with KAZOO RAT BREW solves 
that problem—the proof is in the 
rapid increase in sales and many re- 
peat orders wherever this combina- 
tion is tried. 


DEALERS 


MAKE MONEY 


One sale immediately egy = many 
more. National advertising is familiaris- 
ing your customers with this product. 
Be the first in _ community to cash 
in on the profits already being made 
wherever these products are stocked. 
Ask your jobber for Kazoo Rat Brew 
and Kazoo Pre-Bate Exttact—or write 
direct giving jobber’s name. 


BAILEY, PRIHODA & CO. 
342 W. Kalamazoo Ave., Kalamazoo 11, Mieh. 




































MOLLY 
SCREW ANCHORS 


Expansion bolts that sell fast 
because they hold fast... 
even in 34" wallboard, as well 
as lath and plaster brick, con- 
crete, hollow tile and other © 
solid materials, where they 
resist hundreds of pounds of 
direct, outward pull. The only 
anchor that holds in plaster 
board. The only STEEL- 
FINGER-GRIP anchor! 















HOLD FAST 


























The immediate wall area 
around a leak is already cor- F 
roded to a fragile thinness. 
Unless a Molly expanding 









MOLLY CORT. O 


IT's “FOLLY. “NOT TO STOCK MOLLY DAY 
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BLACK LEAF 40 
has So Mang Yses! 
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77 Always in Season 
Because— GY: 





@ It kills many destructive insects on 


Boiler Plug i is used continued ce flowers, fruits, vegetables and other types 
corrosion gives the repair job Gardens of vegetation; or spread on roosts it kills 
but a short life .. . and “It's Drench for Sheep poultry lice and feather mites. As a dip 
- val he die < , and Goats it is effective for scab on sheep and lice 
cnet vd one ih he Molins Flowers and ticks on sheep and cattle. Used also 
hold fast and sell Fact! ¥ Fruits to control internal parasites in sheep and 

Shrubs goats. Full directions with every package. 


Tobacco By-Products & Chemical Corp.,Incorporated 


Louisville 2, Kentucky 





They Look For the Leaf on the Package 


109 





















Change the Face of Your Store! 


USTOMERS like to see 
C changes in the stores in 

which they shop, especially 
if those changes are interesting 
and helpful to them in finding or 
reminding them of the goods’ they 
need, 

It’s high time now that hard- 
ware stores have a change of face 
after the January and February 
let down which inevitably follows 
the holiday rush and the taking of 
inventory. Most hardware stores 
look pretty sad during these 
months and this does not help to 
increase the business that is avail- 
able. 

A general house cleaning is 
very much in order during this 
period. Start with the lighting fix- 
tures. These should be washed 
and new lamp bulbs installed 
where necessary. The walls and 
ceiling of the building generally 
need to be washed or repainted 
and this is an ideal time to do 
these jobs. Better hire this work 
done, for it is important that it be 
accomplished as soon as possible. 


Plan the Work 


Employees are not too busy dur- 
ing these months so they can clean 
the merchandise, sidewall fixtures, 
and table display equipment. Out- 
line a plan for the accomplish- 
ment of this work and assign each 
worker a specific responsibility. 
Things will move along quite rap- 
idly if this is done. 


Promotions in Order 


Once the store is spic and 
span, special promotions to bring 
customers to the store are in or- 
der. These should feature essen- 
tial merchandise that the worker, 
contractor, home owner, farmer 
and factory need in order to carry 
out their particular jobs. 

An important step in this pro- 
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gram is the creation of store 
atmosphere. The proper store at- 
mosphere can stimulate customers 
and greatly influence their buy- 
ing. Decorating the establishment 
with colorful paper pennants and 
banners containing copy about 
spring lawn and garden goods 
creates a new and interesting at- 
mosphere for the store. Other 
subjects can be used as the basis 
for this activity. The banners 
should be displayed for a period 


of approximately two weeks. At 
the end of that time they should 
be removed so as to make way 
for other material of that type. 


It's Inexpensive 


This is an inexpensive way to 
create new -atmosphere for the 
hardware store. Every hardware 
store manager can make good use 
of this medium to secure a 
“change of face” for his store. 








Test Your Hardware Sense! 


Grade yourself in the following manner to see how 
good you are. Each question correctly answered is worth 
20 points. A grade of 100 is excellent; 80 is good; 60 
is fair; 40 is poor, and 20 very poor. The correct 
answers to these questions will be found on page 129. 


Work the problem first—then substitute the figures 
of your own business for those in the problem. 


1—The following reserves have to be determined and 
set up to close the books of a hardware store at the end- 
of the year: (a) reserve for depreciation of furniture 
and fixtures, 10 per cent of $2,500; (b) reserve for de- 
preciation of delivery equipment, 20 per cent of $5,000; 
and (c) reserve for loss on doubtful accounts, 2 per cent 
of $30,000 charge sales. Figure the reserves in dollars 


and cents. 


2-—A pair of ski retails for $15 and costs $10. De- 
termine the margin in dollars and cents and in per cent 


of the selling price. 


3—A coil of rope weighs 60 lbs. and contains 1,200 ft. 
The rope costs the dealer 29 cents per pound. Determine 


the cost of the rope per foot. 


4—A contractor received an invoice covering three 
items which amounted to $45. He is entitled to a 2 per 
cent cash discount, also, a trade discount of 10 per cent 
on one-third of the total of the invoice. Figure the net 


amount he should pay. 


5—A clothes basket costs $1.28 each. Determine the 
selling price that will produce 36 per cent margin on the 


selling price. 


(Answers on page 129) 
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FOR THE ARMY-NAVY “E” AWARD TO THE 
FLINT & WALLING ORGANIZATION 


We are grateful for this official recognition of our direct war work. 
It is good to know that our performance merits this significant com- 
mendation. Every one of us pledges his continued devotion to this 
job down to the hour of final victory. 

While the United States Navy has been, and continues to be, our 
No. 1 customer, we have the further satisfaction of performing an 
important service for the home front. More food from farms calls for 
more water—and labor-saving F & W water systems are being sup- 
plied, under priority rules, as materials and manpower permit. 

With complete recognition that Victory comes first, we shall serve 
our armed forces in the full measure of their requirements—and shall 
continue to do our best to supply F & W water systems to those who 
need them. 
FLINT & WALLING MANUFACTURING CO., INC. ° 
Kendallville, Indiana BUY WAR BONDS 





























Multi-stage ejector 

pump for moximum 

efficiency from 
deeper wells. 






Single stoge ejector 
pump for economi- 

cal instaliction on 

~ medium deep wells. 
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Potent 


Adjustable for 
varying water levels 


... Precision-Made, Brass 


Mitts), 


they 
‘a 
"¢ 


Threaded 


outlet shank 


se) ol dlefehi 
Valve 


Won’t Chatter, Leak or Drip 


Robert's bob float valve is guaranteed to maintain the water level for which it is set. 
Precision-made, it gives longer wear. Won't chatter, leak or drip. Ratchet arrange- 
ment of actuating lever makes it adjustable for varying water levels. Threaded 


outlet shank provides spray and splash control. Valve is equipped with soft-rubber 


replaceable disk and leather cup-leather. /mmediate delivery in \2 and *% in. sizes. 


Jobber opportunities now open! 


ROBERT Manufacturing Company 


3417 CRENSHAW BOULEVARD + LOS 'ANGELES 16, CALIFORNIA 












FRANK McCABE says... 


















SWING-A-WAY STEEL PRODUCTS C9. 


“AMMUNITION BEFORE CAN 
OPENERS” 


Do not look for can opener increases 
until the Manpower Problem is licked. 
The war must be won . . . MORE 
MUNITIONS ARE NEEDED NOW 
. and they must come first. 
Material shortages are less critical... 
but manpower is the big problem today. 
We are hoping to continue our regular 
30-day impartial allotment program at 
its present scale—thus continuing to 
furnish some SWING-A-WAY Can 
Openers to every community. 
As soon as the manpower crisis is 
passed, more can openers will be made, 
and we pledge that SWING-A-WAY 
“will be there fustest with the mostest.” 


CAN OPENER 


e Merchandise Mart + Chicago, Iilineis 














Gets Early Start 
On Stove Repairs 


TOVE and furnace repairs have 

proved to be a profitable line at 
the Drury Hardware Co., Cadillac, 
Mich., during wartime. This firm 
sells several tons of stove and fur- 
nace repair parts every year, ac- 
cording to the management, and 
also repairs and reconditions an im- 
pressive number of stoves in the 
bargain. 


Demand for Accessories 


Many coal and wood stoves are 
used in this section of Michigan and 
this means large sales of stovepipe 
and other accessories. There are 
many farm homes that have cook- 
stoves in the kitchen and big coal 
and wood heaters in the living room 
instead of furnaces. Every year 
many customers come to this hard- 
ware store for one or more stove 
repair parts or accessories. 

Stove repair customers are urged 
to order the necessary parts in the 
spring or summer, so that they will 
be guarded against sudden cold 
weather and delays in shipments of 
parts. The firm tries to promote 
stove repairs early in August so 
that the rush will not come in a 
single month. Excellent repair and 
parts window displays are featured 
in mid-August and early September 
and aid materially in influencing the 
customer to have the work done 
early. 


Sidewall Displays 


In making up its stove repair 
and accessories window displays, the 
firm utilizes the sidewalls of the 
windows to excellent advantage. 
Dampers and other items are shown 
on these walls instead of flat on the 
floor of the window. Pipes are also 
stood on end which serves to make 
them much more visible to. passers- 
by. 

Despite manpower shortages, the 
firm manages to turn out a large 
volume of repair work each year. 















Latest News on 
PRIORITIES 
and 
WAR-TIME ORDERS 
on page 146 








112 


HARDWARE AGE 














BO 





@ Rubbe 
Rimmed 
Bulb- 








MARCI 





rs 


, have 
ine at 
dillac, 


> 

d fur- 
Tr, ac- 
, and 
in im- 
n the 





BOMMER 
GRAVITY PIVOT-HINGES 
ARE THE BEST 





DOUBLE 
ACTION 


SINGLE 
ACTION 





TYPE 1331 


FOR LAVATORY DOORS ON MARBLE, SLATE, 
GLASS, METAL OR WOOD PARTITIONS 


Bommer Gravity Hinges are simple in con- 
struction: the ball-bearing hardened steel 
roller secured to the pintle in operation has 
continuous contact with the broad cam which 





practically eliminates friction and reduces 
wear to a minimum. 

The adjustable pintle permits aligning and 
setting the door to close or hold open in any 
desired position after the door is hung. 


BOMMER SPRING HINGE CO., INC., BROOKLYN 5, N. Y. 
CHICAGO SALES OFFICE: 180 N. WACKER DRIVE 
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SEMI-FINISHED NUTS 


@ As one of the largest producers of nuts, we supply 

Semi-Finished, Castle, Slotted, Cold Punched, 

Flot Pressed, Cold Forged, Stove Bolt and Machine 

Screw Nuts in any quantity from stocks. We make 

outs from non-ferrous alloys to specifications. 
A copy of the Lamson “Ready. Reference” List, a 


handy visible indexed catalog and price list, is ready 
Jor you. Ask your jobber’s salesman, or write us for it. 


THE LAMSON & SESSIONS COMPANY, Cleveland, Ohio 


LAMSON & SESSIONS 














@ Deluxe Model, 
Double Plated, 
Highly Polished 


@ Tubular Bail 

Adjustable for 
101 Positions 
and Uses 


@ Tarnish-Proof, 
Focused-Beam 
Reflector 



















Rimmed 
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Guard 
Base 























TENTED postwar PORTA-LITE today! Seven 
sales-making features, the handiest portable 
electric lantern ever devised. Minimum weight 
with maximum utility. 101 uses. . . in home, store, 
office and factory, for sportsmen, trainmen, motor- 
ists, truckers, farmers, boy scouts, watchmen, etc. 
Weighs oniy 29 ounces. Uses 2 or 4 flashlight cells, 
the only type battery replaceable anywhere. New 
patented circuit eliminates corrosion due to elec- 
trolysis, prevents faulty contacts, adds years to 
life of lantern. Beautiful, streamlined all-metal 
case. Weatherproof, fool-proof switch. PORTA- 
LITE is a volume seller, a profit-making traffic 
builder. DEALER PRICE: $38.00 
r dozen F.O.B. Packed 12 to case.gues 
inimum order 1 doz. Shpg. wt. 24 Ibs 


WARNER PRODUCTS CO. 


Dept. A-3, 663 NO. WELLS ST. 
CHICAGO 10, ILLINOIS 
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SELL eZ | 
ROGERS Gi. 


Despite war-caused shortages, the equitable distribu- 
tion through Hardware i. of Rogers Famous 
Fish Glue to you independent retailers has kept stocks 
at reasonable wartime levels. No retailer has ever 
needed to cut prices on Rogers Famous Fish Glue to 
meet chain store or other competition. Backed by fair 

tices, our national advertising, in your 
interest, takes the “compete” out of com- 
petition! Ask your Jobber. 

















GLOUCESTER, MASS. 
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Can’t blame him for wondering, can you? 
A confusing hodge-podge of products hardly 
creates the impression of a modern store 
that knows paint and has top quality prod- 
ucts for sale. No, to win new customers and 
serve old customers better in the days to 
come, a store must develop a real paint 
department. And that’s a problem! 


To help solve it, Martin-Senour has devel- 


NOW’S THE TIME TO seELL VARNISH 


AND HERE’S THE VARNISH TO SELL! 


oped a simple, workable plan for setting up 
a paint department ... readily adaptable to 
individual needs... and skillfully designed 
to attract customers and make selling easier. 


This is but one phase of Martin-Senour’s 
comprehensive new Merchandising Program 
...a@ program based upon one basic thought: 
To increase your paint sales and profits. For 
further details, ask your Martin-Senour jobber. 








In keep 

















114 


Make things /dst—that’s the keynote 
among homeowners today, and that’s 
what makes Martin-Senour’s Varnish 
Promotion Deal a natural for some real, 
two-fisted selling! First, there’s the prod- 
uct—that tough, resilient, full-bodied 
all-purpose Martin-Senour Spar Varnish 
of prewar quality...in a low inventory 
assortment. Second—a complete kit of 
handsome advertising and display pieces 
that really sing a song of sales! Ask your 
Martin-Senour jobber for all the details, 
and you'll be raring to go! 
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America’s Leading 





ENGI 
STUD 


Precision is a Principle at Ferry Cap 





sy the production of this Pratt & Whitney 2,000 
h. p. two-stage supercharged aircraft engine*, 
studs by Ferry Cap perform a very important func- 
tion. Ferry Shinythreads—America’s Leading Air- 
craft Engine Studs—are used at most critical points 
throughout the aircraft engine. 


In keeping with the high order of excellence of 
the airplane engine, Shinythreads are of the tough- 
est aircraft quality alloy 
steel, finished to ex- 




















@ The same workmen who make Ferry Shinythread Stud 
our fine line of Shinyheads— America’s Best Looking ¢ 
Screw—and our other Ferry products. Precision has been a p 
ciple with us for the past 38 years. It is your assurance, 
tanding accuracy and guarantee of highest qualig 


*Built only ome 


E FERRY CAP & SET SCREW CO. 


2155 SCRANTON ROAD . 





tremely close thread and body tolerances. They re- 


lect outstanding accuracy, workmanship, and finish. 


ry Shinythreads— Straight or Step Type—are 
précision rolled threaded to Class 4 fit, resulting 
in vastly greater production and 15% to 20% 
greatek strength, due to compression of metal 
and reSyltant thread*grain flow by our thread 
rolling pkocess, than by\other known methods. 
Every Shin\thread must bé.an exact duplicate of 

ug by which the thread gauge is set. 


- <*% 





our fastener problem? We'd like jaugas wt you. 


- 


vs ion of United Aircraft Corp. 


CLEVELAND 13, OHIO 








Pioneers and Recognized Specialists Cold Upset Screw Products since 1907 


CAP AND SET SCREWS © CONNECTING ROD BOLTS © MAIN BEARING BOLTS © SPRING BOLTS AND SHACKLE BOLTS ¢ HARDENED AND GROUND BOLTS 
SPECIAL ALLOY STEEL SCREWS © VALVE TAPPET ADJUSTING SCREWS © COMMERCIAL AND ALLOY STEEL STUDS © FERRY PATENTED ACORN NUTS 
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The one game in which the whole 
family can join is croquet. By sell- 
ing this ever-increasingly popu- 
lar game you become even more 
associated in customers’ minds as 
the place to buy yard and lawn 
equipment. 

Limited supplies of high quality 
material have curtailed South 
Bend Croquet production some- 
what, enabling us to serve, on an 
allotment basis, only old custom- 
ers now. However, check with 
your South Bend Jobber to learn 
the quality, popular- 
priced line of South 
Bend Croquet, and 
establish your pri- 
ority for earliest 
possible delivery. 


SALES REPRESENTATIVES 


New York—Julius Levenson, Inc., 
7 East 17th Street 

San Francisco—Standard Toy Agen- 
cies, 718 Mission 

Nashville, Tenn.— Louis Williams 
& Company 

Seattle 7, Wash.— Leo Scherrer, 2840 
West 93rd St. 

Los Angeles 14,—Glenn B. White 
& Associates, 122 East 7th St. 


SOUTH/BEND 


AMERICA’S FAMILY GAME 


Croquet Sets - Baby Carriages + Children’s Furniture « 
Doli Carriages - made by South Bend Toy Manufacturing 
Ce., South Bend, indiana, for over 70 continuous years. 
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American Red Cross 
1945 War Fund 
Seeks Blood Plasma 
And Donations 


KEEP your RED CROSS 
AT HIS SIDE 


One of the Red Cross 1945 
War Fund Campaign posters 


AVING as its theme, “Keep 
your Red Cross at his side,” 
the Red Cross 1945 War Fund cam- 
paign will be conducted, throughout 
the country, during the entire month 
of March. The Red Cross is seeking 
blood donors and cash donations to 
carry on its work in behalf of service- 
men at home and abroad and for the 
assistance, where needed, of their 
families. The campaign has as its 
goal all possible financial aid from 
every man, woman and child in the 
country. 

In addition to their own financial 
assistance, retail hardware dealers 
are urged to give window display 
space during March to publicize and 
call attention to the Red Cross 1945 
War Fund campaign. Posters, like 
the one illustrated, herewith are 
available from local Red Cross chap- 
ters, as well as one showing a United 
States Navy enlisted man and an- 
other for the American Junior Red 
Cross. 

The American Red Cross, last 
year, collected 5,000,000 pints of 
blood, kept a steady flow of food, 
clothing and medical supply pack- 
ages going to our prisoners of war 
and did considerable welfare work 
for the families of servicemen, as 
well as caring for victims of emer- 
gencies in this country. 

Millions of dollars are needed to 
carry on the good work of the Red 
Cross, at home and abroad, during 
1945. And blood plasma is needed 
too. 














AMERICA’S Ki NO. 1 
UPHOLSTERY & RUG 
CLEANER 2 205.3% 


extra profits that have 
been going elsewhere. Mystic Foam 
sales run into money, and repeat 
business, for Mystic Foam results 
have made it America’s most de- 
manded Upholstery & Rug Cleaner. 
You can’t lose. And remember — 


5 Point Promotion Plan 
Brings Immediate Profits 


P. S If your jobber hasn't Mystic Foam, 
‘ Jobhe us (mentioning his name). 
lobbers: Wire or write. 
iain FOAM CORPORATION 
2003-07 St. Clair Ave., Cleveland 14, Ohio 














Lucky Number MM 





DATOM’S Newest 
Glass Double ROASTER 


Fast moving, all purpose 
double roaster of distinctively 
beautiful heat resistant glass. 
New easy-grip handles. Popu- 
larly priced. 


Capacity: 12% Ib. roast 


Length: 16 inches 
Height: 6% inches 








THE DATOM CO. 


200 Fifth Ave., New York 10, N. Y 
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TWO GOOD ASSIGNMENTS 
FOR TODAY/ 


/- KEEP SPRAYIT 
AND ELSCO IN MIND 
Z- KEEP BUYING 
WAR BONDS 

















HAT Electric Sprayit Cony is ever mindful of its War Production 

obligation is best exemplified by the recent addition of a Star in our 
Army-Navy “E”... When the final implements of War are pulled off our 
Assembly Ped and Uncle Sam says “As You Were”— production will resume 
on Sprayit Paint Spraying Equipment, Air Compressors, Spray Guns, Pumps, 
Air Tools, Insecticide Sprayers, Sanders and Allied Finishing Equipment. .. 
At the same time Elsco will introduce a new high quality line of Electric Mo- 
tors, Generators, Valves, Pumps, Hydraulic Cylinders and Controls for Air- 
craft, Automotive and other Industrial Application ...Throughout the War 
and into the Peace, every energy will be exerted to constant improvement. 
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METAL PRODUCTS CO., AKRON 8, OHIO 
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Counting from one to twenty thou- 
sand would take hours—but that 
would be one way to get a better 
idea of the full extent of the Republic 
Upson Line of headed and threaded 
products. There are sizes and types 
there to fill 2// your fastening needs. 


These Republic Upson products 
are not ordinary bolts and nuts 
either. They have a 90-year-old 
reputation for good service. Their 
high, uniform quality is controlled 
by one organization from the proc- 


plic Upson Line has 20,000 types and 
) sizes of Bolts and Nuts to serve you 


essing of the ore to the finished product. 


Republic Upson Quality means u#- 
form accuracy to size in the heads, 
shanks, threads and nuts—xniform 
toughness inside and out. Heads and 
nuts are sharp-cornered, straight- 
sided, fit wrenches perfectly, pre- 
vent slippage. Threads are strong, 


clean cut, exact for spacing and 


REPUBLIC 


depth, and take heavy wrenching. 
For better bolt and nut service in 
the postwar future, standardize on 
the specification—Republic Upson. 
REPUBLIC STEEL CORPORATION 


BOLT AND NUT DIVISION e CLEVELAND 13, OHIO 
AND GADSDEN, ALA. 
Export Department: Chrysler Bidg., New York 17, N. Y. 


BOLTS AND NUTS 


Other Republic products include Woven Wire Fe 
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Moves fer Price Relief— 
(China and Pottery)—Manufacturers of 
low-priced vitreous and semi-vitreous 
china and pottery, for household use, 
may apply for ‘increases in their maxi- 
mum prices, OPA says, where such in- 
creases are necessary for them to re- 
main in production. 

(Hames)—Manufacturers required by 
WPB direction to produce hames, may 
apply te the OPA for individual price 
inereases, where relief is deemed neces- 
sary. 

. - . 

Anti-Freeze — Ceiling prices 
for all retail sales of glycerine base 
anti-freezes have been set by OPA. 
The retail ceiling for products contain- 
ing at least 95 per cent glycerine by 
volume is $2.65 a gallon or 67 cents a 
quart. This amendment to price regu- 


lation 170 was effective Feb. 15. 
o ” a 


Binder twine prices—OPA an- 
nounced, Feb. 12, that present maxi- 
mum prices for binder twine under 
MPR-360 will continue through 1945. 
Furthermore Defense Supplies Corp. 
will continue to make the fibers used 
in producing this twine available to 
manufacturers at prices comparable to 
the cost of the fibers in 1943. Under 
MPR-360 dollar and cent ceiling prices 
are established for sales to jobbers and 
retailers and definite retail mark-ups 
are supplied for retail dealers to add 
to their maximum purchase prices. OPA 
expects approximately 180,000,000 lbs. 
of binder twine will be used during 
1945. 


Hames — Manufacturers re- 
quired by WPB direction to produce 
hames may ask OPA for individual 
price increases OPA announced re- 
cently. The effect of the price adjust- 
ments at retail is expected to be slight. 
Amendment 36 to Supplementary Regu- 
lation 15 to the General Maximum 
Price Regulation, was effective Feb. 13, 
1945. 
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Upholstered furniture pric- 
ing—OPA has announced postpone- 
ment of the effective dates of the order 
establishing prices for upholstered 
furniture when it is covered with ma- 
terial furnished by a retailer. The 
effective date was extended from Feb. 
1 to March 1 for manufacturers, from 
Feb. 18 to March 15 for retailers. 


* *+ 


Pig iron—An increase of $1 
per gross ton in basing point base ceil- 
ing prices for pig iron was announced 
effective Feb. 14, 1945, by OPA. It is 
the first increase in pig iron ceiling 
prices since price control began with 
issuance of a pig iron schedule on 
June 24, 1941, formalizing a voluntary 
agreement of the industry with OPA 
that pig iron would not be sold above 
the prices in effect on June 24, 1941. 
The new base ceiling price for No. 2 
foundry pig iron, f.o.b. Bethlehem, Pa., 
basing point, is $26 per gross ton, com- 
pared with $25 previously, and $25 per 
gross ton, f.o.b. Chicago basing point, 
compared with $24 previously. Increases 
of $1 per gross ton are made in all other 
basing point ceiling prices for No. 2 
foundry, basic, Bessemer, malleable and 
low phosphorous pig iron. Amendment 
10 to Revised Price Schedule 10—Pig 
Iron—provided this increase. 


Pocket knives—To meet the 
urgent need of bomber crews, ski 
troopers, sailors, and other members of 
the armed forces for pocket knives, em- 
ployment in the pocket knife industry 
must be expanded to a point that will 
permit production in the first half of 
1945 of approximately 5,000,000 pocket 
knives per quaster, the WPB said Feb. 
12. This number is about three and 
one-half times as many as were made to 
meet military requirements in the third 
quarter of 1944, and four times as many 
as were made by the industry in the 
last pre-war year. Military demands are 
so high, and the shortage of manpower 
in the pocket knife industry is so acute, 


OVERNMENT WAR-TIME RESTRICTIONS 





that the number of pocket knives that 
can be made available to cattlemen, 
fishermen, mechanics, carpenters and 
other essential civilian users may be 
further limited, WPB said. 


Paint—Producers may have to 
reallocate the portions of their totah 
output now divided between interior 
and exterior house paints as a result of 
the recent War Production Board and 
War Food Administration limitation 
program on lead, linseed oil and rosin, 
members of a newly organized Paint, 
Varnishes and Lacquer Jndustry Ad- 
visory Committee told offjjals of OPA 
at a recent meeting in Washington, 
D. C. The group said this shift in pro- 
duction might affect the industry's 
earnings, which are based on different 
maximum prices for the two types of 
paints. Exterior paints generally are 
more essential than interior paints, but 
less profitable, the committee explained.. 
With a limited supply of lead, linseed 
oil and rosin, those producers allo- 
cating the bulk of their output to ex- 
terior paints may have to obtain the 
ingredients at the expense of interior 
paints. In addition, the curtailment of 
materials will require producers, in 
many cases, to devise new paint formu- 
las. OPA was asked to reconsider its 
price schedules in the light of these 
changes. Officers elected at the meet- 
ing are: F, J. Lane, Boston Varnish Co., 
Boston, chairman; W. M. Clark, Muralo- 
Co., Staten Island, N. Y., vice-chair- 
man; E. T. Trigg, National Paint Var- 
nish and Lacquer Assn., Washington, 
D. C., secretary-treasurer. 


eo ¢ ££ 


Semi-vitreous dinnerware — 
Further tightening of the supply of 
chemicals commonly used in the pro- 
duction of semi-vitreous dinnerware for 
household use was reported by WPB 
officials at the recent meeting of the 
Semi-vitreous Dinnerware Industry Ad- 
visory Committee. The natural gas 
shortage has caused only a small drop 
in production of semi-vitreous dinner- 
ware, since most of the manufacturers 
have been able to use substitute fuel, 
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committee members reported. They 
pointed out, however, that over-all pro- 
duction is about 50 per cent short of 


demand. 
7. 7 = 


Dry cell batteries—The phe- 
nomenal growth in the demand for dry 
cell batteries was brought to light at a 
recent industry meeting with WPB. 
Inflated by huge military requirements, 
it was stated that the needs for 1945 
will be about 3,400,000,000 units—as 
against 890,000,000 batteries produced in 
1940, and 2,160,000,000 in 1944. Decem- 
ber output of military batteries reached 
the highest level on record, 167,000,000 
units, yet the production program for 
the first quarter of 1945 calls for an 
average of 248,000,000 cells per month, 
or 49 per cent more than December's 
record. WPB points out that the dry 
cell industry faces a special problem 
in bringing shipments of batteries into 
line with military requirements, be- 
cause of the sudden and large increases 
in requirements, both as to types and 
quantities. 

* + * 

More lead restrictions—WPB 
has been “hitting” civilian lead uses 
repeatedly, lately, explaining that the 
critical lead situation is due mostly to 
labor shortages. Smelting and refining 
capacity is adequate but the number of 
workers has been insufficient to raise 
production to meet requirements. 
Civilian uses for lead were cut to 60 
per cent of the 1944 rate in a revision 
of Order M-38 on Dec. 27, 1944, with 
further tightening of less essential uses 
on Jan. 19, 1945. Now there follows 
further prohibition of certain end uses 
by a third amendment to the order, ef- 
fective Feb. 28. This amendment, how- 
ever, increases, for the current quarter, 
the allowable use of lead in storage 
batteries for civilian use from 50 per 
cent of the 1944 base period to 75 per 
cent, with subsequent allotments to be 
announced. Lead uses are also liberal- 
ized moderately for other items whose 
essentiality in the war effort has been 
established, and substitutions of less 
critical materials cannot be effected. 
These include lead wool, lead for X-ray, 
abrasives and grinding wheels. Lead 
products which manufacturers and dis- 
tributors are prohibited from selling 
after Feb. 28, include: buttons, badges, 
emblems, etc. (except for the armed 
forces) ; costume jewelry and novelties; 
tennis court markers; games and toys 
and statuary and art goods (except 
church). 

* 7 

Lead for electrical cable—As 
a further conservation of lead, WPB 
issued an order Feb. 6, whereby no pro- 
ducer may use lead as a protective 
sheath for copper insulated wire or 
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cable unless it is one of the following 
types: (1) fire alarm and traffic con- 
trol, (2) telephone and telegraph, (3) 
railway signal, (4) shipboard cable or 
(5) wire and cable rated more than 
2,000 volts. Furthermore, the direction 
limits the amount of lead that a manu- 
facturer may use in the manufacture of 
such cable during March to nine per 
cent of the amount he used during the 
calendar year 1944 in manufacturing 
these products. Beginning April 1, 
1945, during any one calendar quarter, 
a manufacturer may use 25 per cent of 
the amount of lead he used during 1944 
in the manufacture of the permitted 
products. 
* 7 > 
Antimony in the war—WPB, 
effective Feb. 10, announced the re- 
turn of antimony to strict allocation 
controls, under revised Order M-112. 
The deliveries and use of antimony had 
been unrestricted since Dec. 4, 1942. 
One of its standard “hardware” uses 
has been for babbitt metals. As anti- 
mony oxide, the war uses are largely 
for the “flame proofing” of tents and 
canvases, and in flame-retarding paint 
on ships. The revised order rules that 
no person may receive in any one month 
more than 2,240 lbs. of antimony in any 
form, except by WPB allocation. Also, 
effective Feb. 10, inventories of anti- 
mony ore are limited to 45 days’ sup- 
ply, and all other forms of antimony to 
30 days. WPB reports that the demand 
for antimony has doubled in each of 
the last four months, and that current 
demand exceeds production by a wide 
margin. Available ore in South 
American and Mexico, the two principal 
sources of supply, are adequate, but 
lack of shipping space and transporta- 
tion are cutting into reserve inventories 
here. 
* 7 
Leather changes — WPB has 
revised leather order M-310, fixing new 
cutting requirements and adding several 
other changes. The revisions are de- 
signed to take a substantial amount of 
soles for military shoes from all weights 
of sole-leather hides—not only, as be- 
fore, principally from the heavier hides. 
They will distribute the burden of mili- 
tary soling requirements more evenly 
among different producers, and between 
men’s and women’s shoes. A “military 
quality outersole” is now defined as “a 
bend sole 9 to 11 iron inclusive of 
goad fiber and of a grade not lower than 
imperfect fine grade, except 9 iron sole 
shall be of a grade not lower than semi- 
fine grade.” “Military quality mid- 
soles” and “military quality innersoles” 
are also redefined. Military quality cut 
stock produced in accordance with the 
revised gradings may be sold, delivered 
or used only to fill military orders un- 
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less otherwise permitted by WPB. The 
army will require 650,000 more pairs of 
shoes a month in the first half of this 
year than the 1,750,000 pairs procured 
monthly last year, according to esti- 
mates reported to WPB. This increase 
will lift total leather consumption to 
8,500,000 cattle hides annually, enough 
for 100,000,000 pairs of civilian shoes. 
* . * 

Cartons and bags—A five per 
cent cut in the use of new fiber ship- 
ping containers for non-military pur- 
poses has been ordered by WPB, amend- 
ing Order L-317. This limits the quar- 
terly use of containers to such as will 
require only 95 per cent of the con- 
tainer-board used by the packer in the 


corresponding quarter of 1944. Wood , 


pulp authorized for making kraft 
grocery and hardware bag paper has 
been curtailed 10 per cent below the 
original authorization for this quarter. 
WPB feels that the lowered level will 
still meet the minimum requirements 
for the first quarter program, and states 
that the reduction is necessary, due to 
the loss of sulphate pulp production in 
the South during January, from bad 
weather and labor shortages, and by a 
decline in Canadian imports. 
* * * 

Radio receiving tubes—WPB 
has reported to this industry that mili- 
tary demands for radio tubes are still 
increasing as a result of emergency 
programs, battle losses and additional 
requirements from electronic equipment 
manufacturers. These, of course, re- 
duce the availability of replacement 
tubes for home receivers. Require- 
ments for military-type receiving tubes 
during the first quarter of 1945 are ap- 
proximately 2,500,000 tubes more than 
the actual production for military use 
during the last quarter of 1944. Tube 
manufacturers have had to convert more 
labor and equipment to the military 
types and further reduce the number of 
tubes for civilian use. Perhaps, says 
WPB, in July or August, after the in- 
dustry has completed its necessary ex- 
pansion program, and after all military 
needs are scheduled, more civilian tubes 
may be available than at present. Un- 
filled orders for 40 types of receiving 
tubes were frozen at the factories as of 
February 1. Shipments to customers 
are to be authorized and directed by 
WPB. When these types become less 
critical at a later date restrictions will 
be relaxed. Forty-one types of tubes 
for which there is a small demand, but 
which the industry cannot fit into its 
production schedules due to the larger 
need for other types, were declared 
obsolete for the duration. 

™ * as 

Insecticides—WPB has urged 

farmers and gardeners to order early 
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their 1945 needs of agricultural insecti- 
cides, as war uses are requiring many 
of the usual components, while oper- 
ational and shipping difficulties are 
hampering the manufacturers. WPB 
emphasizes that farmers should order 
sufficient calcium arsenate to provide 
for possible emergency use against in- 
sects, primarily in the cotton States. 
Even though lead supplies have recently 
become more critical, WPB has pro- 
vided enough for the lead arsenate re- 
quirements of the War Food Adminis- 
tration and F: E. A. The new and 
eficient “DDT” will be released exclu- 
sively for experiment and research, and 
orders for other insecticides should not 
be based on the supposition that DDT 
will be available for commercial use in 
1945. It is expected that sufficient 
arsenicals will be available to meet all 
this year’s domestic agriculture needs. 
At the request of WFA, WPB allocates 
pyrethrum for only limited agricultural 
uses. With the exception of limited 
quantities of pyrethrum that do not 
meet military specifications, the entire 
output of this insecticide will be chan- 
neled for military use in the production 
of aerosol bombs. 


Rosins and plastics — For 
stricter control, WPB has placed gum 
rosin, wood rosin and _ nitrocellulose 
plastics under the controls of Order 
M-340, governing miscellaneous chemi- 
cals. Under Order M-340, ratings are 
to be honored only for “preferred” 
orders when accompanied by proper 
certification (except orders bearing 
AAA ratings). The present “pre- 
ferred” uses of gum rosin and wood 
rosin are for marine paint for mainte- 
nance of ocean-going vessels, for can 
enamel manufacture, and for ultimate 
use by the Government Printing and 
Engraving Offices. Ordinary civilian 
uses of gum and wood rosins would be 
for the production of paint, synthetic 
resin, paper and soap, while nitrocellu- 
lose plastics are used in the production 
of spectacle frames, pens and pencils, 
drafting instruments, wood shoe heel 
covers and tooth brush handles. 

* o « 


Cutlery and flatware—WPB 
has told the flatware industry that de- 
liveries of materials will be limited 
because of increased military require- 
ments for 1945. WPB recognizes the 
especial importance of silver plated 
flatware in the maintenance of ade- 
quate food service in war plant cafe- 
terias, hospitals, and other public eating 
establishments. It says every effort will 
be made to provide sufficient material 
to fulfill such minimum essential needs. 
As to materials, chrome stainless steel 
is hampered by the cutting off of many 
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Africa and elsewhere, while the sizes and 
gages of Carbon steel the industry uses, 
are heavily in demand for rockets, 
fragmentation bombs and other critical 
military items. Plastics, copper and 
brass are in extremely critical supply 
and are not expected to be available for 
use in cutlery production for several 
months, WPB says. The cutlery in- 
dustry’s use of lead in the first quarter 
of 1945 is limited under Conservation 
Order M-38 to 30 per cent of the 
amount used in the first six months of 
1944. The nickel situation is also dif- 
ficult, but WPB believes that enough 
nickel will be available to meet table 
flatware manufacturers’ essential needs. 
A cheering note, however, is that recent 
removal of the distinction between the 
use of Treasury “free” silver and do- 
mestic silver offers manufacturers of 
sterling silverware a better opportunity 
to obtain silver to the full extent of 
their quotas. 
* . * 

Hickory for handles—Diffi- 
culty in obtaining sufficient quantities 
of logs and lumber to meet require- 
ments for hickory blank dimension was 
reported by members of the newly- 
formed Hickory Blank Dimension Man- 
ufacturers Industry Advisory Committee 
at their recent meeting, WPB reports. 
The committee recommended that WPB 
lumber specialists work with owners of 
standing timber and with sawmill oper- 
ators to make available to dimension 
manufacturers such logs and ‘lumber 
as are of suitable quality for hickory 
dimension blanks. At present, a large 
quantity of suitable logs and lumber is 
going into other uses, committee mem- 
bers stated. Log inventories are low, 
ranging from two to three weeks’ supply 
at most, they said. 

* 7 * 
Dry cell batteries—Shipments of dry 
cells for military batteries, though they 
have not yet caught up with increasing 
minimum military requirements, reached 
an estimated high of 200,000,000 cells 
in Jan. 1945, WPB officials reported at 
the recent meeting of the Dry Cell Bat- 
tery Production and Distribution Indus- 
try Advisory Committee. In addition, 
about 40,000,000 cells were shipped for 
industrial and other essential civilian 
purposes in January. In 1940, shipments 
of dry cells for all purposes totaled 
890,000,000, or an average of about 74,- 
000,000 cells per month, WPB officials 
said. 

* *¢ « 

Electric motors — Production 
of integral horsepower electric motors 
during the next six to nine months will 
be as critical as any period in the last 
two years, was the consensus of mem- 
bers of the Integral Horsepower Elec- 
tric Motor Industry Advisory Committee 
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and WPB officials at a recent meeting. Fiber containérs—A five per 
In the last six weeks several top ur- cent cut in the use of new fiber ship- 
gency programs involving considerable ping containers for non-military pur- 
quantities of electric equipment have poses has been ordered by WPB 
been initiated or expanded, and the through amendment of Limitation Order 


electrical equipment for these programs L-317 (Fiber Shipping Containers: 
will be needed within the next three to Manufacture and Use), WPB reported 
nine months, WPB officials explained. recently. The amendment limits ‘the 
The tight manpower supply together quarterly use of such containers to a 
with an anticipated tight supply of ma- number that will require only 95 per 
terials such as copper and brass strip, cent of the total containerboard (by 


both weight and area) in the containers 
sheet and steel castings will make in- lawfully used by a packer in the corre- 
creased production difficult, it was sponding quarter of 1944. Under the 
explained. amendment, the vast variety of Schedule 
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III products (running from food to 
curtain rods) lose their separate carton 
quotas, as previously established in rela- 
tion to a base period, and come under 
a blanket provision that limits a packer 
to a calendar quarter usage of 95 per 
cent of the container-board content (in 
terms of both weight and square feet) 
legally used by him in the correspond- 
ing calendar quarter of 1944, or to 
23% per cent of the total 1944 use. The 
amended order now provides that any 
unused portion of a quarterly quota 
may not be added to the next quarter’s 
quota, and borrowing from one quarter 
to another is prohibited. Some prod- 
ucts that appear on Schedule III of the 
order for the first time include: small 
agricultural equipment, anti-freeze 
liquids, commercial fishing equipment, 
office machinery, lubricating oils and 
grease. 
« * cd 

Farm machinery and repairs 
—During the 1945 crop year it is ex- 
pected that American farmers will ob- 
tain approximately the same amount of 
new farm machinery and attachments 
as they did in the previous year, and 
nearly $20,000,000 more in repair parts. 
About 90 per cent of the new farm 
machines (except tractors) rolling off 
assembly lines in the United States dur- 
ing the 1945 production year (July 1, 
1944, to June 30, 1945) will be avail- 
able to American farmers, and about 10 
per cent will go abroad for commercial 
exports, and Lend-Lease. For the 1945 
production year, farm machinery com- 
panies have scheduled slightly more 
production in dollar value—a total of 
$697,000,000—of new machines, repair 
parts and attachments than they made 
in 1944. Recently, WPB invited manu- 
facturers of farm machinery whose 
plants are not running at full capacity, 
but who have necessary labor available, 
to apply to WPB for authorization to 
make more than their approved quotas 
of these items. This new direction 
under the farm machinery order, L-257, 
establishes uniform procedure for 
making such applications, and sets 
standards for granting authorizations. 

* * « 

1944 air express—Shipments 
handled in combined air-rail service in 
1944 showed an 11.3 per cent rise over 
1943, it was announced recently by the 
Air Express Division of Railway Ex- 
press Agency. Upwards of 457,100 
shipments were handled for the nation’s 
commercial airlines in this REA com- 
bination service, compared with about 
404,400 shipments the year before. Air- 
rail shipments in December reached a 
peak volume of 48,705 compared with 
40,500 shipments in December, 1943, 
while charges on these shipments 
totaled $444,448 in December, 1944. 
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Information Record on Out of Stock 
Goods Pleases Wartime Customers 


NE of the problems which every 
hardware merchant faces dur- 
ing wartime is to let the customer 
know in a diplomatic way that the 
merchandise for which he asks is out 
of stock. 
The Mills Farm & Home Store, 
Mexico, Mo., handles this situation 
in a very adequate manner. When 


a customer asks for an item not in 
stock, a clerk pulls out a special 
printed slip and tells the customer. 
“Please give us your name, address 
and telephone number. We will let 
you know immediately when we get 
another shipment of this item. Then 
you will be able to get first chance 
if the merchandise comes through.” 





Paint Display Shields Office 


LBERT STALEY of Charlevoix, 

_ Mich., has built a fine display 

of paint around his office at the rear 

of the store where it screens the 
office from customers. 

Mr. Staley designed the display 

himself and had -one-of his men 

make it. It consists of two sections 


This display serves 
a double purpose in 
that it shows paint 
and also hides the 
office from persons 
in the store. Paint 
is a valued line. It 
is featured in win- 
dow displays and is 
given considerable 
advertising space. 


is) 0 


forming a right angle display shield- 
ing a large office desk. The display 
stand is 6 ft. high and has a num- 
ber of shelves of varying size, per- 
mitting the display of many cans of 
paint up to quart size. Larger sized 
containers are stoeked-on another 
wall location. 
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The Chicago “V”’-Belt 
Palley Display 


will help 
You 
make Sales 
2 


A $15.00 
Value 
for Only 
$7.20 


fist Your Jobber AMbout— 


the No. 50 Display Board. A 
complete assortment of 24 pul- 
leys in 12 popular sizes ranging 
from 114” up to 5” in diameters. 

All pulleys are for “A” belts 
and come in %” and %%” bores. 

The Display Board is finished 
in red, white and blue and has 
space in the rear for additional 


sizes. 
Mfr’d by 


CHICAGO DIE CASTING MFG. CO. 


2507 W. Moarce St., CHGO. 12, ILL. 
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WORK GLOVES 
ARE 

WAR GLOVES 








THE BOSS MFG. CO., KEWANEE, ILL., U.S.A 
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Jeanie and Me 
By WALT KOBER* 


WAS strolling through Mel- 

bourne one fine Sabbath Day, 

When who should come saunter- 
ing by my way, 

But a cute little “sheelah” with eyes 
sparklin’ brown, 

A wee bit of angel of Heaven’s 

renown. 


She’s cute and she’s tiny almost like 
a flea, 
And I says to me’self she’s a pic- 
ture to see. 
We talks and we walks all over the 
town, 
"Til I feels like a prince who’s 
been handed a crown. 


Tis proud that I am as I stroll down 
the way, 
With my bundle of loveliness, bon- 
nie and gay 
She’s a prancing along as she clings 
‘neath my arm, 
A-laughin’ and singin’ and show- 
in’ her charm. 


1 dream of back home in the States 
*cross the sea, 
Of this dreadful war over—just 
Jeanie and me 
In a small little village where hap- 
piness reigns, 
Where folks are all cheerful and 
no one complains, 


Just a tumble-down cottage, a sweet 
little gal, 
As they say in Australia, a “cob- 
ber,” a pal. 
I'd make her life happy, for ’tis 
proud that I’d be 
To go through life’s troubles— 
just Jeanie and me. 
* Walt Kober is the son of L. Kober, 
housewares buyer for Seattle Hard- 
ware Co., Seattle, Wash., and is now 


on active service somewhere in the 
South Pacific combat area.—Editor. 





Correct Answers to 
Test Your Hardware 
Sense 


(Questions on page 110) 


1—Answer. The dollar and cents re- 
serves are as follows: (a) $250; 
(b) $1,000; (c) $600. 

2—Answer. Dollar and cents margin is 
$5, the difference between the selling 
price of $15.00 and the cost price of 
$10. This is 33 1/3 per cent of the 
selling price. 

3—Answer. Cost of the rope is .0145 
cents per foot. 

4—Answer. Net amount to be paid 
$42.63. Trade discount is $1.50; cash 
discount is 87 cents. 

5—Answer. A selling price of $2 will 
provide the dealer with a 36 per cent 
margin. 










Hold Your 
Customers 
With This. 
Quality 
Line— 


The Pecora line is an old “buy-word” 
with the hardware, trade. Experience 
has demonstrated over many years that 
there is no satisfactory substitute for 
high quality and it is this extra ability 
of Pecora products to render complete 
satisfaction that has brought customer 
after customer back to the counters of 
hardware stores for “more of the 
same.” Build up your profits with the 
following items: 


PECORA 





CALKING COMPOUND 

A leader since 1908. Will not dry out, crack 

or chip when properly applied. Gun and 

knife grades. 

ROOF COATINGS 

Plastic and liquid’ forms. Fire resisting, 

weatherproof, sunproof, ‘acid and alkali 

proof. More durable than paint. Costs less. 

WATERPROOFINGS 

“Klere-Seal” and “Varseal” types; also 

Black Asphaltic Waterproofing ‘in paste or 

liquid form. ' 

ASBESTOS FURNACE CEMENT 

A good and trustworthy ‘friend of every 

furnace repair man. 

METAL & WwooD SASH PUTTIES 

STOVE & BOILER PUTTY 

PERFECT PATCHING PLASTER 


WRITE 


FOR 
BOOKLETS 





PECORA 


PAINT COMPANY, INC. 


Established 1862 by Smith Bowen 


Lawrence & Venango Streets 
PHILADELPHIA 40, PENNA. 
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CORDINER VICE-PRES. 

GENERAL ELEC. CO. 
Ralph J. Cordimer hes recently 
been elected vice-president and 
assistant to the president of the 
General Electric Ca, Schenec- 





RALPH 3. CORDINER 


tady, N. Y.- with gemerel admin- 
istrative dutles assigned by the 
president. He has been assistant 
to the president for the past 10 
months, since his resignation as 
vice-chairman of the WPB. Mr. 
Cordiner was named manager of 
the General Electric Co.'s, 
merchandise department in 1932, 
then assistant manager of appli- 
ance sales for G. E., and finally 
in 1935, manager of the radio 
division. In 1988 he was ad- 
vanced to the position of mana- 
ger of the appliance and mer- 
chandise department. He re- 
signed in 1989 to become presi- 
dent of Schick, Ine, Stanford, 
Conn., and im 1942 joined WPB. 


—— 


R. D. DOANE MANAGES 
INGERSOLL STEEL & 
DISC DIV. SALES «= 


R. C. Ingersoll, president, has 
announced appointment of Roland 
D. Doane as general sales man- 
ager, Ingersoll Steel-& Disc Divi- 
sion, Borg-Warner, with his 
headquarters in Chicago, as the 
first move toward strengthening 
the sales organization for post- 
war operation. Mr. Doane joined 
the company early in 1939 to 
handle sun ecreen sales and mer- 
chandising, three years later tak- 
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ing charge of the Borg-Warner 
Washington office, continuing 
there until the end of 1944. 
Prior to his affiliation with In- 
gersoll Steel & Disc he was di- 
visional sales manager for the U. 
S. Gypsum Co. and sales man- 
ager for the Eagle-Picher Lead 
Co. In World War I he was for 
three years with the R.A.F. and 
its predecessor, the Royal Flying 
Corps. 

He will continue to expedite 
war contracts for Ingersoll. Be- 
sides sun screens, washing ma- 
chine tubs and other peacetime 
products the company will add a 





ROLAND D. DOANE 


/ 


new type window sash and storm 
window to its home equipment 
line. 


ADMIRAL RE-ELECTS 
SIRAGUSA PRESIDEN: 


Stockholders of the Admiral 
Corp., Chicago, Ill., recently re- 
elected Ross D. Siragusa presi- 
dent of the company. Other 
officers re-elected include: John 
Huarisa, executive vice-president 
in charge of production; L. H. D. 
Baker, vice-president, appliance 
division; R. A. Graver, vice-presi- 
dent, radio division; Kenneth 
Turner, secretary; Irwin J. Men- 
dels, chairman of the executive 
committee; L. C. Park, treasurer; 
and assistant treasurer and as- 
sistant secretary, R. F. Dooley. 
Directors re-elected were: Messrs. 
Siragusa, Huarisa, Turner, Doo- 





ley, Park, Mendels, Maurice S. 


Despres, and Joseph E. Dempsy, 
president, Dempsy & Co., suc- 
ceeded J. H. Clippinger, re- 
signed. 


LANDERS, FRARY 
NAMES DISTRIBUTORS 


Landers, Frary & Clark, New 
Britain, Conn., announced re- 
cently the appointment of the 
following companies as fran- 
chised distributors for Universal 
major appliances: Brady Electric 
Co., Elmira, N. Y.; D. & H. Dis- 
tributing Co., Wilkes Barre, Pa.; 
Prudential Distributors, Inc., Spo- 
kane, Wash., and Hills Gas & 
Appliance Co., Rapid City, S. D. 
These companies will also dis- 
tribute small appliances. 





Cc. K. DAVIS HEADS 
ORDNANCE COMMITTEE 


C. K. Davis, president, and gen- 
eral manager of Remington Arms 
Co., Inc., Bridgeport, Conn., has 
recently been named chairman of 
a committee of six members to 
represent the small arms and am- 
munition industry in a permanent 
organization affiliated with the 
Army Ordnance Association. As- 
sociated with Mr. Davis on the 
committee are Ward M. Canaday, 
chairman of the board, Willys- 
Overland’ Motors, Inc.; C. Donald 
Dallas, president, Revere Copper 
& Brass Co.; Arthur. G. Dreis, 
vice-president and treasurer, Mc- 
Quay-Norris Mfg. Co.; John M. 
Olin, president, Olin Industries, 
Inc., and P. D. Wagoner, presi- 
dent, Underwood, Elliott-Fisher 
Co. 








Cc. K. DAVIS 





SEAMAN ASST. MGR. 

N. Y. DISTRICT OF 

PHILIP CAREY MFG. 
David P. Seaman has recently 
been appointed assistant man- 
ager of the New York district 





DAVID P. SEAMAN 


of The Philip Carey Mfg. Co., 
producers of building materials 
and industrial products, Lock- 
land, Cincinnati, Ohio. Mr. 
Seaman was previously vice- 
president of The Nassau Suffolk 
Lumber Co., Long Island City, 
N. Y. He is vice-president and 
a director of The Suffolk County 
Federal Savings & Loan Associa- 
tion, which positions he will con- 
tinue to hold. He will special- 
ize in assisting the company’s 
dealers to set themselves up as a 
prime source of information for 
prospective heme builders. His 
headquarters will be at 60 E. 
42nd St., New York City. 





SKILSAW NAMES 
TWO NEW OFFICERS 


E. J. Kelley has been elected 
vice-president in charge of engi- 
neering and J. L. McManus has 
been elected secretary of Skilsaw, 
Inc., Chicago, Ill., manufacturers 
of portable electric Skiltools. 
Mr. Kelley was formerly secre- 
tary of the company and Mr. 
McManus, prior to his appoint- 
ment, had been director of pur- 
chases. E. B. McConville, treas- 
urer, was elected a member of 
the board of directors. 
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Texas Nail & Wire Co., Galveston 
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the purchase of the Texas Nail & 
Wire Co., Galveston, Tex., which 
will be operated as the Texas 
Nail & Wire Division, Dickson 
Weatherproof Nail Co. Sales of 
products made at Galveston will 
continue to be made under direc- 
tion of Gus A. Herzog, manager 
of the Texas Nail & Wire Divi- 
sion, address of which is P. O. 
Box 516, Galveston, Tex. 

The new division will welcome 
inquiry for screw nails and lead 
head nails made by the older di- 
visions of the Dickson Weather- 
proof Nail Co. and likewise in- 


quiries for box nails, fine nails, 
special nails, manufacturerer’s 
wire, cotton bale buckles and job 
galvanizing. The company plans 
to add various wire mill facili- 
ties, to diversify the products 
of the mill in Galveston and to 
expand the production of com- 
mon nails as well. 

Dickson’s Houston Lead Head 
Nail Factory, 320 Gregg St., 
Houston, Tex., will also be con- 
tinued and will be used to assist 
in distribution of products made 
in Galveston. This plant was es- 
tablished late in 1944 to make 
lead head roofing nails. 











LANDERHOLM HEADS 
SARGENT’S OFFICE 
IN CHICAGO 


C. R. Landerholm has been 
appointed manager of the Chi- 
cago, Ill., office of Sargent & 
Co., New Haven, Conn. He 
joined Sargent in 1912 and was 
for many years in charge of the 
Contract Division of the Chicago 
office. A year ago he was also 
made assistant manager of that 
ofice. He succeeds J. C. 
Neemes, who has retired after 37 
years of active service with Sar- 
gent. 

Roy G. Salaman succeeds Mr. 











Cc. R. LANDERHOLM 
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ROY G. SALAMAN 


Landerholm as assistant manager 
of the Chicago office. He joined 
the company in 1916 and has 
represented it in Chicago and 
sections of the midwest. 


U. S. PLYWOOD CORP. 
FORMS EXPORT DEPT. 
HEADED BY FRANK 


John Frank, formerly general 
manager of the Omni Products 
Corp., New York City, exporters 
and manufacturers’ foreign rep- 
resentative, has been named 
manager of the newly created ex- 
port department of the United 


46th St., New York ‘City, 19. 
This department will develop for- 
eign markets for the postwar era, 
which, the company expects to 


produce a substantial demand 
for certain types of American 
plywoods, and other related 
products. 


TOWNSEND ASSISTANT 
SALES MGR. SILEX 


J. H. Townsend, formerly as- 
sistant to the general sales man- 
ager of the Silex Co., home appli- 
ance manufacturers, Hartford, 
Conn., has recently been ad- 
vanced to the position of as- 
sistant sales manager. 





SNYDER PRESIDENT 





POLARIZED PRODUCTS 


A. E. Snyder has recently been 
elected president of the Polar- 
ized Products Corp., wholly 
owned subsidiary of the Noma 
Electric Co., New York City. He 
was formerly associated with the 
Westinghouse Electric & Mfg. 
Co. 


PORTABLE LAMP & 
EQUIPMENT COMPANY 
CHANGES NAME 


The Portable Lamp & Equip- 
ment Co., Philadelphia 40, Pa., 
has recently changed its name to 
the Portable Products Corp. 


NOMA SETS UP FUND 
FOR NEW TOY DESIGNS 


A $50,000 fund for new toy de- 
sign and development has been 
announced by Noma Electric 
Corp., 55 West 13th St., New 
York City. Although principally 
engaged in manufacture of essen- 
tial war products the company, a 
little more than a year ago, was 
able to find non-critical materials 
and plans for making toys in a 
way not to interfere with any 
war effort. 

Henri Sadacca, president, an- 
nounced the company is in the 
toy field to stay and so have 
established the Noma Toy De- 
sign Foundation to acquire origi- 
nal toy designs and ideas sub- 
mitted by inventors and de- 





States Plywood Corp., 616 W. 


signers. 











E. J. GEBHART, MANAGES 
HEADS DISSTON POWER 
CHAIN SAW SALES 
Henry Disston & Sons, Inc., 
Philadelphia, Pa., has announced 


that Ellwood J. Gebhart has 





ELLWOOD J. GEBHART 


been made sales manager of the 
Power Chain Saw Department. 
Mr. Gebhart was first employed 
by the Disston company in 1908 
when he began work in the wood 
band saw department. Later he 
was made foreman of this de- 
partment; still later assistant su- 
perintendent. In 1927 he was 
fransferred to mill goods sales 
and traveled in North and South 
Carolina for a year. He was 
then sent to the Disston Ca- 
nadian factory at Toronto where 
he served as production manager 
until 1936 when he was returned 
to the Philadelphia office for 
sales work in the industrial de- 
partment. After a time he was 
placed in charge of metal saw 
sales; later he was given man- 
agement of beet knife sales and 
made assistant to the industrial 
sales manager. 

In taking over the manage- 
ment of the newly created power 
chain saw sales department, Mr. 
Gebhart assumed broader re- 
sponsibilities, as Disston sales in 
the chain saws—saws powered 
with Mercury gasoline engine— 
pneumatic and_ electric — have 
been growing very rapidly. Mr. 
Gebhart still will manage the 
sales work of the company’s ac- 
tivities in the sugar beet field. 
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held the 
1945, in- 
Manager 
J. A. Fitschen reported 1944 sales 19 per cent above 1943; 1944 stock turn 10.1 (in 1943 


WISCO HARDWARE CO., Madison, Wis., dealer-owned wholesale house, 
annual Wisco Merchandising School and stockholders’ meeting Jan. 15-17, 
clusive, with a total registration of 707, including 119 factory representatives. 


it was 7.8), and a ratio of current assets to current liabilities 9.3 to 1. He also reported 
total credit losses since 1938 of $29.43. An outstanding exhibit of available goods was 
presented, including a few new lines to be handled by Wisco. The officers and directors 
in the above illustration are, from left to right: P. M. Ellingson, treasurer, Edgerton; 
Clarence Mielke, Markesan (newly elected member of the board); Joseph B. Eagan, 
Avoca; Darwin Follett, Coloma, vice-president; J. A. Fitschen, Madison, secretary and 
general manager; Roy Beat, Mt. Horeb, president; Henry Kozelka, Prairie du Chien; 
Otto Baarder, Orfordville, and F. E. McKichan, Fennimore. All of the officers and 


directors are from Wisconsin. 








WALSH, DIST. SALES 
MGR. NEW YORK FOR 
PAGE STEEL & WIRE 


J. J. Walsh has recently been 
appointed district sales manager 
for the New York district of the 
Page Steel & Wire Division of 
the American Chain & Cable 
Co., Inc., Bridgeport, 2, Conn., 
with headquarters at 230 Park 
Ave., New York City. He has 
been with the company for 22 
years. 


FARADAY ELEC. CORP. 
MOVES OFFICES 


The Faraday Electric Corp., 
Adrian, Mich., has_ recently 
moved its executive, sales and 
advertising offices to 11 South 





LaSalle St., Chicago, Il]. Among 
those who have moved to Chicago 
are Paul H. Hill, vice-president 
in charge of sales, and Joseph E. 
Fanning, assistant sales manager. 
C. W. Morean, midwest district 
office manager, and C. L. Hobbs, 
branch office manager, have their 
headquarters at the same address. 





PITTSBURGH PLATE 
GLASS WAREHOUSE 
HEADED BY ZOLL 


H. E. Zoll has recently been 
appointed manager af the Pitts- 
burgh Plate Glass Co. warehouse 
in Pittsburgh, Pa. The new man- 
ager has been with the company 
for 24 years having started in 
the local office as a clerk. He 
later became an estimator, and 





was also manager of the contract 
department and in 1935 he was 
made assistant manager of the 
Pittsburgh branch. Mr. Zoll suc- 
ceeds H. R. Kluth, who was re- 
cently named general manager of 
warehouses with headquarters in 


Pittsburgh. 


PHILCO PLANTS IN 
PHILA., SIMPLEX DIV. 
WIN “E” AWARDS 

The Philadelphia, Pa., plants 
of the Philco Corp., Philadelphia, 
Pa., and the Simplex Radio Di- 
vision of the company in San- 
dusky, Ohio, have recently re- 
ceived the 17th and 18th Army- 
Navy “E” awards made to the 
company. 





PRICE AND READ ON 
WESTINGHOUSE BOARD 


Election of Gwilym A. Price, 
of Pittsburgh, Pa., and John R. 
Read, of Hamilton, Ontario, 
Canada, to the board of directors 
of the Westinghouse Electric & 
Manufacturing Company, Pitts- 
burgh, Pa., has been announced 
by A. W. Robertson, chairman. 
Mr. Price joined Westinghouse 
in September, 1943, as vice- 
president, his responsibilities in- 
cluding settlement of war con- 
tracts. Mr. Read is chairman 
and president of the Canadian 
Westinghouse Company. 

Prior to his election as an offi- 
cer of Westinghouse, Mr. Price 
had been president of the Peo- 
ples-Pittsburgh Trust Company, 
of Pittsburgh, since January, 
1940, following three years as 
its vice-president in charge of 
trusts. He had served as a trust 
officer since 1923, and was 
elected a vice-president of the 
bank in 1930. 





GREENFIELD TAP & DIE 
RECEIVES FIFTH STAR 


The Greenfield Tap & Die 
Corporation, Greenfield, Mass., 
was the recipient of its fifth 
Army-Navy “E” Award for excel- 
lence in the production of war 
material. Appropriate cere 
monies, held on Jan. 6, 1945, 
marked the conferring of the 
award to the company. 





WICHITA COMPANY 
DISTRIBUTES RADIOS 
FOR STEWART-WARNER 


The Wichita Building Material 
Co., Wichita, Kan., has been ap- 
pointed distributor for Stewart- 
Warner home radios in western 
Kansas under the direction of 
Elizabeth M. Anderson. 











AMERICAN HARDWARE SUPPLY CO., Pittsburgh, Pa., dealer owned jobber, annual meeting, Jan. 29-30, inclusive, 1945, 
at company headquarters, 41-43 Terminal Way, South Side, Pittsburgh; Pa., attended by 435 dealer-members, exhibitors and 


guests. 


Reported sales for 1944 of approximately $3,500,000, an increase of about 23 per cent over 1943 volume. 


Reelected Charles W. Scarborough, Pittsburgh, president, and elected Sherwin M. Wylie, Elizabeth, Pa., vice-president to 


succeed the late Frank B. Post, Washington, Pa. 
treasurer. William M. Stout; general manager, and E. A. Hastings, treasurer and assistant gene it 
Officers and directors in photo above, left to right; Messrs. Hastings, Stout, 


to those offices. 


Harold D. Whieldon, Greenville, Pa., was elected secretary and assistant 


janager, were reelected 
. Scarborough; H. 


Kirk, Sr., Newcastle, Pa.; M. R. George, Mt. Pleasant, Pa.; Mr. Whieldon; Clarence S. Newcomer, Mt. Joy, Pa., and W. R. 
Conaway, New Lexington, Ohio. 
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“Double-Lever Action 


‘eT -s-Mal-lare) 
TON GRIP! 


\\ / 
~*% 





oe 
HEAVY FORMING, 

TWISTING, BENDING, 

CRIMPING, ETC — 








Does more things, . 
easier and quicker, 
than any other tool! 


Remains locked to the work 
with hands removed. Holds 
anything, any shape, with a grip 
that never slips. Is actually Hand- 
Vise, Clamp, Super-Plier, Adjustable 
End Wrench, Pipe- Wrench, Locking 
Wrench and Toggle-Press—ALL IN ONE!* 
Light, trim, handsome. Made of fine al- 
loy steel. Zinc plated. 2 sizes—7"' and !0". 


Sold through Tool Jobbers 
PETERSEN MFG. CO., Dept. D-3, DeWitt, Nebr. 








Buy Bonds and More Bonds for Victory! 3 








Accuracy learned 
yesterday serves 
him well today 


The accepted use of aperture rear sights on 
military rifles in this war will surely increase 
the demand for similar sights by sportsmen 
after the war. 

Lyman has pioneered in designing and 
adapting Aperture Rear Sights to rifles for 
sportsmen and soldiers for many years. 

There will be Lyman Aperture Rear Sights 
designed for shooters after the 
war. Jobbers and dealers who 
plan to handle Lyman Products 
will be offering their customers 
the best. 


The Lyman Catalog free to dealers. Also free 
folders on individual products 


LYMAN 


APERTURE SIGHTS 


; 








One of the 


famous Lyman 


THE LYMAN GUN SIGHT CORP. Aporsce Sigte 
Middlefield, Conn. 
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WOODRUFF 
LAWN SEED 


DEALERS 
Earn Greater 


PROFITS 





Lead their communities in 


merchandise values offered 





With Woodruff’s Gold Seal mixtures — the 
highest in quality and price — establishing the 
line as the finest in quality, the dealer has, in 
Woodruff adapted lawn seed, a complete assort- 
ment of mixtures meeting every growing condi- 
tion, and every pocketbook. (Incidentally, today’s 
buying trend is to the top-quality, better- profit 
mixtures that produce permanent lawns.) 


Have the advantage of extra 


promotion and advertising 





Woodruff adapted Lawn Seed has long had the 
reputation of being backed by the most compre- 
hensive array of store selling aids... complete in- 
formation for making your store the authority on 
producing good lawns. Now Woodruff’s national 
advertising in magazines and newspapers has 
grown to a size where it is a recognized force in 
attracting a volume of lawn seed cusomers to 
dealers’ stores. 


Write for full information about our direct 
dealer proposition. 


GRASS SEED DIVISION 


F. H. WOODRUFF & SONS, INC. 


MILFORD, CONN. ¢ TOLEDO, OHIO « ATLANTA, GA. 
DALLAS, TEXAS e¢ BELLEROSE, Lt. I, N. Y. 


133 











PARKER 
Small Hand Tools 
are worth their 


Wall — ie quoalily 





War commitments continue to control much 
of our production. Of the Parker Small Hand 
Tools which you have requested, only a few are 
We wish there were more and 


again available. 
that deliveries could be speeded. Every effort 
is being made and to offer 
you the new quality tools in greater variety 


in that direction, 


bear the Parker name 


will 


which postwar. 








— MANUPACTURING: COs 


WORCESTER 1, MASS. 
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FIBERGLAS CORP. 
PERSONNEL CHANGES 


Ben S. Wright, formerly man- 
ager of the Fiberglas Fabrics di- 
| vision, Toledo, Ohio, has been 
transferred to Cleveland, as man- 
| ager of the Owens-Corning Fiber- 
| glas Corp., branch office, 825 
| Hanna Bldg. Prior to his affilia- 
| tion with the Fiberglas Corp., 
Mr. Wright was store superin- 
| tendent of the LaSalle & Koch 
Co., Toledo, and then became 
manager of the Glass Center at 
| the 1940 World’s Fair. 

Mr. Wright succeeds W. H. At- 
kinson, who is now manager of 
the company’s Chicago, IIl., 
branch office. Mr. Atkinson has 
been with the company since its 

| formation, in 1938. Mr. Atkinson 
| succeeds Frank L. Myers, who 
| will join the general sales or- 
ganization at the company’s gen- 
eral offices. He will engage in 
special assignments in the field 
of thermal insulation, adapting 
standard Fiberglas products to 
new applications. Earl Swaim, 
formerly Buffalo branch manager 
associated with G. E. 








is now 

Gregory, vice-president in charge 
of commercial development in 
the Toledo offices. 


APEX NAMES TWO 
SOUTH DISTRIBUTORS 


A. C. Scott, vice president in 
charge of sales of The Apex 
Electrical Mfg. Co., Cleveland, 
10, Ohio, has announced ap- 
| pointment of two new distribu- 
|tors to handle the company’s 
| line of washing machines, ironers 
|and vacuum cleaners. Georgia 
Appliance Co., Atlanta, Ga., and 
the Cate-McLaurin Co., Colum- 
bia, S. C. Georgia Appliance 
| will cover the state of Georgia. 


cover all of the state of South 
Carolina. 

These and other distributors, 
upon resumption of production, 
will handle electric and gas- 
powered washing machines, 
ironers, vacuum cleaners and a 
new completely automatic wash- 
ing machine recently announced 
by the company. 





BUFFALO BOLT CO. 
MAKES BLOUNT HEAD 
OF RESEARCH DEPTS. 


Harold N. Blount, formerly of 
Curtiss-Wright Corporation, has 
just joined the staff of the Buf.- 
falo Bolt Company, North Tona- 
wanda, N. Y., and will have 
charge of market and product re- 
search. Mr. Blount is a grad- 
uate of the Massachusetts Insti- 
tute of Technology and has had 
wide experience in research and 
engineering problems. 





KENRO PRODUCTS, INC. 
FORMS OWN EASTERN 
SALES ORGANIZATION 
Kenro Products, Inc., wholly 

owned subsidiary of the Marlin 

Firearms Co., New York City, 














has formed its own sales organi- 
zation of the eastern seaboard, 
covering seven states, from Vir- 


| ginia to Florida, including North 


and South Carolina, Georgia, 
Alabama and Tennessee. The 
company will supervise sales ard 
distribution in this territory of 
Marlin razor blades and shave 
creams, as well as Don Juan 
cosmetics. The new sales super- 
visors and their territory head- 
quarters are: James C. Terry, 
Birmingham, Ala.; Walter R. 
Salter, Atlanta, Ga.; Nugent C. 
Hester, Raleigh, N. C., and Bruce 





|The Cate-McLaurin Co. will 


M. Achenbach, Tampa, Fla. 














DALLAS BRANCH, FAIRBANKS, MORSE WINS BUSINESS 


| VOLUME CUP: The Fairbanks, Morse & Co., 600 S. Mich- 
| igan Ave., Chicago, IIl., recently presented its Dallas, Tex., 
| branch with the company’s president's cup, in recognition of 
| having a larger volume of business than any other branch 


lin 1944 in relation to its annual quota. 


Above, left to right: 


| Robert H. Morse, Jr., general sales manager; Col. Robert H. 


| Morse, president, who made 
Renken, manager, Dallas, Tex., 


the presentation, Harry J. 
branch, and R. H. Matthews, 


who headed the list of Dallas field engineers in sales. 


HARDWARE AGE 
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FLORIDA REP. FOR 
SUPPLEE-BIDDLE CoO. 


Announcement has been made 
Phila- 
delphia, Pa., wholesale hardware 


by Supplee-Biddle Co., 








S. A. SAVAGE 


distributors, of 
pointment of S. 
representative of the company in 
central Florida. He will make 
his headquarters in Orlando. Mr. 
Savage has represented the Bel- 
knap Hardware & Mfg. Co., 
Louisville, Ky., and Hibbard, 
Spencer, Bartlett & Co., Chicago, 
Ill., in the same territory and has 
sold hardware on the road for 
more than 30 years. For the 
past two years he has been iden- 
tified with the automotive parts 
business. 


TEEPLE HEADS N. Y. 
AMER. CHAIN SALES 


Ralph J. Teeple has recently | 
been appointed general district | 
New York | 


sales manager of the 
district of the American Chain 
& Cable Co., Inc., Bridgeport 2, 
Conn. He has been with the 
Page Steel & Wire division of 
the company for 23 years. He 
had charge of the chain link 
fence sales department at Bridge- 
port, served in the Pittsburgh 
sales office, headed the Atlanta 
district, and finally, 
five years was New York district 
sales manager for the Page Steel 


& Wire division. 


FORMICA WINS STAR, 
EXPANDS FACILITIES 


Insulation Co., 
has_ recently 


The Formica 
Cincinnati, Ohio, 


S. A. SAVAGE CENTRAL | cluding Signal Corps, Ordnance, 


the recent ap- 
A. Savage as 


for the past | 


| nounced the appointment of six 
| distributors 


} 
| 


been given its second white star | 


for the Army-Navy “E” pennant, 
signifying continued excellence 
in the production of war ma- 
terielh The company manufac- 
tures laminated plastics which 
are being used in diversified ap- 
plications in the war effort, 
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in- | 


Army Air Force and the Navy. 
As the wartime production oper- 
ations of the company are con- 
tinuing at top speed, the com- 
pany has leased a building for 
storage purposes, and is provid- 
ing three more floors of factory 
space through construction at 
the plant. 

DAZEY CORP. NAMES 

SANFORD COMPANY 

AGENT IN WEST 


The Dazey Corp., St. Louis, 
Mo., makers of can openers, fruit 
juicers, etc., has named the D. E. 
Sanford Co., with offices in San 
Francisco and Los Angeles, Cal., 
Seattle, Wash., and Portland, 
Ore., as its western sales repre- 
sentative. The present customer 
relations, and_ sales _ policies, 
which have been in existence 
for nearly 50 years, will remain 
unchanged. 

PENNSYLVANIA SALT 

NOW MAKING “DDT” 


The Pennsylvania Salt Mfg. 
Co., chemical manufacturer, 
Philadelphia, Pa., announces that 
it has completed the installation 
of facilities for the manufacture 
on commercial scale of DDT 
(dichloro - diphenyl - trichloroe- 
thane). Production has already 
begun, all of the output for the 
present being taken by the gov- 
ernment for use of the Army and 
Navy. The company state’ that 
as soon as military requirements 
permit and the WPB approves, it 
will be in a position to supply 
DDT for preferred civilian uses. 


WALKER DESIGNS 
IRONERS FOR CONLON 
George W. Walker, has been 

engaged to style the post-war 
household ironers of the Conlon 
Corp., Chicago, Ill. The 
pany will make a new 
unique type of rotary ironer, and 
its private brand ironer opera- 
tions will be designed with 


com- 
and 








special styling. 


APPLIANCE MFG. CO. 
NAMES DISTRIBUTORS 


The Appliance Mfg. Co., Al- 
liance, Ohio, has recently an- 


for the Duchess 
washing machines. The distrib- 
utors are: Norman-Young Ap- 
pliance Co., Dallas, Tex.; Dall- 
man Supply Co., San Francisco 
and Sacramento, Cal.; Omaha 
Appliance Co., Omaha, Neb.; 
Ryan Radio & Electric Co., Kan- 
sas City and Wichita, Kan.; 
Schwabacher Hardware Co., Se- 
attle, Wash., and George A. 
Clark & Son, Minneapolis, Minn. 
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A61-484 A61-048 A61-241 
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= ct o- Fy 
A61-3327 Spring Catch Aél- 7 "Snap Grip"’ A61-3396 


with 3 Strikes ring Catch Spring Catch 
hh 3 Strikes 


Onder You FOR SPRING DELIVERY 


A high quality matched set in Bright Zinc finish. 


Available in a “Profit Packed” deal or sold as individual 
items. Deal comes complete with attractive display board. 


Here is an eye-catching big profit line that will attract and 
easily sell itself to your customers. Matched sets, distinc- 
tively designed for quick sales. 


‘Sree DISPLAY BOARD 


Put this attractive display on your 
counter and watch it go to work. Sells 
hardware on sight. Display board in- 
cludes a sample of each item illustrat- 
ed above. You pay only for the applied 
hardware. Application and Display 
Board are FREE. Ask for Assortment 
No. 3440. 


PACKAGED FOR YOUR CONVENIENCE 


Sturdy space saving cartons are labeled for 
INf 


easy identification. Each carton contains one 
dozen products of one kind; packed in in- 
dividual envelopes with screws. 





To speed up handling and delivery, and to 
prevent loss of parts, each item is individu- 
ally packed in an attractive, heavy envelope. 
Catalog number, illustration of product and 
oi installation data are printed on 
\ the face of each envelope for 
quick and easy identification. 








Your “All From One Source” 
Hardware Manufacturer 












it'll be a grand and glorious 
feeling to supply you with genuine 
H&A “BLUE HEART" and H&A 
“BUCKEYE” Pure Manila Rope 


In the meantime, while the Japs still dirty up 
the lands where good fibre comes from — and 
our fighting men and ships need every foot of 
the best cordage that Hooven & Allison can 
supply them, we'd like to offer two suggestions: 


(1) Be smart and carry only modest stocks of 
rope until better rope returns. 


(2) Keep reminding your customers to conserve 
rope. Even war grades* are precious. 


* Our Blue Star No. | Jute 
Rope and Dreadnaught No. 
2 (Istle) Rope are being 
made from the best fibres 
now available. 
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Ia Cordage Since 1869" 


THE HOOVEN 
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OBITUARIES 








George E. Dickson, 77, found- 
er and president of the Dickson 
Weatherproof Nail Co., Evans- 


| ton, Ill., passed away recently at 


his home in Evanston. Mr. Dick- 
son attended McKendree Col- 
lege, of which he later became a 
trustee. He was connected with 
the Illinois Central Railroad and 
later the Illinois Steel Co., while 
working his way through Kent 
College of Law. He spent sev- 
eral years in the practice of law 
in the legal department of the 
London Guaranty & Accident 
Co., and the Fidelity & Casualty 
Co. About 20 years ago, Mr. 
Dickson invented a lead head 
nail, the patent for which he 
offered to various manufacturers 
without success. He later in- 
vented a machine to make the 
nails, and then founded the 


George E. Dickson, President of Dickson 
Weatherproof Nail Co., 


Passes at 77 








GEORGE E. DICKSON 





Dickson Weatherproof Nail Co., 
Evanston, Il. 








WILLIAM M. IRWIN 


William M. Irwin, vice presi- 
dent and managing director of 
Marshall-Wells Alberta Co., Ed- 
monton, Canada, passed away re- 
cently. Mr. Irwin, who had been 
connected with the hardware 
trade for 40 years, entered the 
employ of Miller-Morse, Winni- 
peg, Canada, at an early age. In 
1928 he joined Marshall-Wells in 
its merger with the Miller-Morse 
Hardware Co. He became vice 
president and managing director 
of Marshall-Wells, Ltd., Calgary, 
Alberta, Canada. He was later 


transferred to Winnipeg as man- 


ager, and in 1939 became gen- 
eral manager of the Marshall- 
Wells Co., Duluth, Minn., where 
he remained until his transfer to 
the Edmonton company in 1942. 





MAJ. M. A. WALKER 

Major Mark Anthony Walker, 
75, organizer of the M. A. Walker 
& Co., hardware firm, Covington, 
Tenn., died recently after a 
month’s illness. During the 
years following Major Walker’s 
participation in the Spanish- 
American War, he served two 
terms as mayor of Covington, 
and one term as register of Tip- 
ton County. He built the first 
water works in Covington, and 
the Mark Anthony Walker Bridge 
that spans the Hatchie River was 
named after him. He served as 
deacon of the First Presbyterian 
Church for many years. Sur- 
vivors include his widow, two 
sons, and a sister. 





IVER O. MOSSBERG 
Iver O. Mossberg, 50, presi- 
dent, O. F. Mossberg & Sons, 
Inc., New Haven, Conn., fire- 
arms makers passed away Feb. 
18. 
Mr. Mossberg, a native of 














WILLIAM M. IRWIN 


Fitchburg, Mass., was graduated 
from Worcester Technical Acad- 


;emy in 1918. A year later he 


joined his father and brother in 

organizing the Mossberg firm. 
Mrs. Mossberg, a son, two 

daughters and a brother survive. 


HARDWARE AGE 
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E. A.-Cherry, Pioneer Stanley Salesman 
Passes; Once Covered Half of Country 


E. A. Cherry, 70, one of the 
pioneer salesmen of Stanley 
Tools, New Britain, Conn., 
passed away suddenly on Feb- 
ruary 10 at his home in Brooklyn, 





E. A. CHERRY 


N. Y¥Y. Joining the company— 
then known as the Stanley Rule 
& Level Co.—in September, 1889, 
he spent a few years in the New 
York office, later calling on the 
trade in that area. He soon be- 
came one of the two salesmen em- 
ployed by the company, covering 
one half of the country. 

Mr. Cherry was aggressive, in 
years past, in selling his com- 
pany’s line to groups of hard- 
ware sales clerks. He traveled 
with trunks, samples and stere- 
optican slides, giving evening 
lectures in addition to calling on 
his trade. He was well known for 
his sympathetic and cooperative 
interest in advising and aiding 
younger salesmen. Instrumental 
in the establishment of the com- 
pany’s educational department in 
1923 for work with vocational 
schools, he began in 1932 to de- 
vote full time to educational work 
east of the Rocky Mountains. 
Until 1932, at the age of 58, he 
did much traveling in public car- 
riers, learning at that age to 
drive a car after which he made 
all of his trips by automobile. 
Last fall, on the occasion of his 
55th year with the company, he 
was honored with a. testimonial 
dinner tendered by his associates. 
He was a member of the Harp- 
ware Ace Fifty Year Club. 

During the Spanish-American 
War, he served with the U. S. 
Navy aboard The Yankee and 
during the First World War 
served his company as a repre- 
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sentative in Washington, D. C. 
Mrs. Cherry, three sons and 
two daughters survive. 


F. J. BOURNE 


Fred J. Bourne, 77, veteran 
and well known hardwareman, 
formerly house salesman for the 
Hall Hardware Co., dealer owned 
jobbers, ~ Minneapolis, Minn., 
passed away fecently, after a 
short illness, at.the St. Barnabas 
Hospital Minneapolis, Minn. Mr. 
Bourne left school in 1884 to be- 
come a clerk in his father’s hard- 
ware store in Grundy Center, 
Ia. In: 1898, he became road 
sales répresentative for the Ro- 
chester Stamping Co., and the 
Robeson Cutlery Co., Rochester, 
N. Y., in Nebraska and the 
Dakotas. He was later connected 
with the former Simmons Hard- 
ware Co., St. Louis, Mo., as as- 
sistant sales manager, in which 
capacity he also served the 
Norvell-Shapleigh Hardware Co., 
St. Louis, Mo. 

Mr. Bourne was also affiliated 
with the Diamond - Simmons 
Hardware Co., Minneapolis, 
Minn., and the Hackett Gates 
Hardware Co., St. Paul, before 
joining Hall Hardware Co. in 
1928 as claim clerk and house 
salesman. He was a member of 
the Harpware Ace Fifty Year 
Club, and of the Scottish Rite. 
A 32nd degree Mason, he was a 
member of that order for 54 
years. 

Survivors include his son, Fred 
C. Bourne, formerly with the Pal 
Blade Co., New York City, now 
connected with the Twin City 
Ordnance Plant; a_ brother, 
George T, Bourne, who until his 
retiremen was a sales representa- 
tive for Shapleigh Hardware Co., 
St. Louis, Mo., and a sister. 





FRED J. BOURNE 








ATLAS RIVETS 


at 2 Il 


America at war is using ATLAS 
RIVETS by the millions . . Amer- 
ica at peace will find use for 
millions more. ATLAS RIVETS 
have conclusively proved their 
worth . . they have more than 
justified their widespread con- 
sumer acceptance ... the future 
is very bright for ATLAS RIVETS. 


rr 
e's | 





You won't find the head of our 
shipping department at his desk 
now-a-days. He took off his 
coat, rolled up his sleeves and 
is out in the shipping depert- 
ment personally supervising de- 
liveries — he's getting results, 
too, — your order is getting 
prompter consideration. 


ATLAS TACK 


fede] ite] 7-aale), | 


HENDERSON, 
KY. 
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There’s a growing © 


market for these 


Get your share of this profitable business. Here is 
a complete line of linoleum adhesives and acces- 
sories — conveniently packaged — and priced right. 
Your name and address imprinted on labels FREE — 


LINOLEUM 
SUPPLIES 





on minimum orders. 


For complete price list and name of nearest distributor. 


LINO-PASTE CO. 
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Lin-O-Wax—aAvailable in 7 beautiful colors 
(paste) 

Lino-Wax—Self-Polishing Floor Wax (fluid) 

Fabrikleen—Foam Carpet Cleaner 

Fabrikleen—Dry Cleaner 

Linoleum Paste 

Dehydrated Linoleum Paste—2 Lbs. & 5 Lbs. 

Waterproof Cement 

Dampproof Cement 

Sink Top Cement 

Cove Base Cement 

Cotton Back Wall Adhesive 

Asphalt Emulsion 

Asphalt Tile Cement (Cut Back) 

Asphalt Primer 

Asphalt Felt 15 Lbs. 

Asphalt Felt 30 Lbs. 

Saturated Felt 62 Lbs. 

Saturated Felt 42 Lbs. 

Combination Linoleum Felt 42 Lbs. 

Dry Linoleum Felt ¥% Lb. 

Asphalt Tile Cleaning Powder—3 Lbs. & 10 Lbs. 

Prepared Mastic Fioor 

Nutop Patcher & Resurfacer 


WRITE TODAY! 


(Distributor's 
Note: Some territory still open—write for details.) 


1948 CARROL AVENUE 
CHICAGO, ILL. 


“Largest exclusive makers of linoleum adhesives 
in the country” 





| church. 


MARVIN W. TRASK 


Marvin W. Trask, 93, Trask 
Hardware Co., Deer Lodge, 
Mont., retail dealers, passed 


away recently, having been asso- 








MARVIN W. TRASK 


ciated with the company for 75 
years. Mr. Trask had been quite 
active in the business until the 
end of the past year, coming to 
the store each day and meeting 
his old friends. As a boy of 17, 
Mr. Trask traveled overland to 
Montana, settling in the town 
which later became Deer Lodge. 
He joined the Strange & Richard- 
son hardware firm as an appren- 
tice in 1869 and learned the tin- 
ner’s trade. In 1887, he became 
sole owner of the business. One 
of his sons, Marvin W., Jr., be- 
gan working in the store in 1907, 
while another son, Frank, started 
with the firm in 1909. When the 
business was incorporated in 
1929, they became partners. Mr. 
Trask was a member of the 
Harpware Ace Fifty Year Club. 


WALLACE ARMER 


Wallace Armer, 80, hardware 
dealer in Schenectady, N. Y., for 
more than 50 years, passed away 
recently in Ellis Hospital, Sche- 
nectady, after an illness of almost 
three months. Mr. Armer opened 
his hardware store in Schenec- 
tady in 1890 where he remained 
active in the business until Octo- 
ber, 1942, when his son Dayton, 
purchased the store. After leav- 
ing school, Mr. Armer went into 
the hardware business with Ar- 
nold Harris in Ballston Spa, 
N. Y., which store was later sold 
to Fred Armer, his brother. In 
addition to his store in Schenec- 
tady, he was a director of the 
Citizens’ Trust Co., and the John 
Wendell Co., Albany, N. Y. He 
spent much of his spare time 
working for the First Methodist 
Church, and was a trustee of the 
Duryee Memorial A.M.E. Zion 


Mr. Armer is survived by his 
widow, his son Dayton, a 
daughter, three brothers and a 
sister. 


FRANK S. TURTON 


Frank S. Turton, sales repre- 
sentative in New York state for 
Landers, Frary & Clark, New 
Britain, Conn., died recently at 
the Meriden, Conn., hospital, 
after a short illness. Mr. Turton 
joined the company in 1898 in 
the cutlery division, later becom- 
ing assistant superintendent. 
When the firm purchased the 
Meriden Cutlery Co., Mr. Tur- 
ton joined it as superintendent. 
Later when the plant was re- 
moved to New Britain, he be- 
came a cutlery salesman and, at 
the outbreak of the present war, 
returned to the Universal plants 
to assist on government orders. 





IRVING TUNICK 


Irving Tunick, senior salesman 
for Wm. L. Blumberg Co., New 
York City, died Jan. 11: follow- 
ing a heart attack at his home in 
Brooklyn, N. Y. He was 54 
years of age. Mr. Tunick started 
with the company in 1907 as a 
helper on a horse-driven truck. 
He was a pioneer in building 
business in the Flatbush, Boro 
Park and Bronx sections of the 
city. He was a member of 
Forditude Lodge, F. and A. M. 
He is survived by his widow 
and three children, Capt. Fred 
Tunick, overseas; Lt. Robert 
Tunick, U. S. N., and Mimi 
Tunick. 


PHILIP SCHEURER 


Philip Scheurer, 87, member 
of the firm of Scheurer Bros., 
Nashville, Ill., former hardware 
merchants, passed away recently 
in St. Elizabeth’s hospital, Belle- 
ville, Il. Mr. Scheurer learned 
the tinner’s trade in Trenton, and 
then was employed in his father’s 
hardware store. In 1900 his 
brother Rudolph purchased his 
father’s interest in the business 
and changed the name to 
Scheurer Bros. Philip Scheurer 
was in charge of the stove and 
mechanical department. After his 
brother’s death, he continued in 
the business a year, and in 1938 
sold it to Kurth Weinlein. He 
is survived by three children and 
one brother. 


FRANK A. BODINSON 


Frank A. Bodinson, 71, affili- 
ated with the hardware trade 
since his father established a 
store in Kearney, Neb., in 1878, 
passed away recently at his 
home. He retired from active 





management in 1936. 
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McClintock, Gould Now Sole Owners 
Of John B. Varick Company 


and Mr. Gould became partial 
owners of the company. The 
firm’s holdings include the busi- 
ness property on Elm St., Man- 
chester, also four warehouses, 
the 104-room Rice-Varick Hotel, 
two other buildings, one of 
which houses the company’s jew- 
elry store, and a parking lot. 

The other officer of the cor- 
poration is John L. Sullivan, for- 
merly Assistant Secretary of the 
U. S. Treasury, who is clerk, and 
the directors are: Messrs. Mc- 
Clintock and Gould, Alson P. 
Taylor, superintendent of the 
hardware department, and 
Thomas D. Gould, office man- 
ager. 

John B. Varick, for whom the 
company was named, joined the 
concern at the age of 16, the 
business having been founded in 
1845 by John P. Adriance. 


George E. McClintock and 
Thomas F. Gould, veteran execu- 
tives of the century-old John B. 
Varick Co., wholesale and retail 





GEO. E. McCLINTOCK 
STANLEY & PATTERSON 


hardware concern, Manchester, DIV. FARADAY ELEC. 
N. H., have recently become the * MOVES TO BOSTON 
sole owners of the company, on The Stanley & Patterson Divi- 
an equal basis. Mr. McClintock} sion of the Faraday Electric 
has been associated with the firm| Corp., Adrian, Mich., has re- 
for 60 years and prior to the re-| cently moved to 434 Newbury 
cent change in ownership was| St., Boston, 15, Mass. The ma- 
president of the company. Now|chinery and personnel of the 
in addition to the office.of presi-| Holtzer-Cabot Signal Division, as 
dent, he also is general manager | well as equipment and personnel 
of the company. Mr. Gould, who| from the Faraday plant in 
joined the company as a clerk,} Adrian, will be combined at the 
45 years ago, and progressed | new location. Paul E. Freiwald 
until he was elected treasurer in| is sales manager of the division, 
1935, still holds that office. At] while George Rick heads the 
that time both Mr. McClintock | manufacturing phase. 

















INDIANA Retail Hardware Association convention and 
exhibit at Murat Temple, Indianapolis, Ind., Jan. 30-Feb. 2, 
1945 elected Elmer A. Hummer, Lakeville, president, suc- 
ceeding Charles W. Link, Rockport, and G. F. Sheely, In- 
dianapolis, secretary-treasurer. Convention opposed: Federal- 
ization of unemployment compensation; any - additional 
Federal or State tax burden; OPA permitting manufacturers 
to increase ceiling prices and requiring wholesalers and re- 
tailers to absorb such increases. Favored: abolition of special 
tax exemptions of retail consumer co-operatives; thorough 
audit of tax returns and operations of retail consumer co- 
operatives to see whether in compliance with exemptions 
under Internal Revenue Code; continued support and co- 
operation with state and Federal governments in all construc- 
tive efforts. Elected H. J. Klopfenstein, Portland, vice presi- 
dent. Men in photo above, left to right, Messrs Sheely, Link, 
Hummer and Klopfenstein. 
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DIFFERENT V-BELT 
REPLACEMENTS 
CAN BE FILLED... 


$i 
BELTS 


FOR SMALL DRIVES 
A 









from this one 
assortment 
















Win the 35 V-Belts in this Gilmer “FEye-Ful” 
Tower Assortment, you can fill 75% of your calls for 
small V-Belt replacements. The belts cover 887 different 
applications, including the most popular makes of 
washing machines, oil burners, power tools, home work- 
shop equipment and other small appliances. 


And with every Gilmer V-Belt you sell goes the assurance 
of complete customer satisfaction—a knowledge that 
the belt will stand up long and strong in service, and 
reflect credit on your store. 


Profit from the highly desirable belt replacement busi- 
ness. The Gilmer assortment (No. 350), together with 
its selling accessories, costs only $21.01. Your profit is 
$14.01. Just sign and mail the coupon below. 


L. H. GILMER COMPANY, 


Tacony, Philadelphia 35, Pa. 
Division of United States Rubber Company 


L. H. GILMER COMPANY 

Division of United States Rubber Company 
Tacony, Philadelphia 35, Pa. 

Send me the complete Gilmer “Eye-Ful" Tower Assortment. 
No. 350, as follows: 

1—35 assorted V-Belts for household appliances. 

2—Gilmer Handimeter (patented) for quick measuring of belts. 
3—Display stand, sign, inventory form. 

4—Gilmer Belt Catalog, ‘America's Belt Bible.” 

Bill me $21.01 through your nearest jobber. 





NAME 
ADDRESS__ 
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CORNELY JOINS 
SCHERR COMPANY 


Harold R. Cornely has recently 
joined the George Scherr Co., 
Inc., 200 Lafayette St., New York 
City, manufacturers and dis- 
tributors of precision measuring 
instruments and tools, as mana- 
ger of the machinists’ tools divi- 
sion. Mr. Cornely was formerly 
associated with Masback Hard- 
ware Co., Inc., wholesalers, New 
York City, as district credit man- 
ager of shipping territory. 





EDWARDS & CO. 
GIVEN FOURTH “E” 


Edwards & Co., Inc., Norwalk, 
Conn., has been given its fourth 
renewal of the Army-Navy “E,” 
signifying continued excellence 
in the production of war mate- 
riel. The employees of this com- 
pany have also received four re- 
newals of the Maritime “M” pro- 
duction award. In peace time, 
the company makes annunciators, 
bells, telephones, fire alarms, and 
other electric signaling devices. 





MAJESTIC RADIO FORMS 
RECORD UNIT 


The Majestic Radio & Televi- 
sion Corp., Chicago, Ill., has or- 
ganized a new subsidiary Majes- 
tic Records, Inc., New York 
City, for the manufacture of clas- 





sical, popular and novelty re- 
cordings. Executive offices and 
recording studios will be at 29 
W. 57th St., New York City, 
the manufacturing plant in New- 
ark, N. J. Eugene Tracey, 
president, The Majestic Radio & 
Television Corp., and chairman 
of the board of Majestic Rec- 
ords, announced that James J. 
Walker, former Mayor of New 
York City, had been elected a 
director of Majestic Records, 
Inc., and later was elected its 
president. Mr. Walker is a 
member of the American Society 
of Composers, Authors and Pub- 
lishers and president of the Na- 
tional Association of Performing 
Artists. 

Other officers of Majestic Rec- 
ords, Inc., are: Eli Oberstein, 
New York, executive vice presi- 
dent; Parker Erickson, Chicago, 
Ill., vice president; C. E. Under- 
wood, Chicago, treasurer; and 
secretary, Curtis Franklin, New 
York. 


PROCTOR ELECTRIC 
EXPANDS PLANT 


Announcement has been made 
by the Proctor Electric Com- 
pany, Philadelphia, Pa., that 
ground was broken on Jan. 27 
for an 80-ft. extension to the east 
of Building 12. When com- 





pleted, the new addition will 
provide the company with 25,000 
sq. ft. of additional floor space. 
It is expected that the new 
building will be ready for use 
within 60 to 90 days. 





SWISS PATTERN FILES 
RECOMMENDATION 
AVAILABLE 


Simplified practice recom- 
mendation, R206-44, Swiss Pat- 
tern Files is now available in 
printed form, and may be ob- 
tained from the Superintendent 
of Documents, Government Print- 
ing Office, Washington 25, D. C., 
for five cents each. The recom- 
mendation establishes a list of 38 
types of Swiss Pattern Files for 
stock production, and simplifies 
the number of sizes and cuts in 
each. 


WPB BLDG. MATERIALS 

HEADED BY SPENCER 

Warren Spencer has recently 
been named director of the 
Building Materials Division, 


WPB, to succeed John Haynes. 


He has been engaged in the con- 
tracting business in Washington, 
D. C., since 1925. He joined 
the WPB Building Materials Di- 
vision in Dec., 1942, having sus- 
pended operations of his com- 
pany for the duration. 











NORTH COAST Retail Hardware Association convention at the New Washington Hotel, 


Seattle, Wash., 28-29, 


1945, elected Roscoe Hazer, North Bend, Ore., president, suc- 


ceeding E. R. Whitmore, Bickley, Wash. Ruel D. West, Portland, Ore., and F. Graeme 
Wilson, Snohomish, Wash., were elected vice presidents, and D. D. Stewart, Seattle, Wash., 
was reelected secretary-treasurer. Convention opposed: Any action removing State jurisdic- 
tion from Federal employment compensation; manufacturers increasing prices without a 


corresponding increase being allowed to wholesalers and retailers. 
equalization through national association not directed by regional. 


Favored: National tax 
In above illustration, 


left to right, front row: E. R. Whitmore, Snohomish, Wash., retiring president; Ruel D. 
West, Portland, Ore., vice-president; D. D. Stewart, Seattle, Wash., secretary; Fred H. 


DeVore, Ferndale, Wash., director. 


Rear row: Directors Tom Cochran, Renton, Wash.; 


Henry F. Peterson, Seattle, Wash.; A. L. Wold, Issaquah, Wash., and Harold Enger, South 
Tacoma, Wash. President Hazer, who was unable to attend the convention as a result of 
illness, is shown at the right. 
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APPROVE REVISION 
OF REC. ON SHELLS 
AND CARTRIDGES 


The proposed revisions of the 
Simplified Practice Recommenda- 
tions, R31-44, Loaded Paper 
Shot Shells, and R62-44, Metallic 
Cartridges, have been approved 
for promulgation. The revisions 
will bear the ‘sériak “numbers 
R31-45 and R62-45, respectively. 
The revision of R31-44 effects a 
net reduction of approximately 
10 per cent in the number of 
loads . previously. recommended 
for stock purposes,’ and the revi- 
sion of R62-44 will reduce the 
number of rim-fire cartridges 
from an average of approximately 
39 to 24 for each leading com- 
pany, a reduction of approxi- 
mately 20 ‘per cent. “Until 
printed copies are available, a 
limited number of mimeographed 
copies of the recommendations 
may be obtained from the Divi- 
sion of Simplified Practice, Na- 
tional Bureau of Standards, 
Washington 25, D. C. 

BRIDDELL AWARDED 

SECOND WHITE STAR 


Charles D. Briddell, Inc., 
Crisfield, Md., was recently 
awarded its second white star for 
its Army-Navy “E” banner in 
recognition of meritorious 
achievement in production. The 
presentation was made to the 
company employees at the Lee 
Theater in Crisfield, after ofb- 
cials of the Philadelphia and 
Baltimore Ordnance Offices had 
completed an inspection of the 
plant and operations. Charles 
D. Briddell, president of the 
company, presided and added his 
congratulations to his co-workers 
in their “victorious battle for 
production.” The company’s 
peacetime products include sea- 
food handling tools, hand tools, 
butchers’ cleavers and _ special- 
ties. 











ROSCOE HAZER 
North Coast President 
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WAFFLE-KNITTED 
IRONING BOARD PADS 


and COVERS 









From start to finish we strive 
to produce a better pad. In doing so, 
we have built a demand which at 
present is larger than we can meet. 
You see, the Army and Navy are get- 
ting first call on our production. 
What remains, we are distrib- 
uting pro-rata to our customers. 
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Textile Mills 


General Offices: 3948-50 Roosevelt Road, Chicago 24 


Mills: Chicago, Ill. and Athens, Ala 


MARCH 1, 1945 



















BOOST 
UNIT SALES 














—FROM 2 TO 9 TIMES WITH 
“HANDY PACK” 


“HANDY PACKS" of MILAPACO Lace Paper 
Place Mats and Doilies offer the most outstanding mer- 
chandising idea in paper products in years! These 
sales boosters have increased unit sales for leading 
stores from 2 to 9 times over the usual dime-a-package 
unit—and at less sales effort. 

FOR AN EYE-ARRESTING, 
TRAFFIC-STOPPING 
Paper Goods Display— 
look ahead to using these 
attractive, _ self - selling 
packages. “Handy Pack” 
will be your most profit- 
able feature paper item 
after currently restricted 
production is increased. 
Keep it in mind for 
future volume and profits. 


MILWAUKEE LACE PAPER 





hots 


co. 


1306 East Meinecke Ave., Milwaukee 12, Wis. 
Established in 1898 
Branch Offices and Warehouses: 


98 Bleecker St., 
New York 12, N. Y. 


MNilapaco 


1018 Santa Fe Ave., 
Los Angeles 21, Calif. 


LACE PAPERS OF CHARACTER 
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Here's why we're 
putting a great new 
advertising campaign 
behind Vigoro! 


You might wonder why 
it’s necessary to advertise 


Vigoro. “It’s the most 
famous name in plant 
food”, you say. “More 


people buy Vigoro than 
any other lawn and gar- 
den plant food on the mar- 
ket. So why advertise it?” 


We're putting a great 
new advertising campaign 
behind Vigoro because we 
intend to hold Vigoro’s 
leadership in the field. To 
keep old customers coming 
back for more and to win 
new gardening friends. 
That’s why you'll see big, 
full page, colorful Vigoro 
ads in all the important 
gardening magazines. . . 
and in newspapers all over. 


And that’s why you'll 
get more customers, more 
sales—more profits from 
Vigoro this year, than 
ever before. 


A ANGI OF SHIFT 





Colorful, full page 
magazine ads! 


Dramatic, hard- 
hitting newspaper 
ads! 





And here's advertising that can't be bought! 


Word of mouth advertising—Vigoro’s famous 

“talked-about” reputation—is a real sales asset 

for you. No other lawn and garden plant food 
Ss 


is as well known as Vigoro. Vigoro’s 


“magic- 


like” results keep gardeners sold on this complete 
plant food so they remain steady, reliable cus- 
tomers for you—and great boosters for Vigoro! 


Plan to cash in on Vigoro’s great spring ad- 
vertising campaign. Get a good supply—display 
it—feature it—let your store be Vigoro head- 


quarters! 


Better order a good supply—you’ll 


need it! Order now to get it promptly. 


A product of Swift & Company 
U. S. Yards, Chicago 9, Il. 





PITTSBURGH DEALERS 
HEAR ADDRESSES 
ON NATURAL GAS 


Proposed activities of the nat- 
ural gas companies serving the 
Greater Pittsburgh area in con- 
nection with the expanded gas 
range promotional program was 
the topic of the monthly meet- 
ing of the Pittsburgh Retail 
Hardware Association. The meet- 
ing, which was held at the Fort 
Pitt Hotel, Pittsburgh, Pa., Feb. 
8th, was presided over by Wesley 
A. Moore of J. S. Moore & Son, 
Oakdale, Pa. 

Principal speakers included 
Christy Payne, Jr., sales man- 
ager, Peoples’ Natural Gas Co.; 
W. L. Hutcheson, sales mana- 
ger, the Manufacturers’ Light 
& Heat Co.; Ray Little, sales 
manager, Equitable Gas Co., and 
Charles Emmerling, gas appli- 
ance promotion division, Ket- 
chum, MacLeod & Grove, Inc. 
The meeting was attended by 75 
dealers, associate members and 
guests. 


WESTINGHOUSE IRON 
PRODUCTION STOPPED 
IN JANUARY, 1945 


The Westinghouse Electric and 
Manufacturing Company volun- 
tarily stopped production of elec- 
tric irons for civilians in its 
plant at Mansfield, Ohio, on Jan. 
8, 1945, in order to transfer em- 
ployes to critical war work, WPB 
has announced, 

In April of 1944, WPB author- 
ized the production of 157,000 
electric irons in the Mansfield 
plant. Of that quantity less than 
half had been completed before 
production was stopped. No elec- 
tric iron production quota has 
been assigned to the plant for 
1945. 

NASH-KELVINATOR 

TELEVISES PROGRAM 

FOR AMATEUR CHEFS 


The first commercial television 
program featuring Kelvinator 
electric ranges and refrigerators 
was presented last week by the | 
Kelvinator division of Nash-Kel- | 
vinator Corp., Detroit, Mich., in 
opening its new television series, 
“Society of Amateur Chefs—Fun 
in the Kitchen,” a 30-minute 
comedy program on WABD (Du- 
mont). 

Admittedly an experiment, the 
program was praised by critics 
as one of the best television pro- 
grams ever presented. The first 
Kelvinator show featured Ben 
Irvin Butler, president of the so- 
ciety; John Reed King, nation- 
ally-known network announcer; 
Otto (Little King) Soglow, and 
Rube Goldberg, noted cartoon- 
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ists, as guest stars. Zora Lay- 


man, popular radio and record- 
ing star, introduced a new song, 
“Fun in the Kitchen,” written by 
Frank Luther for the new series. 

Present plans provide for a 
series of the programs with two 
different guests on each telecast. 





MISS W. M. ROGERS HEAD 
OF HOME ECONOMICS 
DEPT. FOR ADMIRAL 

L. H. D. Baker, vice-president 

of the appliance division of Ad- 

miral Corporation, Chicago, IIl., 





WILLIE MAE ROGERS 


has announced the appointment 
of Miss Willie Mae Rogers as 
director of the company’s home 
economics department. Miss 
Rogers was formerly assistant di- 
rector of home economics for the 
Union Electric Company of Mis- 
souri and Illinois. 

The company’s newly formed 
home economics department will 
function in connection with the 
sales, engineering and promotion 
departments in the interests of 
demonstrating the features of the 
Dual Temp refrigerator. It will 
be located at 444 Lake Shore 
Drive, Chicago, and eventually 
will move to the Admiral home 
office, 3800 West Cortland St., 
Chicago,’ where facilities will be 
constructed to accommodate an 
up-to-date home economics de- 





partment. 


PACKER HEADS GAS- 
FIRED FURNACE 
OPA COMMITTEE 


The newly appointed industry 
advisory committee representing 
manufacturers of gas-fired fur- 
naces recently elected F. C. 
Packer, assistant to the president, 
Payne Furnace Co., Beverly Hills, 
Cal., chairman of the committee. 
The vice-chairman is Arthur 
Wrieden, general manager, Len- 
nox Furnace Co., Syracuse, N. Y., 
and the secretary-treasurer, C. B. 
Kuhn, secretary-treasurer, Céle- 
man Lamp & Stove Co., Wichita, 
Kan. 


HARDWARE AGE 
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POOLE COMPLETES 45 
YEARS WITH ATKINS— 
GIVEN MERIT AWARD 


Major M. Poole, director of 
purchases for E. C. Atkins & 
Co., Indianapolis, Ind., was re- 
cently presented with a diamond 
studded Merit Award and the 
Award Certificate upon comple- 
tion of his 45th year of continu- 
ous employment with the com- 
pany. Mr. Poole’s experience 
started as a boy, when he put 
wooden plugs in crosscut handles. 
He progressed through various 
departments of the factory, into 
the cost department, and finally 
into the purchasing department. 
In 1920 he was named purchas- 
ing agent of steel and other com- 
modities used in the manufacture 
of saws and tools. In 1940 he 
was elected a director, and then 
he became director of purchases 





purchases of the 
plant and its 


covering all 
Indianapolis 
branches. 


HOST AT SHELL 
PROGRAM MEETING 


The personnel of the Navy 
Bureau of Ordnance and manu- 
facturers engaged in the produc- 
tion of Navy’s 14in. H. C. pro- 
jectile attended a steering com- 
mittee meeting recently at the 
general offices of Congoleum- 
Nairn, Inc., Kearny, N. J., to ex- 
change and integrate production 
ideas on the Navy’s shell pro- 
gram. The desirability of con- 
stant and continued exchange of 
information between manufac- 
turers as an efficient means >f 
solving difficulties and attaining 
government production goals, 
was stressed. 








HARDWARE BRIEFS 


ARKANSAS 


| Mrs. H. H. Coorod. Her son, Harry 


The Hodges Hardware & Fur- J. Coorod, will operate the store. 


niture Store, Wynne, Ark., has 
been opened recently by Haven 
Hodges. His partners in the firm 
are Mr. Hodge’s brother, J. Ver- 
non, and F. G. Moseley. 


ILLINOIS 


Robert Little, Peoria, Ill., has 
purchased the Maxwell Hard- 
ware store on E. Main St., La 
Harpe, IH. The store will be 
managed by Virgil Sights. 

The F. A. Campbell Hardware 
Co., East St. Louis, Ill., has re- 
cently been purchased by David 
F. Mallet and Charles M. Han. | 
ford. Mr. Campbell, who has | 
been in the hardware business 
for 23 years, will continue with 
the new owners for a short period 
of time. 

Mr. and Mrs. Henry Schniepp 
recently purchased the Walton 
Hardware Store, Carlinville, IIL, 
which was established at ap- 
proximately the time of the Civil 
War. Mr. Walton will continue 
to operate his hardware business 
known as the William Walton 
Supply Co. 


KANSAS 


William Kraemer, one of Kan- 
sas’ oldest hardware dealers, has 
recently retired from the hard-4 
ware trade at Marysville, Kan., 
after 58 years, to be succeeded 
by his son, Melvin Kraemer. 

Having been connected with 
the hardware business 51 years, 
at Mahaska, Kan., C. H. Coorod 











has recently sold his intet++ts *o ! 
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MISSOURI 
W. C. Cole and Myron Moul- 


ton have recently sold their in- 
terests in the Cole Hardware Co., 
Bethany, Mo., after 52 years and 
40 years respectively in the hard- 
ware trade. Two local business- 
men, Merton C. Duke and Lester 
Maple, have purchased the com- 
pany, whose name will remain 
unchanged. 


NEBRASKA 


Chris Albers, Steinauer, Neb., 
has recenty sold his hardware 
business to Edwin Bredemeier, 
who will operate the store under 
the name of Bredemeier Hard- 
ware. 

Arlo Christenson, Kearney, 
Neb., recently purchased the 
Larson Hardware Co., Minden, 
Neb. 

Joe F. Klumpp, Beatrice, Neb., 
has recently moved his hardware 
store to larger quarters at 614 
Court St. 

TEXAS 

T. C. Meinecke, one of three 
brothers who owned hardware 
stores in Palinview and Lub- 
bock, Tex., has purchased all in- 
terests in the Plainview store, 
which will be called the Mei- 
necke Hardware Co. 





WASHINGTON 


Homer Reed and Miles Bruton 
have purchased the Touchet Val- 
ley Hardware Co., Waitsburg, 
Wash. 
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expert craftsmanship—finest materials 


be 


—precision production—efficient, pro- 


wn 
aS 


gressive management—and years of 


. 


experience ...knives you yourself 
will want to own as well as sell. 
Camillus Cutlery Company, New 
York 17, N.Y.—a business founded, 

in 1876 by Adolph Kastor. 


Production now going to? 
the Armed Forces. 
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ee SS _ ee 
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MOYER WITH FRANKLIN 
HARDWARE & SUPPLY 
F. Leon Herron, general man- 
ager, Franklin Hardware & Sup- 
ply Co., 420-422 Commerce St., 
Philadelphia 6, Pa., dealer owned 





N. HERBERT MOYER 


jobbers, has announced that N. 
Herbert Moyer has joined the 
company as comptroller. Mr. 
Moyer, former general manager, 
Elliott-Lewis Electric Co., Inc., 
Philadelphia, Pa., will supervise 
financial matters, office routine, 
warehousing and general policy. 

Edward F. Martin, former pur- 
chasing agent, Elliott-Lewis Elec- 
tric Co., has also joined the 
Franklin organization. He was 
with Elliott-Lewis for 10 years. 





“X” CLUB MEETING 
IS CANCELLED 


Due to the cancellation of the 
Cincinnati convention of the 
Southern Hardware Jobbers As- 
sociation and the American 
Hardware Manufacturers Asso- 
ciation the “X” Club has also 
cancelled its luncheon meeting 
scheduled for Tuesday, April 24. 
Henry J. Allison, Allison-Erwin 
Co., Charlotte, N. C., Chief 
X of the “X” Club, will advise 
members of this organization 
when and where the next South- 
ern convention will be held, at 
which time the “X” Club lunch- 


eon meeting will be announced. 





JOHN HIRES JOINS 
WORTH HARDWARE 


John Hires, formerly of the 
Lufkin Rule Co., Saginaw, Mich., 
as a salesman in its metropoli- 
tan New York territory, for 10 
years, recently joined Worth 
Hardware Co., Inc., 108 - 110 
Worth St., New York 13, N. Y., 
wholesalers. He is now engaged 
in sales extension work in New 
York state and Connecticut. Mr. 
Hires is a past president of the 
Hardware Boosters. Prior to his 
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association with Lufkin he had 
been an assistant buyer of tools 
for Richards & Conover Hard- 
ware Co., Kansas City, Mo., 
wholesaler, later traveling the 
Missouri River valley territory 
for the company. 





BURWINKEL ASSISTS 
WESTINGHOUSE V.P. 


L. G. Burwinkel has recently 
been named assistant to the vice- 
president of the Westinghouse 
Electric & Mfg. Co., Pittsburgh, 
Pa. Mr. Burwinkel joined the 
company in Cincinnati, Ohio, in 
1924, and served in various ac- 
counting and sales positions 
until 1938, when he went to 
Pittsburgh, Pa., as centtal dis- 
trict auditor and district superin- 
tendent. In 1940 he was named 
assistant to the central district 
manager. 

LEHNER, S. E. DIST. 

MGR. WESTINGHOUSE 

HOME. RADIO DIV. 


Curtis W. Lehner has recently 
been named southeastern district 
manager for the home radio divi- 
sion, Westinghouse Electric & 
Mfg. Co., Pittsburgh, Pa. He 
will maintain headquarters in 
Atlanta, and serve North Caro- 
lina and South Carolina, Georgia, 
Floride, Alabama, Louisiana, 
and parts of Tennessee and Mis- 
sissippi. 

GEN. LUMBER CO. 
CHANGES NAME 


The General Lumber Co., Inc., 
Asheboro, N. C., has recently 
changed its name to General 
Hardware & Lumber Co. There 
is no change, other than in the 
name, and the business will be 
conducted as before. 





LINCOLN ENGINEERING 
CO. WINS FIFTH “E” 
A fifth Army-Navy “E” burgee 
bearing four production stars was 


recently given to the Lincoln En- 
gineering Co., St. Louis, Mo., in 
recognition of an additional six 
months of outstanding achieve- 
ment in the production of war 
materiel. Before the war, the 
company manufactured a com- 
plete line of lubricating equip- 
ment and accessories for automo- 
tive, industrial and agricultural 
applications. 











PHILIP R. JACOBSON 


IOWA RETAIL HARDWARE 
ASSOCIATION elected the 
following officers and direc- 
tors at the recent annual 
meeting held in Des Moines, 
lowa: President H. L. Sum- 
mitt, Macedonia, succeeding 
W. A. Broquist, Des Moines; 
vice-president, R. B. Schlot- 
feldt, De Witt; secretary- 
treasurer, Philip R. Jacobson, 
Mason City. Directors: Car- 
not H. Thomas, Creston; J. A. 
VanNess, Mason City. Advis- 
ory board: W. A. Broquist, 
Des Moines. The annual meet- 
ing consisted of directors and 
members and the attendance 
of less than 50 was in com- 


pliance with governmental 





request. 








Kitchen Cabinet Institute Members 
Optimistic Over Post-War Business 


Optimism over post-war pros- 
pects was expressed at a meet- 
ing of the Steel Kitchen Cabinet 
Institute held recently in Cleve- 
land, Ohio. Despite plans for 
expansion of facilities, several 
manufacturers stated that they 
had been obliged to turn away 
some large volume business, due 
to their inability both to take on 
the new customers, and to take 
care of the increased demands 
from their regular outlets. 





Since a considerable number 





of newcomers contemplate entry 
into the manufacture of steel 
kitchen cabinets after the war, 
the institute will supply new 
manufacturers with the booklet, 
“Quality Standards For Steel 
Kitchen Cabinets,” to help main- 
tain high standards of quality 
throughout the industry. The 
booklet outlines all tests which 
the cabinets must pass in an 
independent laboratory to merit 
the use of the Institute’s copy- 
right seal of approval. 





NORMAN S.- WRIGHT CO. 
REPRESENTS VIKING 
CO. ON WEST COAST 

The Viking Air Conditioning 
Corp., Cleveland, Ohio, has re- 
cently appointed the Norman S. 





NORMAN 8. WRIGHT, SR. 


Wright & Co. as its Pacific Coast 
representatives. Norman S. 
Wright, Sr., is the founder and 
president of the manufacturer’s 
representatives, and he presides 
over the main San Francisco, 
Cal., office. Before the war, Vi- 
king concentrated its sales effort 
primarily in the east, south and 
middle west, but recent plans 
have included the far west, and 
vast areas of Central and South 
America. 


DISTRIBUTION TOPIC 
AT REHM MEETING 


Plans for developing its pro- 
gram of distribution were dis- 
cussed at the first meeting of the 
year of cooperating dealers of the 
Rehm Hardware Co. which was 
held at the company offices and 
warehouse, 1501 Blue Island 
Ave., Chicago, Ill., on Feb. 12. 
An all day session, lasting 
through the evening, was well 
attended. Numerous available 
lines of merchandise were shown 
and a number of manufacturers 
were on hand withedisplays. A 
dinner, attended by both dealers 
and manufacturers, followed the 
business sessions. 





CONVENTION 
CANCELLED 


Missouri Retail Hardware Assn. 
March 13-15, 1945 St. Louis, Mo. 





HAWTHORNE PRES. 

STANBERRY CLUB 
Lester L. Hawthorne, Stan- 
berry, Mo., hardware dealer, re- 
cently was elected president of 
the Stanberry Luncheon Club. 
He was vice-president last year. 
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RENTS FLOOR SANDERS 
FO R YO U/ The ready-made plan for as- 


suring you success in the business of renting 
floor sanding machines includes practical win- 
dow display helps. Window displays that have 
proved profitable. 





This is one of the points in the 6-Point Plan ~ 
offered you with your purchase of an American 
Floor Surfacing Machine that has worked suc- 
cessfully for others. It’s a money-making plan 
and the same plan will work for you. Send 
coupon for free booklet shown below. 
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OPA MODIFIES PRICING PROVISIONS 
ON IRON, STEEL PRODUCTS FROM 
SUPPLEMENTARY WAREHOUSE UNITS 


Modifications apply to pipe and tubular products 
from supplementary storage or warehousing facili- 
ties, of steel warehouses and jobbers. 
some circumstances appeal on iron and steel prod- 
ucts other than pipe and tubular products from like 
supplementary warehouses. 


To prevent the penalizing of 
steel warehouses and jobbers 
who because of a shortage of 
space or transportation cannot 
store al] of their stocks on their 
own premises, OPA on Feb. 12 
announced modifications of pric- 
ing provisions governing resales 
of iron and steel products from 
supplementary warehouse facil- 
ities. 

Effective Feb. 15, 1945, -resell- 
ers of iron and steel products 
are authorized to add warehouse 
and jobber mark-ups to mill 
prices in resales of pipe and tu- 
bular products from supplemen- 


tary storage or warehousing fa- | 


cilities. 


| 
The warehouse mark-up may | 


be charged by the reseller on 
any pipe or tubular products un- 
loaded, stored and delivered 
from any premises. regularly 
maintained for such operations 
by any person except the pro- 
ducer or a holder of excess 


stock. 
OPA also announced that 
warehouses and jobbers could 


apply to OPA for permission to 
charge warehouse prices on re- 
sales of iron and steel products 
other than pipe and tubular 
products delivered from similarly 
defined supplementary facilities 
when: (1) the seller expects to 
deliver from stock stored tempo- 
rarily at premises maintained by 
persons other than a producer or 
holder of excess stock, (2) emer- 
gency conditions do not permit 
him to store the material at 
premises he regularly operates, 
and (3) when a substantial por- 
tion of his deliveries are not 
expected to be made from the 
supplemental space. 

Application for permission to 
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charge warehouse prices on re- 
sales of iron and steel products 
(other than pipe or tubular 
products) stored in supplemen- 
tary storage or warehousing fa- 
cilities are to be made to the 
Iron and Steel Branch, Office of | 
Price Administration, Washing- 
ton 25, D. C. 

OPA said permission to charge 
warehouse prices on such resales 
will be granted only where the 
physical limitations of the sell- 


May under 


er’s own warehouse compels him 
to store material for a short time 
at outside facilities. 

Application may be made to 
OPA also for permission to 
charge warehouse prices for iron 
and steel products allocated to a 
reseller by the War Production 
Board, and held for reshipment 
subject to the direction of that 
agency, even though the mate- 
rial is not stored on the ware- 
house’s own premises. 


OPA also announced the fol- 
lowing clarification of the price 
regulation governing resales of 
iron and steel products. For di- 
rect mill shipments of special 
name steels—those differing in 


chemical analysis and quality 
from standard mill specifications 
on which the seller takes the re- 
sponsibility of performance— 
special permission to charge 
warehouse prices will be granted 
by OPA only where a higher 
than mill price is found fair and 
equitable, and in no case will a 
warehousemen’s price thus au- 
thorized be higher than he 
charged on April 16, 1941. Pre- 
viously there had been belief in 
some circles that when permis- 
sion to charge warehouse prices 
on direct mill shipments of spe- 
cial name steels was granted, the 
seller automatically could charge 
the highest prices at. which he 
sold the steel on April 16, 1941. 

Amendment No. 28 to Revised 
Price Schedule No. 49—Resale 
of Iron and Steel Products—ef- 
fective Feb. 15, 1945, made thése 





provisions. 








Exempt Additional Miscellaneous 
Items From Price Regulations 


Several additional minor items 
of insignificant importance to 
the cost of living have been ex- 
empted from price control, he- 
cause their control involved ad- 
ministrative and enforcement dif- 
ficulties out of proportion to 
their importance, OPA said on 
Feb. 12. 

They had been under the Gen- 
eral Maximum Price Regulation 
and the general consumers’ durable 
goods regulation. Included are: 
decorative place cards (other 
than paper); poker chip racks; 
miniature furniture used as con- 
tainers for flowers, candy, ciga- 
rettes, etc.; hand fans; novelties 
made of alabaster, marble, onyx, 
shell, bark, bone, horn, butterfly 
wings and gourds; artificial or 
preserved grass, plants, stems, 
vines, fruits, flowers, leaves and 
foods; aluminum horse shoes; 
bird cages and bird cage stands; 
party novelties made in part of 
candy, nuts or cosmetics; wire 
forms for floral wreaths and wire 
easels for floral displays; ship 
bells; sleigh bells; miniature 








and scale model furniture sold 
for use in sales promotion; min- 
eral, geological, botanical and 
zoological specimens and micro- 
scopic slides for educational 
purposes; hand-carved wood wall 


brackets, wall pockets, stand sets 
and sconces, and dog and cat 
beds, cushions, mattresses and 
diners. 

Amendment No. 12 to Supple- 
mentary Order 45—Exemption 
from Price Control of Certain 
Commodities and Services—ef- 
fective Feb. 17, 1945, made these 





provisions. : 








500,000 Cold Pack Canners 
May Be Made for ’45 Season 


Enameled ware manufacturers 
on Feb. 14 were granted permis- 
sion by WPB to use sufficient 
iron and steel to make half as 
many cold pack (water bath) 
canners for the 1945 home can- 
ning season as they made in the 
year ended June 30, 1941, or 
about 500,000 enameled canners. 

Direction 2 to Limitation Or- 
der L-30-b allows manufacturers 
to use this amount of iron and 
steel in addition to whatever part 
of their civilian quota, estab- 
lished in L-30-b as . amended 
Nov. 14,°1944, they may wish to 





use to make canners. The iron 
and steel quota for civilian 
enameled ware is 70 per cent of 
base year usage. 

Under Direction 2, each man- 
ufacturer may make cold pack 
canners only in one size. The 
canners may have a capacity of 
from 17 to 25 quarts and should 
be designed to hold seven one- 
quart jars, nine one-pint jars or 
four half-gallon jars. 

Carbon steel may be used to 
make wire racks for canners pro- 
duced under Direction 2. 


HARDWARE AGE 
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Because of the critical need of 
the armed forces for a sharply- 
increased supply of field wire, 
WPB on Feb. 15 announced the 
suspension of Controlled Ma- 
terials Plan Regulation No. 9 
and amendment of CMP-9A. 
CMP-9 is the regulation that 
permitted retail stores to pur- 
chase copper wire for sale to ci- 
vilians, and CMP-9A provides 
copper wire for use by civilian 
repair shops. Industrial procure- 
ment ,under CMP-9A is not 
affected. 

CMP-9 is not revoked, but will 
be kept on the books in a state 
of suspension through June 30. 
If the copper wire situation im- 
proves sufficiently to meet the 
tremendous military demands 
with enough left over to provide 
for civilian sales as well, the 
regulation can be put back into 
operation quickly. 

It is believed by the Office of 
Civilian Requirements that stocks 
of copper wire now in the hands 
of retail dealers will meet essen- 
tial civilian needs between now 
and the middle of the year if 
dealers initiate self-rationing to 
their customers. 

In accordance with the suspen- 
sion provisions affecting CMP-9, 
retailers must immediately can- 
cel all outstanding orders for 
copper wire on which they used 
the allotment symbol V-3. Pro- 
ducers and warehouses .are also 
prohibited from filling V-3 cop- 
per orders if they have reason to 
believe the order was placed by 
a retailer pursuant to CMP-9. 

Suspension of the regulation 
does not affect the sales of cop- 
per wire under Direction 21 to 
CMP-1, which provides for the 
farmers’ copper wire allotment 
certificate. 


MARCH 1, 1945 








CIVILIAN REPAIR PROVISIONS 
IN CMP 9, 9-A ON COPPER WIRE 
ARE SUSPENDED FOR THE TIME BEING 


INDUSTRIAL PROCUREMENT UNAFFECTED 


Suspension does not affect sales of copper wire under 
Direction 21 to CMP-1, providing for farmers’ copper 
wire allotment certificate. Reduce repairmen’s copper 
wire purchase provisions. 


CMP-9A provisions are sharply 
curtailed to further conserve the 
use of copper wire. 

The limits on the repairman’s 
purchase of copper wire under 
CMP-9A were reduced as of Feb. 
15 to $75 worth of wire per cal- 
endar quarter or 10 per cent of 
what the repairman used in 1941, 
whichever is higher. The former 
limits under CMP-9A were $150 
or one-eighth of his 1941 produc- 
tion, whichever was __ higher. 
However, the amendment pro- 
vides that the alternative choice 
of the 10 per cent base will not 





be allowed unless the repairman 
produces definite records. 

In addition to limiting the cop- 
per wire that repair shops may 
obtain, the amendment prohibits 
the use of materials for certain 
kinds of work. Failure to com- 
ply would make the repair shop 
liable to withdrawal of all WPB 
priorities assistance in obtaining 
materials. The prohibited uses 
are: 

1. No new connecting or at- 
tachment cord may be supplied 
for a vacuum cleaner, washer, 
refrigerator, iron, radio, lamp, 











| fixture, or any other electrical 
papetinnce or piece of equipment 
| where it is possible, by patching 
or by the use of insulating tape, 
to put the old cord in condition 
for reasonably good service for 
the remainder of 1945. 

2. No wire may be used to 
assemble or make up a new con- 
necting or extension cord, for re- 
sale or gift purposes, or to ac- 
company or be used with any 
appliance or piece of equipment 
being repaired or sold. Other 
provisions are made by the War 
Production Board for the manu- 
facture of appliance and exten- 
sion cords. 

3. No new wiring of any kind 
may be installed in any building 
except to the extent permitted by 
Direction 2 to this regulation. If 
wiring is in fact damaged, it 
may be replaced, but only the 
minimum amount necessary to 
make the repair may be used. 

4. The conversion of a vase or 
other object onto a lamp is the 
manufacture of a lamp and not 
repair. The use of copper wire 
in such manufacturing is pro- 
hibited by Conservation Order 





M-8-c. 








Dollar and Cent Ceilings Set for 
Retail, Wholesale Dry Battery Sales 


Dollar and cent maximum 
prices for wholesale and retail 
sales of dry batteries were re- 
cently announced by OPA, in 
MPR 576, a new regulation ef- 
fective Feb. 15, 1945. Prices are 
based on those prevailing in 
March, 1942, and cover flash- 
light, radio, hearing-aid and mis- 
cellaneous batteries. The latter 
include No. 6 cells, telephone 
cells, multiple batteries and lan- 
tern batteries. Uniform maxi- 
mum price is established for 
“penlight,” “baby” and “stand- 
ard” or Bureau of Standards size 
designations “AA,” “C” and 
“D.” All dry batteries are cov- 
ered excepting military surplus, 
salvage and scrap batteries that 
are covered by special orders. 

It is required that batteries 
sold at retail will be labeled with 
ceiling price or that ceiling 
prices be posted at place of sale. 


retail dealer may label the bat- 
tery with appropriate ceiling 
price. 

Wholesalers are provided with 
two alternative procedures. They 
may charge either the ceiling 
price they quoted to the same 
class ef purchaser prior to the 
issuance of the regulation, or a 
price that allows them the same 
proportion of the ceiling price 
established in the regulation, as 
they previously received of the 
manufacturers’ March, 1942, re- 
tail list price. In either case, 
however, the wholesale price 
must allow at least the minimum 
dealers’ discount allowed by the 
manufacturer from his retail list 
price in March, 1942. 


Following are maximum retail 
prices for flashlight batteries: 


For hearing-aid batteries, maxi- 
maximum retail prices are: 


“C” and “D” size “A” 
eer Serer $ .10 each 

“A” cells of “CD” size or 
RO Ce er ere 25 each 
22%, volt B battery ..... 1.25 each 
33 volt B battery ....... 1.50 each 
45 volt B battery ....... 1.75 each 





ZINC WILL AGAIN 
BE ALLOCATED 


Zinc will shortly join the 
lengthening list of metals that 
will again be placed under allo- 
cation because of increasing war 
requirements, War Production 
Board officials told the Zinc Pro- 
ducers Industry Advisory Com- 
mittee at a meeting Feb. 15. 
Zinc went off allocation on Sept. 
15, 1944. The new regulations 
are expected to follow closely 
the previous allocation order. 

Officials of the Tin-Lead-Zinc 
Division said that the total indi- 
cated 1945 consumption is 1,078,- 
000 tons of slab zinc, as com- 
pared with an indicated produc- 
tion, including imports, of 870,- 








Either the manufacturer or the 


Size D or regular...... $ .10 each 
Size B or baby........ -10 each 
Size AA or penlight... .07% each 

(2 for 15¢) 


000 tons. 
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Yes .. . Priscilla is definitely in the army . . . doing 
her bit for all of us here at home and for our fighting 
allies on all fronts. 

When Priscilla’s war job is finished . . . she will get 
back into circulation on the home front with the least 
possible delay . . . ready to keep that long postponed 
“date” with you! 

There will be many improvements in Priscilla produc- 
tion methods and facilities here at Kewaunee .. . to 
assure Priscilla Ware dealers a constant, dependable flow 
of aluminum cooking utensils—to meet demand as well 
as competition. And there will be new designs that 
will add to eye appeal and buy appeal. 

Priscilla is worth waiting for! 


LEYSE ALUMINUM COMPANY ® Kewaunee, Wisconsin 

















OPA Making Enforcement Drive on 
Household Lamp, Shade, Prices— 
Warns It Will Press for Damages 


An industry-wide enforcement 
drive covering household lamps 
and lamp shades will be con- 
ducted during the Feb. 15-March 
31 period in an effort to halt 
price increases to consumers 
averaging 50 per cent and more 
above legal ceilings, OPA an- 
nounced Feb. 8. The drive is one 
of a series planned or already 
completed in the field of house 
furnishings. 

All types of distributors—man- 
ufacturers, jobbers and retailers 
—will be checked for compliance 
with price regulations. 

Wherever a manufacturer, job- 
ber or retailer is found to be 
selling at above-ceiling prices, 
OPA will assert its claim for 
treble damages and will ask for 
an injunction restraining the 
seller from further violations. If 
a seller cannot produce the re- 
quired records showing how he 
established his maximum prices, 
an injunction will be sought to 
suspend further sales until he 
prepares the records and obtains 
OPA’s approval for his prices. 

Sellers in general will be 
checked for compliance with rec- 
ord-keeping, reporting and pric- 
ing requirements. Retailers and 
jobbers will be asked for the 
names of their suppliers to 
check whether goods were pur- 
chased at above-ceiling prices. 
Retailers and jobbers will be 
held accountable for any over- 
charges they have passed along 
to their customers. 


Jobbers’ Prices 


A jobber who was in business 
in March, 1942, is limited to the 
highest price he charged for the 
same article at that time. 
(Amendment 98 to Revised Sup- 
plementary Regulation 14.) For 
a new or changed article, his 
maximum price is his cost plus 
his March, 1942, markup on the 
lamp that was nearest in cost, 
and which he sold at that time. 
Jobbers not in the business dur- 
ing March, 1942, are allowed a 
specific markup over cost. Any 
jobber selling a lamp or shade 
that he did not buy directly from 
the manufacturer or for which 
he does not have a purchase in- 
voice from the manufacturer is 


gional or district office for an 
approved maximum price. 
Retailers’ Prices 

All retailers are covered by 
the General Maximum Price 
Regulation, under which a seller 
may charge his highest price for 
the same or similar article in 
March, 1942. If he did not sel? 
a “similar” article, he takes his 
closest competitor’s price in 
March, 1942, for the same or 
similar article. If a lamp or 
shade is priced by any other 
method specified in the regula- 
tion, a report of these prices 
must be filed with the OPA dis- 
trict office. Two lamps are 
“similar” when materials and 
workmanship are of approxi- 
mately the same quality and 
would have sold for about the 
same price in March, 1942. 





MATCHES NOW UNDER 
M-300 ALLOCATION 


WPB to provide a control for 
the distribution of matches. in 
view of greatly increased mili- 
tary demands coupled with re- 
quirements for newly liberated 
areas, effective March 1, placed 
matches under the allocation 
control of Schedule 92 of Order 
M-300, the general chemicals al- 
location order. 

This order is intended to con- 
trol production and distribution 
in order to assure the meeting of 
military requirements and to pre- 
vent maldistribution for civilian 
needs. The allocation of matches 
will be controlled at the pro- 
ducer level, the initial allocation 
date being March 1. 

A critical labor shortage 
within the match industry has 
prevented the industry from 
meeting normal production goals, 
WPB said. Approximately 460,- 
000,000,000 matches will be pro- 
duced in 1945, as compared with 
an average pre-war production of 
from 480,000,000,000 to 490,000,- 
000,000. Of this production, ap- 
proximately two-fifths will be 
strike-anywhere matches, two- 
fifths book matches, and one-fifth 
strike-on-box matches. The mili- 
tary will require the entire pro- 
duction of strike-on-box matches 
and about 35 per cent of the 





required to apply to the OPA re- 


book matches produced in 1945. 
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Manafactarers Granted Interim Increase 
On Cotton Rope, Twine Ceiling Prices 


Increases of one cent a pound 
in manufacturers’ ceiling prices 
of cotton rope and cotton twine 
on Feb. 16 were authorized on 
an interim basis by the Office of 
Price Administration. Products 
covered by the regulation on 
carded cotton yarn are not 
affected. 

The action is intended to pre- 
vent production delays and to 
provide temporary relief to pro- 
ducers, pending OPA’s section 
on final prices. Jobbers and re- 
tailers are still held to March, 
1942, prices under the General 
Maximum Price Regulation for 
clotheslines and other cotton 
rope and twine products. 

The interim increases were 
effective Feb. 17, 1945, for prod- 
ucts made for civilian use, and 
as of Nov. 23, 1944, for products 
sold to War Procurement Agen- 
cies. The latter were placed 
under an adjustable pricing pro- 
vision on Nov. 23, 1944, with the 
understanding that OPA was to 
announce some decision on price 
increases within a short time. 
The adjustable pricing clause 
was attached to the General 
Maximum Price Regulation. 





To take care of any situation 
that might invalidate the adjust- 
able pricing provision, Feb. 16 


‘interim prices are made effective 


as of Nov. 23, 1944, for goods 
covered by that provision. 

The request for higher prices 
was based on increased cost of 
labor and materials, particularly 
in connection with higher cotton 
prices and higher carded yarn 
ceilings authorized to reflect par- 
ity to the cotton grower, as re- 
quired by the Stabilization Ex- 
tension Act of 1944. 

OPA added that cotton twine 
and rope covered up to now by 
the regulation on sales of tex- 
tiles for military purposes are 
excluded from it by a simultane- 
ous amendment of that regula- 
tion. In addition, an order is 
being issued revoking the author- 
ization of adjustable pricing. 

Amendment 1 to Supplemen- 
tary Regulation 14E to the Gen- 
eral Maximum Price Regulation 
—effective Feb. 17, 1945, and 
Amendment 17 to MPR 157— 
Sales and Fabrication of Tex- 
tiles, Apparel and Related Arti- 
cles for Military Purposes—effec- 
tive as of Nov. 23, 1944. 








Limited Quantities of Chain Will 
Be Available to Farmers Until Jane 30 


Limited supplies of chain will 
be made available to the farm 
trade until June 30, 1945, the 
War Production Board an- 
nounced Feb. 15. Direction 2 to 
Priorities Regulation 19 was 
amended by WPB. 

Within specified percentages 
of 1940 or 1941 production, 
chain manufacturers are in- 
structed to disregard preference 
ratings (other than AAA) to the 
extent necessary to fill orders for 


Type of Chain 





farm chain from suppliers and 
dealers serving the farm trade. 
While the quotas established are 
slightly less than those fixed for 
the second half of 1944, they rep- 
resent the maximum possible in 
view of heavy military require- 
ments, WPB said. 

The types of farm chain 
affected, and the percentages of 
production permitted are: 


Percentage of Total Weight 
Production in 1940 or 1941 
(whichever was greater) 


Harness chain — breast, butt heel 


and trace cha’ 
Wagon chains 


Log chains under % inc 


Cow ties, tie outs and halter chains 


eeeeeeeee 
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Chromium Plated Builders’ Hardware 
Cannot Be Manafactared At Present 


(Washington Bureau 

of HARDWARE AGE) 
Contrary to the report pub- 
lished in the Feb. 1 issue of 
Harpwake AcE (page 110) chro- 
mium plated hardware cannot be 
made at the present time. A fur- 
ther check at WPB revealed that 
although chromium is now rela- 
tively freer and allotments are 
being made in some cases, the 
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provisions of L-336 prohibit its 
being used for plating builders’ 
hardware. 

The primary reason for the re- 
tention of the restrictive provi- 
sions of L-236 and other orders 
in regard to chromium plating is 
the lack of sufficient chromium 
to make allocations to all the 
manufacturers who normally use 
the metal in a variety of products. 
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AUTOMATIC 
WASHERS 
AGAIN | 


Made lowa Since 1908 by 


AUTOMATIC WASHER COMPANY 


in Newton, 














Broaden L-67 Exemption Clause 
For Some Agency Lawn Mower Parchases | 


Veterans’ Administration, United 
States Maritime Commission and 
War Shipping Administration. 
No manufacturer may make or 
| assemble any lawn mower to fill 
such orders until they are ac- 


The exemption clause in Limi- 
tation Order L-67, permitting | 
manufacturers to fill orders of 
certain Government agencies for | 
gang lawn mowers, has been 
broadened to cover all types of 
lawn sR Wes other than hand tually received by him. 
mowers, to include the Veterans | é 
Administration among these Gov. | 
ernment agencies, the sry Pro- 
duction Board said Feb. 1 

Lawn mowers other a hand 
mowers are permitted by L-67 as 
amended to be made only to fill | tion 
orders from the Army, Navy,! ulation 25). 


As before, production of lawn 
| mawers, including hand mowers, 
for all other purposes is prohib- 
ited, except as may be author- 
“spot authoriza- 
(Priorities Reg- 


| ized under the 
” procedure 








PRESENT WPB HARDWARE | G. W. Aldeen, American Cabinet 
INDUSTRY ADVISORY | Hardware Corp., Rockford, TL; 
COMMITTEE MEMBERS Joseph C. Andrews, The Ameri- | 


Present members of the Hard-|can Hardware Corp., New | 
wate Industry Advisory Com-| Britain, Conn.; L. M. Dexter, 
National Brass Co., Grand 


mittee, WPB, representing mem- 
bers of the indusry whose prod- 
ucts come within the restrictions 
of Limitation Order L-236 are: 


Rapids, Mich.; W. B. Dodge, The 
Yale & Towne Mfg. Co., New 
York City; A. J. Eggleston, 


Richards-Wilcox Mfg. Co., Chi- 
cago, Ill.; D. W. Franck, Safe 
Padlock & Hardware Co., Lan- 
caster, Pa.; Johann Frohlich, 
Bommer Spring Hinge Co., 
Brooklyn, N. Y.; H. J. Hendrick, 
H. B. Ives Co., New Haven, 
Conn.; Charles Kendrick, Schlage 
Lock Co., San Francisco, Cal.; 
P. F. King, The Stanley Works, 


| New Britain, Conn.; D. M. 
| Lewis, Pullman Mfg. Corp., 
Rochester, N. Y.; R. D. May- 


nard, Champion Hardware Co., 
Geneva, Ohio; A. H. Schieicher, 
The Oscar C. Rixson Co., Chi- 
cago, Ill., and S. M. Soref, Mas- 
ter Lock Co., Milwaukee, Wis. 

Some of the above named mem- 
bers of the committee were on 
the committee when it was origi- 
nally named, others being newer 
members of that group. This 
committee functions under the 
leadership of Lindsay Howell, 
chief, Hardware & Small Tools 
Section, Building Materials Divi- 
sion, WPB. 


SPENCER CONSULTANT 
TO RUBBER BUREAU 


L. E. Spencer, has recently 
been transferred from the posi- 
tion of deputy director to that of 
consultant to the Rubber Bureau, 





WPB. W. J. Sears, who was 
formerly assistant director of the 
bureau has been named deputy 
director. Mr. Sears has been 
with WPB since October 1942. 
He joined the staff of the OPM 
in 1941, and became chief of the 
Analytical Section of the Pro- 
duction Requirements Planning 
Branch, in February 1942. 


MEWA NAMES AUTO 
SERVICE INDUSTRIES 
SHOW COMMITTEE 


The Motor & Equipment Whole- 
salers Association has recently 
appointed the following persons 
to serve as its representatives on 
the joint operating committee that 
acts for the participating associa- 
tions in the conduct of the Auto- 
motive Service Industries Show: 
W. F. Wilkerson, Wyoming 
Automotive Co., Casper, Wyo.; 
G. E. Johnson, Auto Spring & 
Bearing Co., Roanoke, Va.; F. G. 
Stewart, Standard Automotive 
Supply Co., Washington, D. C., 
and C. E. Owen, East Texas Auto 
Supply Co., Tyler, Tex. This ac- 
tion results from the association’s 
desire to do its part in having 
organization procedures set up 80 
that A.S.1.S. will be all ready to 


go after the war. 
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STEEL BELT LACING 





FOUR SIZES IN 
ECONOMY DiSs- 
PLAY UNIT. For 
quick over-the- 
counter sales 
use this Econ- 


THIS ECONOMY PACKAGE is a 
particularly attractive merchan- 
dising item. It avoids the neces- 
sity of breaking a standard box 
of lacing. Contains one set of 
lacing complete with gauge and 
hinge pins for a 12” belt and the = Displ 

lacing can be broken to length v AY a, 
for the narrower belts. ax t, ee 


FOR KEEPING 
UP YOUR STOCK 
these Economy 
Packages are 
packed 10 of a 
single size in 
ated shi; 


ping carton 
shown above. 


























List Weight Belt 2 of 20E, 3 of 25F 
No. Per carton carton Thickness and 2 of 27E. 
1 $4.75 3.1 Ibs. ih” to 5a" 
20E 5,00 4.1 Ibs. "to $2 Ne. 410. Boon. 
25E 6.25 4.9 Ibs. g’ to the” omy i ‘eer 
27E b -4 5.8 Ibs. hk’ to ta, Unit, List 
.35E 8.4 Ibs. %o"” to He" 

All prices subject to discount YOUR JOBBER 





FLEXIBLE STEEL LACING COMPANY 
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One coat of Cres-Lite SYNCHROME 
/ completely covers most surfaces with 
a chrome-like (Synchrome) aluminum 
finish that is smooth, brilliant and dura- 
ble. This high hiding power, plus a per- 
fect balance of brilliance and durability, 
is obtained by using only high purity 
325 mesh aluminum pigment made 
from 99+ % pure aluminum. 

This quick drying, synthetic resin 
paint is carefully and precisely made 
to produce the finest of lasting, pro- 
tective coatings for tanks, stacks, roofs, 
metal, concrete, brick and other struc- 
tures and equipment of most every 
kind. 

Synchrome can be applied by brush, 
dip or spray to provide a brilliant, 
durable finish that is unequalled for the 
resistance it offers weather, corrosion, 
moisture, fumes and heat (independ- 
ent laboratory tests show that it suc- 
cessfully resists heat up to 600° 
Fahrenheit). 


SCENT 


116 W. Illinois St., Chicago 10, Ill. 
1841 S. Flower St., Los Angeles 15, Cal. 
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Score a BULLS-EVE in Low-cost, 
LASTING IDENTIFICATION 


Your postwar product deserves a fine trademark...a lasting form of 
identification that continuously tells ‘‘who made it” for the life of the 
product. Meyercord Decals, combat-tested on world battle fronts, 
provide the ideal trademark or nameplate. They're durable, washable, 
and resistant to acid, vibration and temperature extremes. They can 
be produced in any size, colors or design and applied at fast produc- 
tion line speeds. No rivets, bolts or screws required. Easy-to-use 
methods of adhesion permit fast, lasting application to any knowa 
commercial surface. Investigate the better ‘“‘Trademarksmanship” of 
Meyercord Decals. Free designing and technical service is at your 
disposal. Write for literature. Address all inquiries to Department 11-2. 


THE MEYERCORD CO. 


World’s Largest Decalcomania Manufacturers 


323223 Whee pee eBrTrREET - © © CHICAGO 44, ILLINOES 
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And Still Available for Hardware Distribution 


Galvanized Steel 
Outdoor Clothes Dryers 


Made of special high-carbon . steel 
with hot-dip galvanizing which is said 
to insure protection against water, snow, 








etc. Dryer carries up to 200 ft. of 
usable clothes line, and the rigid, rec- 
tangular skyscraper design makes it im- 
possible for dryer to bow, or bend. Can 
be easily and permanently installed by 
anyone and is rustproof. Packed so 
that it takes up very little space and 
comes with complete instructions and 
fittings. Lines are removable, and there 
is plenty of in-between working space. 
Southern Galvanizing Co., 1700 Bush St., 
Baltimore 30, Md. 


Hercules Booklet on 
Cellulosic Thermoplastics 


Hercules Powder Co., Wilmington, 
Del., has published a technical booklet, 
entitled, “Cellulosic Thermoplastics,” 
which lists and describes the results of 
dimensional stability tests on cellulosic 
plastics at high temperatures and high 
humidities. Data indicates that high 
acetyl cellulose and cellulose acetate 
butyrate have similar dimensional sta- 
bility when exposed to testing condi- 
tions simulating temperate and tropical 
climates, while ethyl cellulose plastics 
have superior dimensional stability. 
Color sketches, photographs, four com- 
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prehensive tables, an explanation of 
test conditions and a discussion of data 
contained in the sketches, make this 
booklet a comprehensive source of en- 
gineering data. 


Proctor Issues 
Distributor Booklet 


Comprehensive, yet concise brochure, 
entitled, “The Distributor Goes To 
Proctor,” is being furnished the Proctor 
Electric Co., 7th & Tabor Rd., Phila- 
delphia, Pa., distributors to inform 
them of the policies and post-war plan- 
ning program of the company. Tells of 
the company’s current war production, 
expanded facilities, and its plans for 
quick conversion. Three pages are de- 
voted to pictures of the line, and new 
products of Proctor research are also 
shown. Advertising scope, servicing 
and merchandising together with a 
summation of the distributor policy, 
completes the book. 


Master “Streamline” 
Steel Tape Rule 


..Finished in chrome, this rule is com- 
pact, and smartly designed. Has full 
7/16 in. claw tip, enabling user to 
operate beyond arm’s reach; and to 
caliper any round object with diameter 
of up to almost a full inch. If blade is 
damaged, the part can be replaced 
easily by using a screwdriver. Smooth 
straight case top forms a frictionless 
channel through which the blade slips 
easily without marring graduation, says 
the maker. Lever lock is at the back 
of the case, and braking surface of the 
lock is the full width of the blade itself, 
twice as long as former models. Read- 
ings are identical from every possible 
angle. Master Rule Mfg. Co., Inc., 815 
E. 136th St., New York City 54. 





Vanatta Kwikheat 


Soldering Iron 

Automatic tool has built-in thermo- 
static heat control, with six interchange- 
able tip designs, enabling one iron to 





do almost any job. It is said to be hot 
and ready to use 90 seconds after it is 
plugged in. Self-contained heat pre- 
vents overheating, and the iron, states 
the maker, remains at proper tempera- 
ture for maximum soldering efficiency. 
Iron is light in weight, and well bal- 
anced for easy safe use under all con- 
ditions. Handle is designed with suf- 
ficient protection for hand against con- 
tact with hot metal parts, and so it-will 
protect the user’s hand from the heat. 
Is 14 in. in length with tip, and cord is 
six ft. long. Plug has a nonbreakable, 
semi-hard rubber body with spring ten- 
sion blades. Sound Equipment Corp., of 
California, 3901-03 San Fernando Rd., 
Glendale 4, Cal. 


Rain-Shed Waterproof 
For Boots, Leather 


Rain-Shed, clear in color, made by 
the Neatslene. Co., 802 Douglas St., 
Omaha 8, Neb., waterproofs, boots, 
shoes, canvas, leather clothing, and 
other light fabric articles. Apply with 
brush, rag, sprayer or by dipping. Not 
oily, and is not greasy when dry, states 
the maker. Will dry in two to three 
hrs. One % pt. will waterproof three 
pair of low shoes, or one pair of boots. 
Will burn if exposed directly to flame. 
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HOME GUARD 


(RBG. U. B. PAT. OFF.) 
wood trigger 
mouse trap 


MeGILL METAL PRODUCTS CO. 
Marengo, Illinois 

















. “Never fails,” say two generations of 
campers, sportsmen, hobbyists, housewives, 
and the “handy men’ of the household. 


Manufacturers of war material use 
Ambroid. 
®@ Mends Everything ® Ready to Use 


® Woterproof ® Dries Quickly 
Free full-size sample tube to- 
gether with selling plan and lit- 
erature will be sent on receipt 
of your wholesaler's name. 


4 The Universal 
Liquid Cement 


ai AMBROID CO., Inc. 


DD ( ) 305 Franklin Street 
Boston 10, Mass. 


Established 1910 





In 25¢ and 50c tubes 
Packed one dozen 


pint and quart cans 
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Lyon Metal 
Stock Handling Cart 


Lyon Metal Products, Inc., Aurora, 
Ill., has designed a stock handling cart 
to save steps and material handling in 
stockrooms, toolrooms, shipping depart- 


» 





ments, etc. Cart shown is model No. 
2000-11. It is 30 in. by 16 in. by 32 in. 
Available for it is an extra center tray, 
and the desk accessory, which is 16 in. 
wide and 14 in. deep, with a 5. deg. 
slope. Cart is finished in Lyon green 
baked enamel, and is shipped set up. 





Snap-Lock 
Plier-Wrench 


Tool designed for use in garage, fac- 
tory, home, for electricians, plumbers, 
and all mechanics. Its grip, aided by a 
swivel action, exerts even, jaw-length 
pressure on- objects of all shapes. 
Locked, as a hand vise, it has many 
uses, as it has a firm hold which can be 
snapped on and off without any screw- 
ing operation. It will clamp round, 
three-cornered, and other odd shaped 
objects up to 1 in. in size. Its small 
size and stream lines admit it into spots 
which might otherwise be inaccessible. 
A single adjusting nut at the end of the 
upper handle takes care of the entire 
range of jaw spreads, and operates the 
snap-lock. Available in two hand sizes, 
No. 1610, 10 in., and No. 1607, seven in. 
Seymour Smith & Son, Inc., Main St., 
Oakville, Conn. 


Ebonettes, Neoprene 
Housekeeping Gloves 


The Pioneer Rubber Co., Willard, 
Ohio, is making Ebonettes, Neoprene 
housekeeping gloves. Glove fingers are 
short so wearer’s fingers fit snugly at 
the tips and are curved, eliminating 
glove pull in grasping objects. Hand 
slips into the new gloves easily and the 
fingers and’thumb have a new non-slip 
finish that holds wet slippery articles 
firmly, according to the makers. 
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Windmill Dealers ~ 


Here’s An Idea You 





































windmills over the 
country are in crit- 
ical need of repair. 
This situation offers you 
’ a unique opportunity. 
Now is the time for deal- 
ersto take the initiative. Make 
a special effort to contact 
windmill owners in your area. 
Repair or replace windmill 
heads, pumps, cylinders, and 
other worn or broken parts. 
Anew Monitor windmill head 
can put an old tower back in- 
to working condition. When 
you make a service call, you 
can help the farmer plan a 
complete Monitor Sky Pow- 
er windmill water system 
that can be attached as soon 
as automatic controls and 
pressure tank are available. 
Servicing windmills isa prof- 
itable business, but more im- 
portant, you will be reserving 
your place in a great future 
market for farm water sys- 
tems. The Moni- 
tor factory is ready 
to furnish you 
with parts and 
new windmills. 
Contact wind- 
mill owners now. 





SKM’ POW sik 
WINDMILL WATER SYSTEM 
tHe Monitor une 


DEEP WELL WATER 
SYSTEMS @® WINDMILLS 
e HAND PUMPS e 
PUMP JACKS e¢ EN 
GINES © WATER WELL 
SUPPLIES 









¢ BRANCHES * 


BAKER MFG. CO.: Minneapolis, Minn.; 
Madison, Wis.: Fort Dodge, Ia.; Cedar 
Rapids, Ia.; Omaha, Neb.; Kansas City, 
Mo.;: Enid, Okla.; Hutchinson, Kan. 

BAKER MFG. LTD.: Winnipeg, Canada. 
AXTEL CO.: Fort Worth, Tex.: Amarillo, 
Tex.; Lubbock, Tex.: San Angelo, Tex. 


BAKER MANUFACTURING CO., 


EVANSVILLE, WIS. 
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ALL POSITION 
CHECK VALVES 


THE most important improvement 
in line check valves made in years. 
Flexible monel metal poppet can't 
leak. Suitable for use with cold or 
hot water, steam, air or gas. Made 
in six sizes. Ask for bulletin No. 302. 

A. on complete line of 
Chea Poppet Check and 
Foot Viaves. 


Stratafio Flexible 
WHITE MACHINE WORKS 


FORT WAYNE 1, IND. 








SPEED THE WAY 


TO HIGHER PROFITS 


WITH THE 













No. 89-J 
44” DRILL 


$3950 





For a light weight, handy. 
high powered, general utility 
%” drill the SpeedWay 89-J 
is your best bet. Beca 
SpeedWay Tools carry a hardware —~ 
margin it means the best profit angle in 
the drill line. Ideal for close quarter drill- 
ing in tight places and for maintenance, 
installation snd repair work. Has # ream- 
lined, air cooled Die Cast Case, specially 
wound torque SpeedWay Drill Motor, self 
aligning ocilless bearings, Jacobse chuck and 
key, 50° R.P.M. operating speed, and every 
modern feature. 

Light weight (10% Ibs.) though sturdily 
constructed—it will give yeardn-year-ont 
performance. 


SPEEDWAY MFG. CO. 
1836 S. 52nd Ave., Cicero 50, Ill. 











154 





* boxes. 





1945 Shox-Stex Electric 


Fence Controllers 


Guaranteed Products Co., Wellington, 
Ohio, is making three 1945 models of 
Shox-Stex electric fence controllers. De- 
signs have been streamlined and sim- 
plified, to give more protection against 
the weather. Models are finished in 
quality enamel or cadmium finish. 
Models include the DeLuxe, all-electric, 
the all-electric model PH-5, and model 
D, which operates from a 6 volt wet 
or dry battery. 


Electric Toaster-Cooker 
Combination 


Known as the “Breakfaster,” this unit 
is a combination electric toaster and 


cooket. Top surface serves as a hot 





plate for the preparation of coffee, tea 
or for frying, and a compartment below 
toasts bread, rolls, or double-deck sand- 
wiches. Both cooking and toasting may 
be carried on simultaneously. Unit 
weighs two and a half lbs., is chromium 
plated, and may be easily moved about 
by attractive plastic handles, which 
form the base. Will operate from any 
outlet using 110 volt A.C. or D.C. cur- 
rent. Breakfaster is ideal for bachelor 
girls and others living in kitchenless or 
kitchenette apartments. Midwest Fac- 
tors, Inc., 224 W. Jefferson Blvd., South 
Bend 2, Ind. 


All-Plastic Film 
Food Covers 


Made of clear white, heavy, all-plas- 
tic film, the food covers are packed in 
individual boxes. All food appliance 
covers are bound with red waterproof 
binding. Display carton? contain 24 
Appliance covers for toasters, 
coffee makers, waffle irons, oval roasters, 
and orange juicers are available. Com- 
bination sets consisting of seven bowl 
covers, six-piece combination of five 
covers, and a zipper bag, three bowl 
covers, and four bowl covers are sup- 
plied. Individual bowl and platter 
covers, and covers for milk bottles, and 
custard cups, both four and five in. 
sizes. Blossom Mfg. Co., 915 Broad- 
way, New York City 10. 








CHICAGO 


LAG SCREW SHIELDS 


Greater Expansion 
Greater Holding Strength 


Made of finest grade malleable 
iron, Chicago Lag Screw Ex- 
pansion Shields are outstanding 
for anchoring in concrete, brick 
or other masonry — particularly 
on jobs where it is desirable not 
to use a setting tool. Reinforced 
rings on the outside are designed 
to give maximum bite and will 
not flatten out as easily as 
shields with lighter rings. In- 
ternal threads match standard 
lag screws. Chicago Shields 
available in all standard sizes 
from 4” to %” diameters. 


IMMEDIATE DELIVERIES on these and 
other dependable Chicago anchoring de- 
vices. Write for New Catalog. 


JOBBERS 
Get complete facts now on the ‘‘Line that 
Holds . . . Customers.” 


CHICAGO EXPANSION 
BOLT COMPANY 


2227 W. Ogden Ave. @ Chicago 12 Ht} 








KEY BLANKS 


OF EVERY DESCRIPTION 
3 
GRAHAM MFG. CO. * 


Derby, Conn., U. S. A. 
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cHAMUOIS 


MADE IN U.S.A 


ASK YOUR JOBEBER 
FOR OUR EXTRA VALUE 
SEWED PIECE CHAMOIS) 6 
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N GOOD TOOLS, INC. * 
Orange, Mess., U.S.A. 
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For the varied needs 


of a world in combat 
M. S. BROOKS & SONS 


Since 1848 
BOX *'B"' CHESTER, CONN. 


BROOKS  HOGKS® 


EMBURY MFC 
WARSAW. N.Y 


MARCH 1, 1945 


Anti-Fog for 
Glass, Plastic Items 


Designed for use on show cases, car 
windows, eyeglasses, optical airplane 
instruments, etc., under all weather and 
temperature conditions. Merely apply 


with soft cloth or cotton batting. Maker 
states that it will remove dust, dirt, and 
fingerprints, and is non-inflammable, 
and non-acid. Solution forms an invisi- 
ble protective film, which keeps glass 
or plastic surface free from mist, fog or 
steam. Not affected when exposed to 
light, and will keep indefinitely. 
Available in two sizes, convenient, 4 oz. 
bottle for home use, and economy size, 
8 oz., for commercial users. Merix 
Photo Co., Wrigley Bldg., Chicago 11, 
Ill. 


Butts’ Waterhouse 
Clothes Dryer 


In the Jan. 4 issue of HARDWARE AGE, 
on page 132, an item was published de- 
scribing and illustrating an older model 
of the Waterhouse dryer. Butts Mfg. 


Co., Los Angeles 23, Cal., is now mak-. 


ing the Waterhouse dryer, with several 
new features, as illustrated on this page. 
The new dryer has a galvanized steel 
post and ground socket, as the older 
model had, but also has aluminum 
formula castings and brace arms which 
make the dryer lighter and more dura- 
ble than the older model. It is counter- 
balanced to revolve freely at the slight- 
est breeze. The dryer may easily be set 
up and taken down, and when not in 
use folded compactly. It may also be 
installed in the garage or basement 
with equal ease. Available in three 
sizes, No. 1—100 ft. of line; No.'2— 
125 ft. of line, and No. 3—160 ft. of 
line. 





Yee) 
CUTTERS 





Every one of your custcmers is a prospect 
for a Manco Cutter, for these powerful, 
portable cutting tools will save time and 
money on dozens of production and main- 
tenance jobs in any plant. 

Precision-built to close tolerances, and 
designed with a large safety factor, Manco 
Cutters will give years of satisfactory 
efficient service. 

¢ Manco Cutters are available in a wide 
range of sizes and styles, center-cut, close- 
cut, angle-cut, nut splitter, end and close 
cut combination and with insulated handles. 


Write for catalog and prices. 


Awarded for 
Outstandin 
Production 
af the 
Jools of War 
\ 


MANCO MFG.CO. 


BRADLEY, ILLINOIS 
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( WERE'S wHaT ) 
FOLKS NEED 
to repair walls, floors, 
farnitare, woodwork or 
plaster. This plastic 
repair material comes 
4a powder form... just 
mix with water and 
ase. Will aot shrink. 
Sticks and stays pat. 
























can give im- 
mediate deliv- 
ery on Durham’s 
Rock-Hard Water Putty. 
Packed twelve 1-lb. cans 
or four 4-lb. cans to case. 
Also available in 25, 50 
and 100-lb. drums for 
large industrial users. 





The PLASTIC Repair Material 


in POWDER Form 


A.M. Callot Supplies 


221 NW 8 “Ave Miami Fla 





THEY PULL—CLINCH—HOLD 
The outstanding fastener for making, repairing 
screens, furniture. frames, etc. 
ORDER NOW FROM YOUR JOBBER 
SUPERIOR FASTNER CORPORATION 
2949 Elston Ave. Chicago (18), Mi. 








Remember When I?'s 


STOVES— 


Oil—Gas— Wood—or Coal 
Brushes—Paint—Rope 
Kitchen—Farm or— 


Hardware Specialties 


DAVID B. TAYLOR CO., Inc. 
Wholesalers and Distributors 
101-103-105 Light Street 
Baltimore 2, Moryland 














Ld la Prefer 


SCREW ——— 


Jacks 


Templeton, Kenly & Co. 
Chicago (44) Ill. 
Better, Safer Jacks Since 1899 


sini 
ne 


Lever 
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‘clothless coffee filters. 





Mounted Points 
Utility Kit 
Utility kit, No. MP21, contains 21 


different sizes, shapes, grains, and 
Points were selected 


grades of points. 





carefully, to meet the widest range of 
everyday requirements possible on port- 
able grinders. For home workshop 
owners and mechanical craftsmen. 
Points are mounted on stainless steel 
mandrels, 1% in., long and % in. in di- 
ameter, and may be used on high speed 
grinders, whether air, electric or flex- 
ible shaft. Electrolon, Silicon Carbide, 
dressing stick is included for the user’s 
convenience for dressing and altering 
wheel shapes for special applications. 
Abrasive Co., Division of Simonds Saw 
& Steel Co., Philadelphia, 37, Pa. 


Dutch Filter Counter 
Unit Dispenser 


Hill-Shaw Co., 311 N. Desplaines St., 
Chicago, 6, Ill., has made available a 
colorful display unit for the Dutch 
Display is a 
handy and convenient dispenser that 
will keep the stock neat and orderly. 
Display is 16 by 14 in., and holds 12 





individual cartons of filters. Counter 
display is printed in brilliant red, blue 
and yellow with a full color reproduc- 
tion of the Dutch Girl trade mark. 








GIVES that— 
Expensive Leather Look 


America’s Finest 
Specially Prepared 


ASCO 
LEATHER & 
SADDLE SOAP 


25e¢ 8 8=—6 50 
SELLER 


PRESERVES 
CLEANS 
SOFTENS 
POLISHES 


*Good on all leather except suede. 
Ask your jobber or write te 


ASCO CHEMICAL Co. 
641 Lexington Ave., Brooklyn, N. Y. 



















SILO. SEAL SAVES 
the SILO! 


Year ’round seller to farm trade. 
Practical inside coating for leaky 
silos. Preserves walls, prevents 
spoilage of ensilage. 





4) 






Prompt shipment. Write or wire 
for prices and full information. 


SCHUBERT CO., NORTH MANCHESTER, IND. 








theveughiy. 
TROY FILE WORKS 


Troy, Est. 1831 N. Y. 








STEEL BRICK HODS 


Have been used 
for years 
because of 

their strength 
and lightness. 
All steel 


Prices Will Interest 


The Cleveland Wire Spring Co. 
E. 38th St. and Hamilton Ave. 
@ @ ' CLEVELAND OHIO 2 e 





22”x10" 
? x7” deep 


No. 102 
Brick 











FOLDING 
CHAIRS 


Upholstered and 
' PROMPT SHIPMENT 


ADIRONDACK 


CHAIR COMPANY 


1142 BROADWAY 
NEW YORK 1, Wi. Y. 
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GARDEN 


LAWN 
AND “ix 


TOOLS 
,, Restricted 
















Doing Our Best only as to 
to keep up with Quantity 
Victory Garden ...not 


QUALITY 





Norcross Rotary 


(No. 10-N) Cultivator 


It plows, cultivates, mulches, weeds! Attractive, 
sturdy. does many jobs well, saves drudgery. Com- 
plete with attachments and 
leaf guards. Priced to move! 

















HAND CULTIVATOR 


Asparagus (No. 55-N) 

Knife Practical, durable, Detach- 
able prongs. 4’ selected white 
ash handle. Very popular 


seller. 

AFTER VICTORY — back to 
complete line of Garden and 
Lawn tools. 


a neater appear- 
tor action! saps 
rlor to any en 
the market. 


= - = aD 


Ask Your Independent Jobber 


C. S. NORCROSS & SON 
BUSHNELL, ILLINOIS 
Le QUALITY GARDEN TOOLS SINCE 1891 











HYDE LINOLEUM KNIVES 


CUT 
SALES RESISTANCE 


Super Hydex Steel Blade 
Long, strong, sharp point 
Long, Flat bevel 
Long, wide swedge 


Natural full grip handle 
Securely riveted 
Balanced for speed 


Sharp sellers these 
Hyde Linolcum Knives. 
To cut yourself in 
on this profitable linc 
WRITE TO: 





MANUFACTURING CO. 
Southbridge, Mass., U.S.A 


MARCH 1, 1945 


Porcelain Salt 
And Pepper Shakers 


Hand decorated and made of porce- 
lain, the salt and pepper shakers, couple 
table decoration with utility. In three 
colors, red, green and dutch blue, 





“Clarence and Clara” are 4% in. and 
4 in. tall, respectively. Leo Kaul Im- 
porting Agency, Inc., 115-119 Z South 
Market St., Chicago 6, III. 





Remington Rifle 
Shotgun Questionnaire 


Entitled, “What’s Your Idea?,” this 
sportsman’s questionnaire No. 21, asks 
the buyer his ideas and preference as to 
rifles and shotguns. Thirty-four im- 
portant questions are asked, including: 
are you a bug about shooting; a regu- 
lar shooter; do you need a rifle or a 
shotgun or both? Also questions con- 
cerning the size of the hand; should 
the grips be small, medium or large; 
should the gun be the same weight as 
present guns of its type, and if not, 
should it be different? Data is sought 
as to just what kinds of guns are 
wanted by sportsmen throughout the 
U. S., when guns for sporting use are 
again available. 


Gardex Inc. Film 
On Gardening 


Entitled, “Gardening—The Modern 
Easy Way,” this film is 16 mm. sound 
film in beautiful colors, which runs for 
22 minutes. It shows gardening from 
early spring to late fall, Tells how and 
why to prepare soil in the fall, why to 
cultivate it, and its benefits. Other fac- 
tors and time saving steps for gardeners 
are included. Developed by Gardex, 
Inc., Michigan City, Ind., the film is 
available for use by dealers without 
charge. 





Latest News on 


PRIORITIES 


and 
WAR-TIME ORDERS 
on page 146 


re ——— a 
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great neck 
wood 
chisels 


Hardened and tempered tool 
steel 

Beveled edges 

Heavy steel ferrule 

Fine sharp cutting edge 


other Great Neck lines 
hack saw blades— 
molybdenum 
tungsten 
high speed 
keyhole saw blades and handles 
wood chisels (plastic handle) 
screw drivers (plastic or wood handles) 


"GREAT NECK 
SAW MERS. 
INC: 


Mineola, L. f.. 
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| — Chansihied Opportumilien Seckion... ] 





ae eee limited to 50 
address. This of 


words including 
paper limitations and the desire to take 
care of everybody. 
Set solid, maximum, 50 words...... $5.00 


Positions Wanted 
(Special Rate) set solid, 
50 words 


Allow Seven Words for Keyed Address or Your Address 


BOXED DISPLAY RATES 
Wl WEEE Neactsenecccvdseucnsemea $8.00 
REMITTANCE MUST ACCOMPANY ORDER 





Essentiat Werkers 


Need Release Statements 





ATTENTION, TOOL BUYERS CONTEMPLATING 
A VISIT TO NEW YORK CITY. Mail Orders Given 
Prompt Attention. No Priorities Needed. Nati 

Known Brands in Stock. PLIERS—Lineman, Diagonal, 


. Vs 
CASTE RS—Steel or Rubber Wheel 2 to 10”, all sizes 
Boning Knives, Hunting Knives, Electric oo 
ine trons, Mandroels. Ley H and 
other items on the Hard te Get and Oritieal tise 
Write to J. C. Farber, Wholesale Distributor 
96 Park Place, New York 7, N. Y. 


WE ARE READY TO WORK WITH YOU 
ON TOMORROW'S HOUSEWARE PRODUCT 
Our Expert Staff can assist in designing, engineering 


and selling. We help create new and old 
products, develop packaging. Thirty years’ experience 
selling chain stores, department stores and jobbers. 


MALINA & ASSOCIATES 


1140 Broadway New York City 
Murray Hill 3-1444 





ATTENTION, MANUFACTURERS 


tan 
Lines. Have attractive ted downtown 
Manhattan, wee oe tn a gustan to cams Sow Yor 
Stock for Redistribution. 
Box K-38, care of HARDWARE AGE 
100 East 42nd St., New York (7, N. Y. 

















CANADA 
A LARGE POST WAR MARKET 
Reliable Wideawake Sales Organization, with Branehes 
from Coas' representa - 
tion for additional factory requiring Canadian Agents 
commission basis. connections 
with Wholesale Hardware, Chains and Department 


H. HACKING CO., LTD. 
144 Water St. Est.1916 Vancouver, B. C. 


| 
se 
| If interested in postwar sales and profit, contact 
} 
| 
| 


WILL PURCHASE FOR CASH 
ENTIRE STOCKS 
HARDWARE — PAINT — TOOLS 
We also buy and sell Hardware Fixtures. 


WILLIAM BROUDY 
72 Sumner Ave., Brooklyn, N. Y. 
Tel. Evergreen 8-2547, 8-1729 


WANTED TO BUY 


Established Hardware and Paint Store 
in Community of 10,000 to 25,000 Popu- 
lation. Good Location and Reputation 
Essential. Adequate Cash Available. 
Best References. Communications Strict- 
ly Confidential. 
Reply to Box K-44, eare of dee hl AGE 
100 East 42nd St., New York | 








SALESMEN WANTED 
Excellent Side Line for Men now 
calling on Chains, Wholesale and 
Retail Hardware Stores. 

Statement of availability required. 


WANTED REPRESENTATIVES 
Now Calling on Hardware, Plumbing and Heating 
Trades to handle #77 Fuel Ol! Conditioner, a Fuel 
Oil Additive that Removes Sludge and Water and 
improves Ordinary Fuel Ol!. Guaranteed Product 
Unusual Sales Proposition—Protected Territory. For 
Full Information, Write 


Associated Maintenance Engineers 


SURPLUS STRIP STEEL AVAILABLE 
BELOW MILL CEILING: 
94,000 Ibs. 0.950" x 0.025" cold rolled flat 
annealed, in coils of 100-150 Ibs. spheroidized, 
Cerbon 60/70; Rockwell 870/B80; (US Specifi- 
cation 57-136-1C). 
L. B. FOSTER COMPANY 








CERTIFIED PRODUCTS CO. 
Louisville 11, Ky. Arlington 74 Mass. 11 Park Place New York 7, N. Y. 
FOR SALE! 
PACIFIC COAST REPRESENTATION Drop-Forged Hand Tool Business WANTED: A SALES MANAGER 
By national! manufacturer, because item is i 1 
Established Manufactorers Representatives ne a ee ee ee ee ee a eam 
in through 400 jobbers of hardware, building’ supply field to head up division selling a 








ALAN P. CLINE AND ASSOCIATES good will Ry price. 100 East 42nd St., New York 17, N. Y. Statement 
116 New @ F . ddress Box K-36, care of HA ARG Aes 1 Ft. 
jeatgemery St., Gas Francisse 5, Calif. 100 East ‘on New par ov’ wry. of availability required. | 


nationally advertised building product. Know of 
— and poultry field would be helpful. Must be able 

to organize and direct sales operations. Please give 
essential data in‘letter which will be held confidential, 








NOW iS THE TIME TO DEVELOP 
POST WAR EXPORT MARKETS! 


Our representatives in Egypt, Turkey, India 
will sell your merchandise. 
We pay cash on presentation of invoice! 

We accept the responsibility for all export 
details, including shipping, documents, licenses. 
Address Box K-47, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 


READ AIM... 


The Illustrated Monthly Magazine for all those 
interested in Industrial Physical Fitness. Cov- 
ers all phases sports, recreation, promotion, 
management. Special offer 7 issues $1.00 plus 
free 34 page Personal Physical Fitness Guide. 


Write— 
AIM Magazine 
Clinton 32, South Carolina. 








the Hardware Trade. Excellent 


References. 
Address Box K-48, care of HARDWARE AGE 
100 East 42nd St., New York 17, 








MANUFACTURERS, PLEASE NOTE 


Reputable Manufacturer's Agent offers you top- 
flight representation in New York Area on 
lines having good postwar potential among 
Hardware Wholesalers and Mill Supply Dis- 
tributors. We have invaluable contacts, ex- 
tensive experience, and a successful sales 
background in these fields. 
Write Bex K-32, care of HARDWARE E Ags 








100 East 42nd St., New Yerk 17, 





26-BLADE BALDWIN FEELER GAUGES 
4 in. long, Individually Boxed $10.80 doz. 
BALDWIN 72 IN. FLEXIBLE STEEL RULES 
Individually Boxed $3.20 doz. 


LEROY AUTOMOTIVE DISTRIBUTORS 
451 Tenth Ave. New York 18, N. Y. 











PACIFIC COAST REPRESENTATION. 
Firm consisting of three partners possessing ex- 
tensive business and merchandising experience 
on the Pacific Coast, particularly San Francisco 
area, is desirous of contacting manufacturers 
contemplating renewing or establishing agencies 
on the Pacific Coast. Satisfactory references can 
be furnished. Write King, Shea & Poston, 604 
Mission St., San Francisco, California. 


EXPORT: POSITION OPEN WITH OLD 
ESTABLISHED Eastern Manufacturer for Ex- 
perienced Builders’ Hardware Specialist with 
flair for export. Foreign experience desirable 
although not necessary. Kindly give complete 
personal history and salary desired. Statement 
of availability required. Address Box K-42, care 
“ . <2 Acz, 100 East 42nd St., New York 
17, . 





LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE by 
ee caesteation . « »« Boston Showroom and 
Warehouse . . . Dun 


Co., 610 Newbury Street, = 15, 


MANUFACTURERS ATTENTION: DROP 
SHIPMENT JOBBER well rated, located Mid- 
west with Live National Sales Organization de- 
sires items to sel] furniture, hardware, toy, juve- 
nile furniture and department store trade. Cor- 
respondence invited. Address = K-8, care of 
Tree Acz, 100 East 42nd St., New York 
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FOR SALE—Large Quantity BOLTS-NUTS- 
SCREWS, in bulk at tremendous savings. Wilmo 
Supply Co., 191 Main St., Orange, N. J. 





SALESMAN and DISPLAY EXPERT—16 
YEARS’ EXPERIENCE selling and display in 
large Hardware Stores. Bought, sold, hardware, 
power tools, builders’ hardware, builders’, elec- 
trical and industrial supplies, house furnishings, 
paint; also display manager, several years, medium 
size department stores. A-1 references. Interested 
Metropolitan New York employment. Address 
Box K-49, care of Hanpware Act, 100 East 42nd 





St., New York 17, N. Y¥. 





REPRESENTATIVE IN COLOMBIA WITH 
EXCELLENT FOLLOWING wishes to repre- 
sent American Manufacturers or Exporters of 
Hardware, Tools, Machinery, Construction mate- 
rial, Kitchenware, Gift Items, General Merchan- 
dise, etc. First class references. Address Box 
K-45, care of Harpware Ace, 100 East 42nd St., 
New York 17, N. Y. 





SALES ORGANIZATION WANTS MANU- 
FACTURER’S LINE for sale to Jobbers and 
Retail in Northwest Territory. Prefer Farm or 
Home Appliance Product. Either as Broker 
or Jobber. Address Box #3, Menomonie, Wisc. 





EXPORT MANAGER OF PROMINENT 
MANUFACTURER seeks Greater Opportunity 
27 Years’ exceptional experience foreign sales, 
organizing distribution, developing markets, full 
knowledge setting up efficient export department. 
Fluent Spanish. Address Box K-46, care of 
Harpware Acz, 100 East 42nd St., New York 
ua, mc Be 
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FAULTLESS CASTER CORP. 
Evansville, Indiana 


Branches in Principal Cities 











Twin Pin-upe for Profits 


MOORE pusu-pins 


* THE PIN WITH THE HANDLE 


PUSH-LESS HANGERS 


* THE HANGER WITH THE TWIST 


Every home uses both Hangers and Push-Pins for 
heavy and light mirrors, pictures, wall decorations. 





MOORE PUSH PIN Col MPANY -: Since 1900 


eet, Phila 


44, Pa 
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hie hs Door Track 


A high priority 
item for contrac- 
tors engaged on 
large war proj- 
ects. Send us the 
orders. We can 
ship promptly, 
Dependable Products Since 1888 


COBURN TROLLEY TRACK CO. 
433 HARDING ST. HOLYOKE, MASS. 


| COBU RN 











PAINT & VARNISH 
REMOVER 


| U.S. GOVERNMENT 
Specpicern bog) 








For three generations Brownie Clamps and Turnbuckles 
have proven their high standard of quality ... in types and 
sizes for almost every shop need, for assembling operations 
or tool, die and pattern work. They're designed for maximum 

- strength, durably finished and fitted with accurately ma- 
chined screws. Typical Majestic quality! 


Available in Limited Quantity — See Your Distributor 


The Majestic Company, Huntington, Ind. 











If you’re a city fel- 
ler you don’t know 
how a leech sticks 
— but if you’ve ever 
been to the “ole 
swimmin’ hole”— 
you know how a 
leech sticks. 





REG. U.S. PATENT OFFICE 1932 


We believe Leech Cements, including a special Model 
Builder’s Cement, have more all around uses than any 
other cement on the market. Attractively packed and 
carded in sales-compelling displays—carries good mar- 
gin for both retailer and jobber. You can add it to 
your line at a profit. Drop us a posteard for prices. 


LEECH PRODUCTS CO. Box 243-C Hutchinson,kKs. 
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A 100% U.S.A. Product. Much 
stronger than old style. 
! Handle joined at correct angle. 
© bending to use rake. 
2 Tines double grooved and 
glued into vise-grip head. 
3 No — splitting. Fungus 


a Reinforced handle. 
motion 

5 Head and handle laequered 
wainu 


rt rake you can 
525 North Noble St. 


really bear down ou 


MARCH 1, 1945 


RAKES 





We are now accepting orders for either Immediate or 
Spring delivery 
Write for quantity prices and discounts. 


“Tomorrow’s Rake Today!” 


for Lawn or Garden 





The best steel rake for lawns 
—an important tool for every 
garden. Saves effort—operates 
easily with ‘‘earpet-sweeper’’ 
motion. Sturdy Construction: 
High carbon steel teeth on 
cold rolled shaft. Bolted han- 
die brace and selected hard- 
handle. The CAVEX 
Rake sells itself on demon- 
stration. 


Absolutely 
SELF-CLEANING 
@ No lifting. Always kept on ground. 
or souies bent. 
garden 


A. & A. MANUFACTURING CO. : Flanged. teeth enone side. for 


Chicago 22, lil. © Werrews. ad sulverizes the ground. 


All-Purpose STEEL RAKE 
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PRODUCTS 


SEnuins N= 


lex 


Ad 
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HAYING TOOLS 
Hay Carriers, Carrier Track, Track Fixtures, 
Hay Forks, Hay Slings, Sling Attachments, 
Hay Pulleys, Gable Hinges, Hay Rack 
Clamps, Power Hoists, Hay Knives, etc., etc. 


Established 1879 
~— aso BARN EQUIPMENT anp 


HARDWARE SPECIALTIES 
“Guaranteed to satisfy the user’’ 


THE NEY MFG. CO., CANTON, O. 


F 


See tyes Ae 












BRANCH HOUSE - COUNCIL BLI 








To 


INDEX 


ARYSRTICERS 
heip Atemisem Go. . 










































Working full-tilt on war contracts, 
Columbian is nevertheless able to 
produce limited quantities of rope 
for civilian use, from the best pos- 
sible fibre authorized by the 
United States Government. In 
war, as in peacetime, it pays to 
use Columbian. 





* 
* 
* 


COLUMBIAN ROPE CO. 


* 





\ 
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LITITZ 


AAL TRAP COMPAN 
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SLIDE SILENTLY - SOFTLY- SMOOTHLY 


40c aBT - 10c | SET -10c SET SAVE FURNITURE 
& FLOORS - CREATE QUIET 


Loot fer scan 
“Domes of Silence” 






























































Griffin Mf¢. 


Shatert, Bowe Beach 
Hamlin Metal . 
Hammond Paint & Chem. Co. 
Hazard Insulated Wire Wks. 
LU Shew Co. 








pan’ 
FD I TD co cnnes ccenerwes ssc ad 


Indenendent Lock ce. wath ethene seca 
Ingraham Co., E. 


Jackson Mfg. Co. 
Jacob BUR. GO... .cnsicecscce. 









For Tile, Marble, Cement and Bathroom Floors. 
Sizes for metal beds, wood beds, large 


Joooer 


Atk your 





OMES of SILENCE. Inc 





g. 
Johnson Steel & wire Co. 


Judd Co., Ime., H. L. ......4... 
K-R-O Company ............cce-cee 
Kaul Importing / Ageney, Leo 

TOUS GR ccccccccccccccccocccdl 
Kees Mfg. ‘C. He Db. cecccctcce 
Keuffel & Esser Co. ecees 
Keystone Stee! 2 & Wire Co. 








t 
Lamson & Sessions Co....40, 48, 113, 162 
Works . (61 


v 
Yale & Towne Mfg. Ca. 
Youngstown Mfg., Ine. 
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All of us faced many supply problems last year. Because of increasing 
sand 4 tightness in A weaperna® — corrugated boxes, linseed oil and labor, 
ne" we see no immediate relief. e suggest you maintain a 90 day stock of 
2 Sage) p U T T Y Putty. When your stock is about half exhausted, place additional order 
seve 128 for prompt shipment. If you want the best in Putty, write— 

133 
a ad LANDEN PUTTY WORKS MALDEN, MASS. 
aaa ss 
53 
161 
114 
62 
—_ 4 
145 
: SANDVIK 
aa ‘“ “At Your Service Since 1896” PULPWOOD SAWS 
mee) a 49 YEARS OF STANDARD QUALITY a 
coon es Full line of selected and tested varieties of BUCK SAWS 
woos 158 7 PIELD, VEGETABLE and FLOWER SEEDS 
ae 81 . and tal ieene ot WHOLESALE (FOR CUTTING FIREWOOD) 
see U7 a ¢ SAVE TIME 
— PACKETS ° SAVE ENERGY 
ae a valatel a ° SAVE STEEL 
Il 168 PP os 2 sii " Through your regular suppliers 
mn § RETURN Is highly recommended. or write Factory Sales Office: 
2 Mia c—_, ieee restety Sete ane SANDVIK SAW & TOOL CORPORATION 
IIt 16a > 
“a a % ole PAGE SEED COM nog ” 47 WARREN STREET New York, N. Y. 
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|: | EE ee ee, 
st iis MARSHALLTOWN TROWEL COMPANY * MARSHALLTOWN, IOWA 
a = Z 
te 
a 
83 
: 1g 
ae) 
‘96 
< te 
in FEATURE KEES 
1. SCREEN CORNER BRACES 
ial FOR SPRING! 
161 
rf 
82 
2 SF @ Always in demand for both old 
. ise eel = — a ( iD ‘=<: and new screens and other frames. 
: = ~ Nes. 4, 2% and 30.......... 6 Glosses For rigid joints without mortising. 
» = De er gy Re po Write for Free Kees Catalog today. 
— inspection, Sand's Levels have set the id's 
. a standard for 49 years. \ 
a: F. D. KEES MFG. CO. 
- 186 Box K-8 Beatrice, Nebraska Pom 
12 863! GRATIOT AVE., DETROIT 13, MICHIGAN Distributed Through Wholesale Hardware Trade : 
‘150 
3 : 
Ite hi TWO HANDY LUBRICANTS shi + fp 
14 cor THINGS THAT STICK OR +e ¢ “ ao) ae 
de : @-FASE 10 me 
a DOOR E> | DISPLAYED TOGETHER--- pi cQits 
4 





2 —ae ae ee 
. eo ka -++ SOLD TOGETHER 
4 Companion products — nationally advertised and 
si THe needed in every home, office and shop. Profitable 
i year-round staple sales items that sell on sight. 
38 Information on these colorful, sales producing 
r displays, available from your jobber. 
Im = x= . ; 
re 7 — MANUFACTURED BY 
‘s ” ae AMERICAN GREASE STICK CO. 
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MARCH 1, 1945 


















STILL UNDER 
ALLOTMENT 


The currently limited civilian supply is 
necessarily “rationed” through your job- 
bers, pro-rated to pre-war sales. When 
Peace Comes, Edlund will be ready with 
Better Kitchen Tools. 


CAN OPENERS 
and EGG BEATERS 





















DEARBORN 


WORLD'S FINEST, SAPEST 


GAS HEATERS 








| tures plus Matehless Performance. 
It’s the Quality line thet leads im sales 
| from coast to coast. 


FEATURES THAT SELL 


WRITE FOR LITERATURE 


FAMOUS HI-CROWN BURNER 
with Blue Fleme Pilot Light 


ALA, Deardarn Heaters have this costlier but definitely superior Hi-Crown Buraa 
aud Blue Fieme Pit Light. You umequafiet] burner performance plus te 


DEARBORN STOVE COMPANY 


8256 Milwaukee Ave., Chicage, III. ($025 S. Grand Ave., Lee Angeles, Calif. 
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You sell safely aud durabclity 
uheu you Ong fer 


IRON HORSE 


BRAND 


OILY WASTE CANS 


Constructed in accordance with Un- 
derwriters Laboratory Specifications. 
Approved by Associated Factory 
Mutual Fire Insurance Companies. 


Reinforced top—extra strength to 
stand up under rough treat- 
ment. Gravity closing for safe- 
ty—can’t stay open. 

Opening mechanism hugs can ex- 
terior—no place for clothing to 
catch. 


Man-size handles—securely rivet- 
ed, make moving and handling 
much easier. 


Full apron body amply ventilated for 


air circulation, Firm foundation 
eliminates tipping. Constructed 






of galvanized steel. 
ROCHESTER CAN COMPANY 
82 GREENLEAF STREET ROCHESTER 9, N. Y. 





“COTTERS 


@ A blow on the diamond-shaped head of Lamson 

Cotters spreads prongs. “Efficiency” points serve asa 

drift pin. Lamson stock cotters conform to all Govern- 

ment specifications. Cotters of brass, bronze, alumi- 

num and stainless steel are made to specifications. 
A copy of the Lamson “Ready Reference” List, a 


handy visible indexed catalog and price list, is ready 
for you. Ask your jobber’s salesman, or write us for it. 


THE LAMSON & SESSIONS COMPANY, Cleveland, Ohio 


LAMSON & SESSIONS 





HARDWARE AGE 























ALL EIGHT OF THE LEADING STAPLE FASTENERS 
MADE BY ONE DEPENDABLE MANUFACTURER 
Part of the Complete Nasional Screw 
Quality Line Assuring Satisfaction to Your Trade 


MACHINE 
SCREW 


coe re are | i a 
on oe ey 


SEMI-FINISHED NUT 


CAP SCREW STOVE BOLT 





MACHINE 
BOLT 


CARRIAGE 
BOLT LAG SCREW 


Here’s a picture of what builds customer satisfaction and good will— 
a picture of eight top quality staple fasteners made by National. 

National Screws are characterized by clean, well centered slots of 
proper depth, and well formed threads and points. Bolts have well 
shaped heads, smooth shanks, cleanly defined squares, with nuts 
that fit properly. Nuts have clean-cut, sharp cornérs, smooth sur- 
faces, smooth and uniform threads. 

To excellent workmanship, National adds its famous Laboratory- 
controlled Heat-treatment which assures the tensile strength and 
durability of the finished fastener. 


THE NATIONAL SCREW & MFG. CO., CLEVELAND 4, O. 
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PRIZE “wicutss” STOVES 
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RANGES « STOVES + OVENS «¢ HEATERS 
THE HUENEPEtD CO. CINCINNATI, OHIO, 
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